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WHEN  NEWSMEN 
TALK  TO  EACH  OTHER, 
NOBODY  LISTENS 


By  D.R.  Segal,  president  of  Freedom  Newspapers,  Inc. 


One  of  the  worst  jobs  a  reporter  can  draw  is  to  interview  a 
newspaper  person.  Neither  one  trusts  the  other. 

I  was  interviewed  by  a  man  from  The  New  York  Times  the 
other  day  . . .  no,  scratch  that.  He  did  not  interview  me.  He 
interviewed  an  associate  of  mine  and  I  forced  him  to  sit  down 
and  talk  with  me  for  a  while.  (I  want  to  be  accurate  about  it.) 
The  man  from  The  Times  was  not  faintly  interested  in  what  I 
had  to  say  and  he  left  all  the  good  stuff  out  of  his  story. 


“I  told  this  to  the  Times  man  to  establish  that  we 
very  nearly  invented  “civil  rights”  as  a  subject 
of  Journalistic  concern  and  had  something  of  a 
tradition  for  espousing  individual  liberties. . . 


What  he  came  to  see  us  about  was  a  newspaper  we've 
bought  in  Greenville,  Miss.  A  deceased  owner,  Hodding  Carter, 
the  father  of  the  Hodding  Carter  you  see  on  TV  all  the  time, 
won  the  Pulitzer  Prize  in  1946  for  having  urged  “moderation" 
in  the  South’s  response  to  the  “civil  rights"  movement.  Several 
papers  have  said.  Oh,  ain't  it  a  shame  that  those  folks  in 
California  have  bought  that  paper  because  civil  rights  is  not 


part  of  their  scenario.  I  explained  to  The  New  York  Times  man 
that  before  he  wrote  his  story  he  should  know  that  one  of  our 
papers.  The  Register,  published  in  Santa  Ana,  California,  was 
involved  in  “civil  rights"  four  years  before  Mr.  Carter. 

It  was  in  1942  that  Franklin  Roosevelt  decreed  the  intern¬ 
ment  of  all  Americans  of  Japanese  descent  because  they  might 
be  spies.  Americans  of  German  or  Italian  descent  were  not  put 
into  concentration  camps,  mind  you,  only  Americans  of 
Japanese  descent. 

The  then  co-publisher  of  The  Register  and  founder  of  the 
Freedom  group,  R.C.  Hoiles,  editorially  challenged  the  intern¬ 
ment  procedure  as  being  a  gross  violation  of  the  rights  of 
American  citizens,  and  he  pounded  away  at  the  issue. 
Strangely  enough,  more  than  25  years  later,  R.C.  Hoiles  was 
given  an  award  for  his  courageous  campaign. 

I  told  this  to  the  Times  man  to  establish  that  we  very  nearly 
invented  “civil  rights”  as  a  subject  of  journalistic  concern  and 
had  something  of  a  tradition  for  espousing  individual  liberties. 

The  Times  man  wrote  it  all  down  and  made  noises  which  I 
misinterpreted  to  be  utter  fascination.  Imagine  my  surprise 
when  I  discovered  he'd  left  it  all  out. 

Oh,  well,  as  the  late  Sen.  Theodore  Bilbo  used  to  say,  nobody 
pays  any  attention  to  “them  lyin’  noospapahs”  anyway.  And 
reporters  can  be  trusted  mostly  to  screw  things  up. 


JFrpfbom  Sfemapapsra,  Inc. 


the  otkcr  other-guys 


Corporate  Headquarters:  10S5  North  Main  Street  Ninth  Floor,  Santa  Ana.  CaHfomia  92701 


The  Anaheim  Bulletin 
Anaheim.  California 
La  Habra  Brea  Star  Progress 
La  Habra.  California 
The  Appeal  Democrat 
Marysville.  California 
Turlock  Daily  Journal 
Turlock.  California 
Porterville  Recorder 
Porterville.  Caklornia 


CaietteTelegraph 

Colorado  Springs.  Colorado 

Clovis  News  Journal 
Clovis.  New  Mexico 
Pampa  Dally  News 
Pampa.  Texas 
Odessa  American 
Odessa.  Texas 
Valley  Morning  Star 
Harlingen.  Texas 


The  Monitor 

McAllen.  Texas 


Bucyrus  Telegraph-Forum 
Bucyrus.  Ohio 
Gastonia  Gazette 
Gastonia.  North  Carolina 
Kinston  Dally  Free  Press 
Kinston.  North  Carolina 


Jacksonville  Daily  News 

iacksonville.  North  Carolina 

Burlington  Tlmes-Ncws 

Burlington.  North  Carohna 

News  Herald 

Panama  City.  Florida 
News  Tribune 
Fort  Pierce.  Florida 


Columbus  Telegram 

Columbus.  Nebraska 
Seymour  Tribune 
Seymour.  Indiana 

Crawfordsville  Journal-Review 

Crawfordsville.  Indiana 


Wellsvllle  Reporter-Spectator 

WeNsville.  New  York 
Greenville  Delta  Democrat-Times 

Greenville.  Mississippi 


8:00  O  Paper  Chase 

A  paraplegic  student  manag 
ingratiate  himself  with  the 
group,  despite  his  personal  f 
ship  with  Professor  Kingsfield 
they  sense  a  hidden  motive  f 
overtures.  (Repeat;  60  mins.) 
O  Major  League  Baseball  Al 
Game 

Leading  players  from  the  Ami 
and  National  Leagues  will  face 
other  in  this  annual  classic,  whii 
be  telecast  live  this  year 
(3  hrs.) 


A  iney  a  iiiuuvii 

^  M  overtures.  (Repeat;  ( 
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^  other  in  this  annual  cf 

^  be  telecast  live  t 

readership  deser«B 

All  of  Fonzie's  good  I 

^  Laverne,  Shirley,  Len 

■  ^  M  _  ^  _ _  _  the  Cunninghams,  ga 

Qualitv 

“Gumshoe"  1972 

A  ^  Billie  Whitelaw.  A  si 

vaudevillian  who  has 

llAl  O  ITHASIllO  tt  •  %°lHeTatI 


Sure  they  do.  And  Compulog 
has  the  accuracy  and  flexibility 
to  help  you  give  them  the  best. 

Compulog  offers  .  .  . 

•  Rolling  Logs- 

Descript,  Non  Descript,  Partial  Descript 

•  Grid  Logs- 

Many  different  sizes  and  formats. 

•  Computerized  Updates- 

Available  at  No  Additional  Cost. 

•  Movies,  Sports,  and  Special  Guides. 

•  Feature  Package- camera  ready. 

•  Cable  Systems- 

With  demands  created  by  the  introduction  of 
cable  systems  in  your  area  Additional  Stations 
will  be  added  at  No  Additional  Cost. 


TV  ComaipaiD®^  ^cgirwncs©©  Ernes  o 

(The  Largest  Producers  of  TV  Listings  in  the  Country) 


West  Coast 

21 0  North  Pass 
Burbank,  Calif.  91 505 
(213)  843-3323 


Nat’l.  Sales  Office 

1640  New  Hwy. 
Farmingdale,  N.Y.  1 1 735 
(516)  752-9454 


East  Coast 

2  Empire  Blvd. 
Moonachie,  N.J.  07074 
(201 )  440-8400 


All  of  Fonzie's  good  friends  inc 
Laverne,  Shirley,  Lenny,  Squige 
_  the  Cunninghams,  gather  to  pa; 
1^^  last  respects  to  the  fallen  Casa 
I  H  (Conclusion;  Repeat) 

O  Movie  -(Comedy)  “Vi 
“Gumshoe"  1972  Albert  Fi 
Billie  Whitelaw.  A  small-time  E 
vaudevillian  who  has  seen  too 
Bogart  films  decides  to  play  a  p 
eye.  (2  hrs.) 

CD  Make  Me  Laugh 
CD  @  Skyline 
8:30  O  Merv  Griffin 

Guests:  Betty  White,  Ruth  Gc 
Garson  Kanin,  Lonnie  Shorr, 
Ward,  Johnny  Dark,  Gwen  Dav 
O  Laverne  And  Shirley 
Laverne  and  Shirley  must  try  to 
Squiggy  from  himself  when  h€ 
madly  in  love  with  a  beautiful  gii 
is  taking  him  for  all  she  car 
Wepeat) 

CD  You  Don’t  Say 
CD  ®  Dick  Cavett  Show 
Guest:  Author  Leon  Edel,  Part 
9:00  O  Tuesday  Night  Movie 

'Don't  Look  Now'  1974  Stars: 
Christie,  Donald  Sutherland,  t 
cheologist  working  on  restoi 
projects  and  his  wife  travel  tc 
after  the  death  of  their  dau' 
Depressed  and  distraught,  the  v 
befriended  by  two  sisters,  o 
whom  has  a  psychic  gift  that  fill! 
lives  with  premonitions  of  f> 
tragedy.  (2  hrs.) 

O  Three’s  Company 
Jack's  in  a  panic  when  a  ' 
pregnant  woman  arrives  at  the  I 
and  names  him  as  the  f 
Repeat) 

CD  Tic  Tac  Dough 
CD  91)  Nova 

'Einstein'  Film  portrait  abou 
conflicts,  ironies  and  historical  f 
that  shaped  the  life  and  thou( 
Albert  Einstein.  (60  mins.) 

9:30  O  Taxi 

The  sexy  voice  on  the  ansv 
service  triggers  Alex's  ronr 
instincts,  and  her  alluring  m 
prompts  him  to  arrange  a  dinnei 
that  turns  into  one  big  sur 
(Repeat) 

CD  To  Tell  The  Truth 
10:00  e  CD  News 

O  13  Queens  Blvd. 

When  an  old  flame  shows  i 
Felicia's  doorstep  with  roman 
his  mind,  Felicia  is  tempted  to  er 
on  an  affair  behind  husband  Stc 
back. 

O  Latin  New  York 
CD  91)  Working  With  Elnstel 
10:30  O  Where’s  Poppa? 

A  bachelor  plots  to  eliminat 
obnoxious  old  mother,  only  t* 
that  his  screwball  schemes 
more  laughter  than  fear  into  ti 
lady’s  heart.  Stars;  Steven  1 
Elsa  Lanchester. 

O  Life  Of  Riley 
O  ile^York,  New  York 


yvbrk  hard  for  what  you  believe  in 
and  the  rewards  just  happen. 


Whether  it's  grooming  this  year's  Grand 
Champion,  or  researching  a  controversial 
news  story,  total  commitment  to  what  you 
believe  in  is  important. 

Harte-Hanks  new^apers  are  committed  to 
editorial  excellence.  To  achieve  that  goal,  we 
set  the  stage  so  that  our  professionaljoumal- 
ists  can  carry  out  the  three  main  responsibili¬ 
ties  of  a  newspaper.  These  include  a 
fundamental  First  Amendment  responsibility 
to  inform,  fairly  and  accurately.  A  responsibil¬ 
ity  to  lead,  by  taking  a  stand  to  improve  the 
quality  of  life  in  the  community.  And  a  re¬ 
sponsibility  to  meet  the  changing  informa¬ 
tional  needs  of  our  readers — from  helping 


them  find  the  best  bargain,  to  knowing  who 
won  the  blue  ribbon  at  the  State  Fair. 

Performing  these  functions  effectively  is  a 
tough  challenge  that  takes  the  utmost  skill 
anddedication.  Harte-Hanks  editors,  writers 
and  reporters  are  meeting  that  challenge. 

And  as  a  result,  they  receive  hundreds  of 
awards  for  outstanding  journalism  each  year. 
We  are  proud  of  this  recognition  by  their 

geers  for  editorial  excellence.  An  ideal  they 
elieve  in  and  work  hard  to  achieve. 

Harte-HanIcs  CoMMUNicATioNs,  Inc. 


TOmi 


P.  O.  Box  269,  San  Antonio,  Texas  78291 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Photo  credits 


April  1980 

5  M  T  W  T  F  S 

1  2  3  4  5 

6  7  8  9  10  11  12 
13  14  15  16  17  18  19 
20  21  22  23  24  25  26 
27  28  29  30 


May  1980 

S  M  T  W  T  F  S 
1  2  3 
4  5  6  7  8  9  10 
11  12  13  14  15  16  17 
18  19  20  21  22  23  24 
25  26  27  28  29  30  31 


APRIL 

12- 16 — Inland  Daily  Press  Association,  “Print  '80,”  McCormick  Place, 

Chicago,  III. 

13- 16 — Newspaper  Research  Council  conference.  Doubletree  Inn, 

Scottsdale  Mall,  Scottsdale,  Ariz. 

16- 17 — Canadian  Daily  Newspaper  Publishers  Association,  Four  Season, 

Toronto,  Can. 

17- 19 — Circulation  Management  Seminar,  sponsored  by  California  West¬ 

ern  Circulation  Managers  Association,  California  St.  University- 
Fresno  and  Ramada  Inn,  Fresno. 

16-20 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  8 
Conference,  Arlington,  Tex. 

21 —  The  Associated  Press,  Sheraton-Waikiki,  Honolulu. 

22 —  United  Press  International,  Sheraton-Waikiki,  Honolulu. 

21-23— American  Newspaper  Publishers  Association,  Sheraton  Waikiki 

(convention  headquarters),  Honolulu. 

23-25 — Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 
tising  Managers  Association  Display  Ad  Conference,  Hotel  Her- 
shey,  Hershey,  Pa. 

23- 26 — National  Association  of  Alternative  Newsweeklies,  Sir  Francis 

Drake  Hotel,  San  Francisco. 

24- 25— Tennessee  Press  Association,  Nashville,  Tenn. 

24-26 — Kentucky  Weekly  Newspaper  Association,  Harley  Motor  Inn, 
Lexington,  Ky. 

27-May  1 — Newspaper  Purchasing  Management  Association,  Portland 
Hilton,  Portland,  Ore. 

MAY 

1- 3— Southern  Short  Course  in  News  Photography,  Bordeaux  Conven¬ 

tion  Center,  Fayetteville,  N.C. 

2- 3 — ^Virginia  Press  Association,  Richmond,  Va. 

3- 4 — North  Carolina  Press  Association,  Jane  S.  McKimmon  Extension 

Educational  Center,  North  Carolina  State  University,  Raleigh,  N.C. 

4- 7 — International  Newspaper  Promotion  Association,  Waldorf-Astoria, 

New  York. 

4-16 — Gannett  Newspaper  Foundation  Circulation  Management  De¬ 
velopment  Seminar,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 

5- 7 — International  Press  Institute  29th  General  Assembly,  Palazzo  del 

Congress!,  Florence,  Italy. 

9-10 — Hoosier  State  Press  Association,  Hyatt  Regency,  Indianapolis,  Ind. 
9-10 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers, 
Kings  Island  Inn,  Kings  Mills,  Ohio. 

11- 12— Mid-Atlantic  Circulation  Managers'  Association,  Howard 

Johnson's,  North  Myrtle  Beach,  S.C. 

13- 16 — Suburban  Newspapers  of  America,  Royal  Sonesta,  New  Orleans, 

La. 

14- 17 — American  Association  of  Advertising  Agencies,  The  Greenbrier, 

White  Sulphur  Springs,  W.  Va. 

15- 16 — Allied  Publishers',  Valley  River  Inn,  Eugene,  Ore. 

15- 16 — Florida  Newspaper  Advertising  Executives  Sales  Conference, 

Sheraton  Miracle  Mile  Inn,  Panama  City  Beach,  Fla. 

16- 21 — N.Y.  State  Circulation  Management  Association,  Marriott  Inn, 

Syracuse,  N.Y. 

16-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Doral 
Country  Club  and  Hotel,  Miami,  Fla. 

25-28 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Tel  Aviv, 
Israel. 

30-June  1 — National  Society  of  Columnists  workshop.  The  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 

JUNE 

3-6— AP  Sports  Editors,  Washington,  D.C. 

5-7 — New  York  State  Dailies  Advertising  Managers  Bureau,  Grand  Is¬ 
land  Holiday  Inn,  Grand  Island,  N.Y. 

5-7 — Wisconsin  Newspaper  Association,  Telemark. 

7-12 — ANPA/RI  Production  Management  Conference,  Atlanta,  Ga. 

12- 13 — National  News  Council,  1  Lincoln  Plaza,  N.Y. 

12-14 — Canadian  Managing  Editors  Conference,  Winnipeg. 

23-24 — The  Newspaper  Guild,  Hotel  Toronto,  Toronto. 

29-July  2 — International  Circulation  Managers  Association,  Crown  Center 
Hotel,  Kansas  City,  Mo. 
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Bob  Carrington,  staff  photographer  for  The  Daily  Breeze, 
Torrance,  California,  won  the  National  Press  Photog¬ 
raphers  Association  February  Clip  Content  in  region  1  0  for 
this  series  on  the  climax  of  a  two-hour  bank  hostage  drama. 
The  gunman  had  shot  a  bank  teller  and  himself  was 
gunned  down  by  a  Redondo  Beach  SWAT  team  as  he  fled 
with  the  hostages. 

Region  10,  NPPA,  includes  California,  Nevada,  Arizona 
and  Hawaii. 


CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


BOW  GM  "PROJECT  CENTERS” 
CRENTECARS 

FROM  CONCEPT  TO  CUSTOMER  IN  THREE  YEARS  AND  THREE  BILLION  DOLLARS 

Throughout  the  history  of  kind  of  car,  but  how  many  we  time.  Lead  time  has  been  re- 
the  automobile  industry,  prod-  might  be  able  to  build  and  sell  duced  by  25%  from  ten  years 
uct  change  was  almost  always  years  later.  Economics,  cus-  ago,  when  cars  were  far  less 
evolutionary.  But  in  1973,  GM  tomer  tastes,  availability  of  complex, 
determined  that  the  times  re-  various  kinds  of  fuels  must  be  After  almost  four  million 

quiredrevolutionarychanges.lt  compared  with  state-of-the-art  miles,  nearly  three  billion  dol- 
started  its  first  Project  Center—  technology-and  what  steps  lars,  and  nearly  three  years  of 
which  by  itself  heralded  a  revo-  must  be  taken  to  advance  that  work,  the  new  cars— quite  un- 
lution  in  the  use  of  science  and  technology  quickly  yet  surely.  like  anything  before  them— 
technology  to  meet  the  chang-  In  the  "concepting”  stage,  start  coming  off  the  production 

ing  demands  of  the  market-  a  new  car  is  conceived.  If  the  car  line  at  a  rate  of  better  than  one  a 
place.  A  few  months  later,  the  is  to  be  sold  to  customers  three  minute. 

Arab  countries  launched  the  oil  years  later,  construction  of  new  There  are  now  eight 

embargo.  Fortunately,  machin-  plants  must  begin  and  basic  Project  Centers  in  General 
ery  was  already  in  motion  in  tooling  must  be  ordered.  Motors.  Four  are  developing 

GM  to  create  and  develop  new  The  second  phase  of  the  new  cars  using  hydrocarbon 

cars  and  components  in  a  new  Project  Center  takes  24  to  30  fuels,  one  is  creating  an  electric 
way  and  faster  than  ever  before.  months.  It  encompasses  devel-  car,  and  others  are  working  on 
GM’s  first  Project  Center  opment,  design,  structural  computerized  engines  and 
brought  out  totally  new  full-  analysis,  handling  analysis,  emission  controls,  a  new  kind  of 
size  cars:  smaller,  yet  roomier,  emissions,  noise  and  vibration,  automatic  transmission,  and  the 
and  far  more  efficient  than  their  safety,  reliability,  serviceability  inflatable  restraint  system, 
predecessors.  The  advertise-  and  repairability,  manufactur-  New  and  revolutionary 

ments  said  they  were  "designed  ing,  assembly,  marketing,  fi-  cars  can’t  be  mass  produced  for 

and  engineered  for  a  changing  nancing.  the  road  overnight.  But  by  put- 

world”— and  they  were.  Another  Advanced  product  engi-  ting  all  the  parts  of  General 

Project  Center,  begun  in  1975,  neers  and  research  scientists  Motors  to  work  together,  we 

developed  the  immensely  popu-  work  with  the  one  hundred  fifty  found  a  way  to  speed  up  the 

lar  GM  X-cars.  to  two  hundred  people  at  the  process.  We  have  integrated  the 

Led  by  the  five  car  divi-  Project  Center  and  thousands  creativity  of  thousands  of 

sions.  Project  Centers  gather  more  in  the  staffs  and  divisions  ’ - " - ’ - 

people,  ideas,  and  knowledge  to  transfer  new  science  and 
from  all  30  divisions  and  staffs  technology  to  the  new  car.  Com- 
of  General  Motors.  In  the  first  ponents  are  hand-built  and 
stage,  which  we  call  "concept-  "cobbled”  into  existing  models 
ing,”  experimental  engineers,  for  road  testing, 
environmental  scientists,  for-  Prototype  cars  are  hand- 

ward  planners,  and  marketing  built  at  a  cost  of  more  than 
experts  pool  their  thinking.  $250,000  each.  These  enable 
Their  objective:  what  the  mar-  the  Project  Center  team  to  de- 
ketplace  will  require.  This  is  the  termine  how  newly  developed, 
most  important  stage.  Here  we  pretested  components  operate 
must  determine  not  only  what  as  a  unit.  Then,  pilot  models  will 

be  built  from  production  tooling 
and  tested  some  more.  New 
technology,  such  as  structural 
analysis  by  computer,  saves 


into  reality  when  it’s  needed. 

This  advertisement  is  part  of  our 
continuing  effort  to  give  custom¬ 
ers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


Editor  &  Publisher 

THE  FOURTH  ESTATE  ■ 

Robert  U.  Brown,  President  and  Editor  Janies  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Convention  floor  fight 

Ever  since  the  birth  of  television  the  national  political 
conventions  increasingly  have  been  programmed  for  televi¬ 
sion  coverage  giving  preferential  treatment  to  tv  reporters 
and  cameramen  while  discriminating  against  newspaper 
reporters. 

At  the  pre-convention  hearings  of  the  arrangements 
committees  newspapers  have  had  to  fight  a  rear-guard  ac¬ 
tion  against  the  decisions  to  give  primary  attention  to  tv 
and  radio  coverage. 

This  year,  for  the  first  time  in  our  recollection,  newspaper 
reporters  are  making  plans  in  advance  to  fight  the  ar¬ 
rangements  committees  for  parity  with  tv  and  radio  report¬ 
ers.  Paul  Houston  of  the  Los  Angeles  Times  and  chairman  of 
the  Standing  Committee  of  Correspondents  in  the  Senate 
has  issued  a  call  for  help  in  this  battle.  He  and  his  fellow 
reporters  need  all  the  clout  they  can  get  from  their  editors 
and  publishers. 

The  fight  this  year  looms  over  the  issuance  of  floor  passes. 
Four  years  ago  tv  and  radio  were  given  considerably  more 
passes  than  newspaper  reporters  which  meant  they  were 
allowed  twice  as  much  time  for  their  visits  on  the  floor  of  the 
convention  halls. 

Newspapers  should  also  stand  up  for  their  rights  in  ob¬ 
taining  equal  allocation  of  work  space  both  in  and  out  of  the 
convention  halls  as  well  as  a  better  layout  of  seating  ar¬ 
rangements  so  that  newspaper  reporters  can  see  more  than 
the  backs  of  the  heads  of  convention  speakers  and  notables. 

Houston  hopes  the  home  offices  will  get  as  excited  about 
this  fight  as  their  Washington  correspondents  have.  We 
hope  so,  too! 

5‘day  postal  delivery 

When  the  House  Budget  Committee  voted  to  cut  postal 
appropriations  next  year  by  $836  million,  calling  specifically 
for  eliminating  mail  delivery  on  Saturdays,  there  was  such  a 
loud  protest  in  and  out  of  the  halls  of  Congress  that  the 
Administration  called  for  a  cut  of  only  $250  million. 

Trying  to  balance  his  own  budget.  Postmaster  General 
William  Bolger  still  insists  five-day  delivery  will  be  neces¬ 
sary.  The  Postal  Service  has  estimated  it  will  save  from  $500 
to  $600  per  year  by  eliminating  Saturday  delivery. 

However,  Bolger  says  it  doesn’t  necessarily  have  to  be 
Saturday.  It  could  be  any  day  of  the  week  and  he  suggests 
the  decision  might  be  left  to  regional  postal  officials  as  to 
•  what  day  service  could  be  dropped  most  easily. 

What  buck-passing!  What  confusion!  If  top  officials  can’t 
make  up  their  minds  which  day  of  the  week,  if  any,  is  the 
least  important  day  for  mail  delivery,  then  they  ought  to 
forget  the  whole  idea.  That  goes  for  Congress,  too. 

The  postal  service  was  established  to  give  the  greatest 
possible  service  to  the  greatest  number  of  people  at  the 
lowest  possible  cost.  It  ought  to  be  continued  that  way. 
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Letters 


ENERGY  STORY 

Your  editorial  chiding  an  unnamed 
Department  of  Energy  official  for  “in¬ 
consistency”  (E&P,  March  15)  over¬ 
looked  some  important  points  that  he  (or 
she)  may  have  been  trying  to  make. 

The  DOE  official  was  quite  correct  in 
both  apparently  inconsistent  observa¬ 
tions:  that  the  press  is  missing  significant 
local  energy  stories  by  focusing  its 
energy  coverage  on  Washington;  and 
that  reporters  don’t  call  on  national 
agencies  like  DOE  enough  for  informa¬ 
tion. 

If  editors  really  do  believe  that  “what 
happens  locally  with  respect  to  energy 
depends  almost  100  percent  on  policy 
decisions  made  in  Washington,”  then 
they  have  been  seriously  misled.  The 
biggest  energy  story  in  the  nation  at  pres¬ 
ent  is  what  people  are  doing  on  the  local 
level  to  minimize  the  problems  they  suf¬ 
fer  in  spite  of — and  sometimes  because 
of — decisions  made  in  Washington. 

Every  area  of  the  country  has  a  wealth 
of  news  and  feature  story  possibilities 
about  “appropriate”  technologies — solar 
heating,  wind  energy,  energy  conserva¬ 
tion  and  other  localized,  small-scale 
technologies  that  are  being  increasingly 
adopted  by  individuals  and  community 
groups  in  response  to  energy  cost  and 
supply  problems. 

Large  federal  agencies  like  DOE,  as 
well  as  smaller  specialized  organizations 
like  the  National  Center  for  Appropriate 
Technology,  are  deeply  involved  in  these 
localized  responses  to  the  energy  crisis, 
and  not  just  with  the  larger  national  and 
international  aspects.  The  huge  volume 
and  wide  variety  of  applications  submit¬ 
ted  for  small  appropriate  technology 
grants  available  from  both  NCAT  and 
the  Energy  Department  indicate  this  is 
an  area  of  tremendous  interest  and  in¬ 
volvement  from  coast  to  coast. 

The  staff  expertise  within  agencies  like 
DOE  and  NCAT  can  help  reporters  to 
understand  and  communicate  the  rapidly 
expanding  and  changing  technical  as¬ 
pects  of  local  energy  stories,  as  well  as  to 
identify  the  stories  and  news  sources  in 
their  own  backyards. 

As  the  DOE  official  cited  in  your 
editorial  might  have  suggested,  the  in¬ 
formation  resources  present  in  national 
energy  agencies  can  be  a  real  asset  to 
newspeople,  if  they  are  used.  Then 
newspapers  can  bring  the  energy  story 
down  to  the  local  level,  away  from  the 
distant  and  impersonal  maneuverings  in 
Washington. 

Brian  A.  Mertz 

(Mertz  is  publications  editor,  NCAT, 
the  National  Center  for  Appropriate 
Technology,  Butte,  Mont.) 
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LANGUAGE 

Interesting  column  in  the  March  15 
Editor  and  Publisher.  I  disagree  with 
your  opinions,  but  that  makes  it  no  less 
interesting — even  more  so. 

And  such  opinionated,  intellectual 
probing  of  our  language  from  one  who 
ignores  the  fact  that  “neither”  refers  to  a 
distinction  between  two  elements,  not 
three  (see  paragrph  three). 

Mike  Branch 

(Branch  is  editor  of  Fort  Worth  (Tex.) 
Southern  Florist  &  Nurseryman .) 

RAW  NERVE 

There  are  two  sentences  well  down  in 
Robert  U.  Brown’s  “Shop  Talk  at 
Thirty”  for  February  2  on  accuracy 
which  touch  a  raw  nerve  because  of  the 
implications  in  the  findings  he  reported. 

”...  One  researcher  showed  accu¬ 
racy  could  also  be  related  to  whether  the 
news  was  ‘good  news’  or  ‘bad  news.’ 
Stories  originating  with  press  releases 
generally  had  the  highest  accuracy.” 

Without  developing  the  ‘good 
news-bad  news’  comparison  which  bears 
on  the  same  conclusion,  the  fact  emerges 
that  stories  based  on  press  releases  are 
based  on  a  written  record  of  what  the 
source  said — a  record  difficult  to  dis¬ 
claim. 

Most  of  the  complaints  of  inaccuracy 
or  misquotation  pit  the  source’s  recollec¬ 
tion  of  what  he  said  against  the  reporter’s 
notes.  The  source  may  be  unequivocably 
certain  of  what  he  knows  about  the  sub¬ 
ject,  what  he  had  in  mind  and  intended  to 
say,  and  what  on  sober  second  thought 
he  would  have  said. 

But  only  after  the  story  is  printed  and 
the  source  has  had  a  chance  to  evaluate  it 
vis-a-vis  the  ‘good  news-bad  news’  stan¬ 
dards  does  he  begin  to  make  his  judg¬ 
ment  on  accuracy.  Generally  this  judg¬ 
ment  is  based  solely  on  his  recollection. 

If  news  sources  want  to  castigate  the 
reporters  for  inaccuracy  and  misquota¬ 
tion  it  seems  only  reasonable  that  the 
rebuke  should  be  based  on  some  solid 
record  (there’s  no  reason  why  taping 
should  be  reserved  for  the  Oval  Office) 
rather  than  to  expect  that  the  judgment 


of  a  reporter’s  accuracy,  based  solely  on 
what  the  source  “recalls”  that  he 
said — or  surely  would  have  said  in  view 
of  what  he  knows — should  prevail. 

Basil  C.  Raffety 

(Raffety  is  associate  professor,  jour¬ 
nalism,  Baylor  University.) 

REFORMS 

I  wish  to  take  issue  with  the  letter  from 
my  colleague,  William  H.  Neubeck, 
editor  of  the  Newton  (N.J.)  Herald,  in 
today’s  (March  22)  issue  concerning 
SDX’s  promotion  of  “Freedom  of  In¬ 
formation  Day.” 

With  the  problems  all  of  us  in  the  jour¬ 
nalism  field  are  having  today  from  the 
U.S.  Supreme  Court  on  down  through 
local  officials,  I  find  it  most  appropriate 
that  Sigma  Delta  Chi,  of  which  I  am  a 
member,  chose  to  promote  President 
Madison’s  birthday  as  “Freedom  of  In¬ 
formation  Day”  throughout  the  nation. 

While  proclamations  themselves  do 
not  have  much  clout  or  affect  on  our 
society,  they  are  one  starting  point. 

Our  newspaper,  the  State  Register, 
serving  southwestern  Delaware  and 
neighboring  points  on  the  eastern  shore 
of  Maryland,  sent  copies  of  the  procla¬ 
mation  to  the  governors,  county  and 
local  officials  in  the  areas  we  serve  in 
both  states,  and  received  positive  action. 
From  there,  we  editorialized  (see  en¬ 
closed  clipping)  on  the  need  for  reform  of 
Freedom  of  Information  laws — especially 
in  Delaware.  That  is  being  followed  up 
by  requests  to  each  individual,  local  state 
legislator  for  amendments  to  the  current 
state  Freedom  of  Information  laws. 

Hopefully,  with  enough  pressure, 
legislative  reform  will  occur.  But  if  we 
are  not  successful  this  year,  we  will 
come  back  again  next  session.  At  any 
rate,  we  have  served  to  inform  the  public 
about  the  situation,  which  is  our  duty. 
Local  response  has  been  overwhelm¬ 
ingly  positive. 

I  hardly  equate  preserving  and 
strengthening  the  First  Amendment  with 
promotion  of  National  Hot  Dog  Week. 

Edward  H.  Shur 

(Shur  is  editor  of  Laurel  (Del.)  State 
Register,) 


BACKGROUND  NOTES  I 

Another  reason  why  The  NYT  News  Service  is  fundamental 
to  your  needs 

As  the  country’s  newspaper-of-record,  The  Times  prints 
complete  texts  of  major  speeches,  proclamations, 
treaties,  conferences,  communiques  and  reports — orig¬ 
inating  in  this  country  and  abroad.  Material  from  these 
texts  is  often  included  in  the  News  Service  feed,  and  can 
help  your  newspaper  keep  up  with  history  as  it  is  being 
made.  Among  the  major  firsts  in  The  Times’  own 
history-making  route  of  reprinting  texts:  Lincoln’s  Get¬ 
tysburg  Address  (1863;  269  words)  and  the  Pentagon 
Papers  (1971;  966,000  words). 

81|e  {felir  j{ork  8im(0 
INEWSSERVICE 


5 


Test  marketers  have  selected  Syracuse  as  an  ideal  test 
market  with  all  the  vital  ingredients  necessary  for  successfui 
testing . . . 


Market  Size:  large  enough  to  give  a  reliable  reading  —  yet  not  so  large  as  to  be 
cost  prohibitive. 

Demographics:  representative  of  the  U.S.  consumer  in  family  size,  age  levels,  income  and 
buying  profile. 

Media  availabilities:  a  strong  newspaper  market  with  supplemental  radio  and  TV  coverage 
providing  adequate  coverage  at  a  low  cost  efficiency. 

Color  graphics:  four  color  advertising  and  split  runs  are  available. 

Media  isolation:  conveniently  located  with  good  transportation  and  a  minimum  of 
“contamination”  from  outside  media. 

The  Syracuse  Heuspopers 

•  THE  POST-STANDARD,  MORNINGS  •  HERALD  JOURNAL,  EVENINGS 
•  SUNDAY  HERALD  AMERICAN 

Represented  by  Newhouse  Newspapers 
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Knight-Ridder  to  test  home 
electronic  info  system 


By  Andrew  Radolf 

Viewdata  Corporation  of  America,  a 
wholly-owned  subsidiary  of  Knight- 
Ridder  Newspapers,  is  putting  the  finish¬ 
ing  touches  on  its  test  marketing  program 
of  Viewtron,  a  two-way  electronic  home 
information  service,  which  will  involve 
150  to  200  families  in  Coral  Gables, 
Florida  and  31  suppliers  of  editorial  and 
advertising  content. 

Knight-Ridder  has  invested  $1.3  mil¬ 
lion  in  the  Viewtron  experiment  which  is 
a  collaboration  between  Viewdata  and 
Southern  Bell,  an  American  Telephone 
&  Telegraph  subsidiary. 

Southern  Bell  will  provide  each  of 
Viewtron’s  test  families  with  most  of  the 
system’s  hardware  including  modems, 
dedicated  dial-up  lines,  alpha-numeric 
keyboards,  and  tv  sets  modified  for  dis¬ 
play  purposes.  The  phone  company  is 
installing  a  special  set  of  lines  for  the 
experiment  so  as  not  to  interfere  with  the 
families’  regular  telephone  service. 

Knight-Ridder  owns  the  system’s 
computer  which  will  store  the  informa¬ 
tion  for  accessing. 

Viewtron’s  users  will  be  able  to  do 
everything  from  buying  a  lawn  mower  to 


taking  Spanish  lessons  while  they  keep 
up  with  the  latest  news  from  the  Miami 
Herald  and  the  Associated  Press.  Any¬ 
one  on  the  system  who  is  planning  a  trip 
can  access  the  latest  flight  schedules 
from  Eastern  Airlines.  Those  who  are 
too  busy  playing  with  Viewtron  to  spend 
much  time  cooking  need  only  press  a  few 
buttons  to  order  their  meals  delivered  by 
Master  Host  Dinner  Service. 

Viewtron’s  families  will  also  be  able  to 
keyboard  messages  into  system  which 
the  other  participants  can  access  as  part 
of  a  video  community  billboard. 

In  addition  to  the  Herald  and  AP, 
Viewtron’s  other  information  suppliers 
are  Consumers  Union,  the  New  York 
Times,  Dow  Jones  &  Co.,  the  American 
Cancer  Society,  Macmillan  Publishing, 
HP  Books,  Congressional  Quarterly, 
Addison-Wesley,  the  Economist,  Univ¬ 
ersal  Press  Syndicate,  and  Intercontinen¬ 
tal  Press  Syndicate. 

Viewtron’s  advertisers  besides  East¬ 
ern  and  Master  Host  include  Sears,  B. 
Dalton  Booksellers,  Grand  Union, 
Southeast  Banking  Corp.,  Official  Air¬ 
line  Guides,  Inc.,  AAA  World  Travel 
Agency,  Goldberg’s  Marine  Dis¬ 
tributors,  J.C.  Penney,  Shell  Oil  Corp., 


Every  Saturday  since  1884 

Bass  Tickets,  Spec’s  Music  Company, 
Service  Merchandise  Corp.,  Cousins  As¬ 
sociates  (real  estate).  Shell’s  City 
Liquors,  and  Merryl-Lynch. 

“The  Viewtron  experiment  is  the  next 
level  above  an  opinion  poll.  We  want  to 
create  a  small  body  of  people  who  can 
answer  questions  intelligently  about  the 
system,”  explained  Philip  Meyer,  View¬ 
data  Corp.’s  director  of  marketing  and 
research.  “At  any  given  moment  only  30 
families  will  be  using  the  system  out  of 
the  150  or  more  taking  part  in  the  test. 
We  are  neither  paying  them  nor  are  they 
being  paid  for  their  participation.” 

Meyer  said  the  Viewtron  experiment’s 
suppliers  also  “are  not  paying  their  own 
costs”  for  creation  of  the  frames  of  in¬ 
formation  and  distribution  over  the  sys¬ 
tem. 

“The  test  should  be  finished  by 
Christmas,  and  we’ll  know  by  the  first 
quarter  of  1981  whether  to  go  ahead  with 
developing  Viewtron  further,”  he  added. 
“Our  main  thrust  right  now  is  selling  the 
system  to  consumers.  Later  we’ll  look 
into  the  possibility  of  expanding  in  the 
Miami  area  and  charging  money  for  it 
(Viewtron).” 

“The  system  will  have  12,(XX)  frames 
of  information,  each  frame  being  a 
screenful  of  text  and  graphics,”  ob¬ 
served  James  Batten,  Knight-Ridder 
vicepresident  for  news  and  Viewdata 
vicepresident  in  charge  of  Viewtron’s 
(Continued  on  page  8) 
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Viewtron  test 

(Continued  from  page  7) 


content.  “Stories  will  range  from  one  to 
ten  or  15  frames.  One  of  the  things  we’re 
testing  for  is  how  long  people  will  be 
willing  to  stay  with  the  system  to  get 
information.  The  system  puts  the  viewer 
in  the  driver’s  seat.  He  asks  for  what  he 
wants,  when  he  wants  it.  When  he’s 
ready  to  move  on,  he  moves  on.’’ 

The  system  will  be  silent  and  not  have 
any  movement.  Batten  noted.  Though  it 
will  feature  some  Ziggy  cartoons,  there 
will  not  be  “any  comics  in  the  traditional 
sense.’’ 

“Viewtron  will  be  on  18  hours  a  day,’’ 
he  continued.  “It  will  be  dark  in  the  mid¬ 
dle  of  the  night.  A  mature  system  would 
run  24  hours  a  day.’’ 

Viewdata  Corp.  will  provide  View- 
tron’s  advertisers  with  information  on 
how  their  material  was  used  by  the  ex¬ 
periment’s  participants. 

“Will  they  be  willing  to  continue  ad¬ 
vertising  on  the  system  is  one  of  the 
questions  we  want  answered,”  Batten 
remarked.  Regarding  Viewtron’s  edito¬ 
rial  suppliers,  he  said  there  were  several 
approaches  Viewdata  could  take  to  put¬ 
ting  together  a  business  relationship. 

“We  could  buy  exclusive  rights  to  the 
information  provider’s  material  or  we 
could  offer  the  material  for  2^  a  screen 
and  the  provider  would  get  some  fraction 
of  that,”  Batten  gave  as  two  examples. 
“All  this  will  have  to  be  worked  out 
later.” 

“We  had  absolutely  no  trouble  finding 
advertisers  for  the  system,”  commented 
Mort  Goldstrom,  ad  manager  for  View¬ 
data  Corp.  “Most  companies  we  talked 
to  realized  the  potential  was  fairly  great 
and  they  better  get  in  on  it  sooner  than 
later.  The  catalog  companies  seem  to 
think  more  highly  of  the  system  than 
anyone  else.” 

Goldstrom  said  Viewtron’s  average 
advertiser  is  providing  the  system  with 
“a  minimum  of  100  frames  and  as  many 
as  1000  frames”  for  accessing  by  users. 

“For  purposes  of  the  test,  we  assigned 
different  topics  to  each  advertiser,  and 
every  advertiser’s  testing  their  own 
theories  on  how  to  use  the  system,”  he 
explained. 

Though  Viewtron  does  not  show 
photographs,  it  will  offer  viewers  illus¬ 
trations  of  advertised  merchandise. 

“Every  frame  of  Service  Merchandise 
is  illustrated,  and  Sears  is  showing  illus¬ 
trations  periodically,”  Goldstrom  stated. 
“They’re  showing  things  like  lawn  mow¬ 
ers  and  tv  sets.  The  system  can  illustrate 
people  wearing  clothes,  but  1  don’t  know 
if  clothes  can  be  sufficiently  described 
for  someone  to  want  to  purchase  them. 
There’s  not  enough  detail  (in  the  illustra¬ 
tions)  yet.” 

Viewtron’s  computer  automatically 


will  measure  how  the  system  is  being 
used,  Goldstrom  revealed. 

“Who  picked  it,  how  long  they  looked 
at  it,  and  what  they  looked  at — we’ll  be 
able  to  keep  track  of  just  about  anything 
the  person  is  doing,”  he  said. 

Viewdata  will  supply  each  of  View¬ 
tron’s  test  families  with  a  user’s  manual 
which  in  addition  to  operating  instruc¬ 
tions  will  have  coupons  offering  dis¬ 
counts  on  retail  merchandise  advertised 
on  the  system. 

Viewtron  will  also  feature  classified 
advertising,  according  to  Goldstrom,  in¬ 
cluding  personal  service  and  garage  sale 
ads  from  the  Herald,  boat  ads  from  a 
yacht  broker,  and  ads  from  a  real  estate 
company. 

“Everyone  using  Viewtron  will  have 
an  identification  code  which  is  public 
much  like  a  phone  number  and  a 
password  number  which  is  only  known 
by  each  individual,”  said  Dr.  Norman 
Morrison,  who  holds  a  doctorate  in  elec¬ 
trical  engineering  and  is  Viewtron’s  proj¬ 
ect  manager. 

“Each  person  will  have  the  ability  to 
access  all  of  its  information,”  Morrison 
related.  “After  establishing  a  call  with 
his  identification  and  password  numbers, 
the  viewer  will  see  on  his  tv  screen  the 
top  of  an  index  tree  giving  the  numbers 
of  different  categories  of  information. 
The  viewer  decides  what  he  wants  and 
pushes  one  button.  A  new  menu  frame 
appears  with  numbers.  Say  the  person 
had  selected  from  the  top  of  the  tree 
news  stories  on  Iran  and  pushed  its 
number.  The  next  frame  will  be  a  menu 
of  three  stories  about  Iran,  each  with  its 
own  number.” 

If  a  viewer  wants  to  buy  merchandise 
offered  on  Viewtron,  the  project  director 


Mead  Data  Control,  a  subsidiary  of  the 
Mead  Corporation,  introduced  an  elec¬ 
tronic  library  service  called  NEXIS. 

The  data  base  contains  the  full  text, 
just  as  the  material  appeared  in  the  origi¬ 
nal,  of  information  from  the  following 
sources:  Washington  Post;  Newsweek; 
The  Economist;  Dun's  Review;  United 
Press  International,  Associated  Press, 
Reuters,  and  U.S.  News  and  World  Re¬ 
port. 

Newspaper  and  wire  service  informa¬ 
tion  will  be  carried  from  1977  forward, 
magazines  from  1975.  The  library  will  be 
kept  current. 

Information  from  newspapers  will  be¬ 
come  available  through  Nexis  a  day  after 
publication  while  information  from 
weekly  magazines  will  be  available  a 
week  after  publication. 

Searches  are  made  using  a  desk  top 
terminal  (video  display)  of  the  data  base 
located  in  Dayton,  Ohio.  The  system  de¬ 
sign  includes  the  telephone  connect  to 


explained,  he  follows  another  sequence 
of  numbers  starting  with  the  code  for 
shopping  services,  then  the  key  for  the 
desired  retailer,  the  department,  and  so 
on  until  he  gets  to  specific  item  he  wants. 

“Each  time  you  go  one  level  down  the 
index,  you  add  numbers,”  Morrison  re¬ 
marked.  “When  the  viewer  is  ready  to 
order,  he  pushes  the  button  for  the  order 
blank  to  appear  with  the  catalog  number 
and  price.  The  viewer  keys  in  the  desired 
quantity  and  his  credit  card  number, 
pushes  the  send  button,  and  he’s  just 
bought  the  merchandise.  There  are  ten 
or  15  merchants  people  can  order  stuff 
from  on  the  system.” 

Morrison  said  that  although  the  View¬ 
tron  test  “is  not  tied  to  the  banking  sys¬ 
tem,  a  mature  system  is  being  con¬ 
templated  that  could  tie  right  in”  with 
checking  and  credit  card  accounts. 

Viewtron’s  users  can  also  select  a  par¬ 
ticular  frame  of  information  directly  if 
they  know  its  entire  sequence  of  num¬ 
bers. 

“We  will  have  printed  up  a  directory 
of  key  index  frames,”  Morrison  stated. 
“It’ll  have  all  the  head  index  frames  for 
retailers  like  Sears  and  Penneys  and  for 
the  other  information  suppliers.” 

Viewtron  will  not  allow  users  to  send 
personal  messages  to  each  other. 

“The  service  exists  on  other  systems, 
but  we  didn’t  feel  it  was  something  we 
wanted  to  offer,”  Morrison  said.  He  re¬ 
marked  Viewtron’s  video  bulletin  board 
will  allow  everyone  on  the  system  “to  do 
his  own  home  publishing.  Like  letters  to 
the  editor,  people  can  enter  frames  for 
everyone  else  to  read.  There  will  be 
editorial  control.  We’ll  read  the  mes¬ 
sages  first  and  not  let  anything  through 
we  consider  libelous  or  obscene.” 


the  data  base  with  searches  performed 
by  the  individual  using  simple  English. 

MDC  President  Jerome  S.  Rubin  ex¬ 
plained  that  NEXIS  is  different  from 
other  news  information  research  systems 
because  all  material  in  its  electronic  li¬ 
brary  is  entered  in  full  text,  not  as 
abstracts.  Any  search,  therefore,  is 
based  on  specific  words  of  interest  to 
each  specific  user,  not  on  a  general  in¬ 
dex.  Therefore,  Rubin  said,  NEXIS 
searches  are  more  thorough  and  often 
produce  references  overlooked  by  other 
electronic  search  methods. 

The  search  procedure  also  includes  a 
key-word-in-context  (KWIC)  form  for 
browsing.  The  system  displays  blocks  of 
text  from  the  stories  and  each  block  con¬ 
sists  of  words  used  in  the  search  and  in 
the  context  in  which  they  appear. 

The  Nexis  service  carries  a  fixed 
monthly  charge  plus  fees  for  time  and 
usage  of  the  data  base. 
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Editors  query  candidates 
on  First  Amendment  stance 


By  I.  WUliam  Hill 

With  membership  at  an  all  time  high  of 
883,  up  46  since  last  year,  the  American 
Society  of  Newspaper  Editors  this  week 
held  a  convention  in  Washington  at 
which  presidential  candidates  were  ques¬ 
tioned  on  their  First  Amendment  at¬ 
titudes. 

As  of  Wednesday  night,  two  candi¬ 
dates — George  Bush  and  Ronald  Rea¬ 
gan — after  speeches  concentrating  on 
such  lofty  issues  as  Iran,  Afghanistan 
and  inflation — ^found  the  editors  espe¬ 
cially  interested  in  their  stands  on  free¬ 
dom  of  the  press. 

Bush  took  the  harsher  questions  on  the 
subject  from  editor  Robert  C.  Maynard 
of  the  Oakland  Tribune.  Maynard 
wanted  to  know  Bush’s  attitude  on  Su¬ 
preme  Court  decisions  in  recent  years 
affecting  the  press  and  whether — if  he 
became  president  and  had  an  opportun¬ 
ity  to  appoint  someone  to  the  Supreme 
Court — if  he  would  take  into  account  the 
attitude  of  a  prospective  appointee  to  the 
First  Amendment. 

The  first  question  led  Bush  into  declar¬ 
ing  that  freedom  of  information  and  na¬ 
tional  security  both  have  to  be  taken  into 
consideration. 

Prompted  by  Maynard  that  his  ques¬ 
tion  concerned  Supreme  Court  decisions 
Bush  rejoined: 

“You  mean  the  Stanford  Daily  case?” 

“That  and  such  decisions  as  Gannett 
versus  DePasquale,”  Maynard  replied. 

Bush  confessed  he  was  not  familiar 
with  the  facts  in  the  Gannett  decision. 
Regarding  a  Supreme  Court  appoint¬ 
ment,  however,  he  said  he  would  indeed 
look  into  the  First  Amendment  views  of 
a  prospective  appointee.  He  said  he 
would  want  such  an  appointee  to  take  a 
constitutional  view  in  cases  involving  the 
First  Amendment,  not  a  legislative  one. 
He  added  that  he  would  not  be  so  much 
interested  in  the  social  views  of  the  ap¬ 
pointee  as  in  overall  excellence,  scholar¬ 
ship,  and  ability  to  interpret  the  Con¬ 
stitution. 

Asked  by  moderator  Richard  E. 
Mooney,  Hartford  Courant,  if  he  would 
later  be  willing  to  respond  to  an  ASNE 
questionnaire  further  exploring  his  First 
Amendment  views.  Bush  said  he  would 
indeed. 

Candidate  Reagan  had  an  easier  time 
with  the  way  he  was  questioned  by 
ASNE  president-designate  Thomas  Win- 
ship,  Boston  Globe.  Reagan  was  simply 
asked  if  he  believed  in  freedom  of  the 
press  as  provided  in  the  First  Amend¬ 
ment  despite  recent  Supreme  Court  deci¬ 
sions.  He  said  he  was  and  was  then 
asked  if  he  would  be  willing  to  reply  to 


the  ASNE  questionnaire  on  the  subject 
and  he,  too,  said  he  would.  Thus,  the 
editors  had  no  chance  to  learn  how  famil¬ 
iar  Reagan  was  with  the  Supreme  Court 
decisions. 

Three  changes  in  the  ASNE  constitu¬ 
tion  were  voted  in  the  April  8  business 
session.  In  the  past,  a  candidate  for — say 
the  office  of  ASNE  president — often  had 
to  go  through  the  process  of  re-election 
to  the  ASNE  board  in  order  to  be  eligible 
to  advance  to  the  top  position.  This  week 
ASNE  voted  to  remove  officers  from  the 
election  process.  The  organization  also 
voted  to  increase  the  size  of  the  board  of 
directors  by  four  and  to  eliminate  quotas 
set  by  newspaper  circulation  as  to  how 
many  members  a  given  publication  might 
have  as  ASNE  members. 

AFL-CIO  president  Lane  Kirkland, 
addressing  the  convention  to  give  labor’s 
view  of  inflation,  told  the  editors:  “We  in 
the  labor  movement  are  quite  sensitive 
about  the  quality  of  labor  reporting  in  the 
daily  press.  We  believe  that  better  re¬ 
porting  of  labor  would  also  improve 
coverage  of  economics,  which  in  turn 
would  improve  public  understanding  of 
how  this  economy  really  works. 

“Because  the  dismal  science  is  re¬ 
ported  dismally,  bankrupt  theories  go 
unchallenged — and  the  economic  mess 
deepens.” 

Kirkland  called  on  the  press  to  “chal¬ 
lenge  the  shibboleths  which  are  creating 
and  perpetuating  a  worsening  economic 
condition.” 

He  cited  six  of  these,  including  the 
oft-repeated  claim  that  “high  interest 
rates  and  tight  money  are  a  cure  for 
every  type  of  inflation,”  that  “govern¬ 
ment  spending  and  budget  deficits  are 
causing  inflation,  and  therefore,  a  bal¬ 
anced  budget  is  a  magical  cure,”  and  that 
“the  solution  to  the  energy  crisis  is 
higher  prices.” 

Census  Bureau  director  Vincent  P. 
Barabba  called  on  the  editors  to  have 
reporters  use  census  data  more  exten¬ 
sively  “because  of  their  importance  in 
reflecting  and  predicting  major  changes 
in  society.”  He  ruefully  suggested  that, 
although  newspapers  assign  entire  staffs 
to  cover  football  and  baseball,  they 
rarely  assign  reporters  to  get  vital  statis¬ 
tics  from  the  census  that  are  far  more 
meaningful. 

He  cited  the  experience  of  editor 
Charles  Bailey  of  the  Minneapolis 
Tribune  when  he  was  working  as  Wash¬ 
ington  correspondent  for  that  newspa¬ 
per.  From  the  census  of  agriculture,  he 
said,  Bailey  took  the  county  reports  “for 
Minnesota  and  Iowa — the  newspaper’s 
territory — and  computed  congressional 
district  profiles,  which  the  paper  carried 


in  a  successful  series. 

Barabba  appeared  in  a  program  seg¬ 
ment  titled  “Here  Come  the  ’80s”  and 
most  of  the  presentation  of  a  graphic  out¬ 
line  of  what  Barabba  called  “the  most 
important  demographic  phenomenon  of 
this  century — the  passage  through  the 
various  stages  of  their  life  of  the  millions 
of  babies  born  during  the  baby  boom 
years  following  the  Second  World  War.” 

Taking  this  generation  through  decade 
periods,  Barabba  pointed  out  the  firet 
tremendous  demand  for  baby  related 
products  as  well  as  demands  for  larger 
houses  and  a  suburban  living  environ¬ 
ment  in  which  to  raise  children,  along 
with  major  increases  in  elementary 
school  enrollment. 

Ten  years  later,  Barabba  pointed  out, 
“during  the  passage  of  the  cohort 
through  their  childhood  years  and 
through  their  teens,  America  became 
ever  more  conscious  of  the  young  and 
their  music  and  their  lifestyle.”  Then,  as 
the  number  of  young  persons  in  the  10  to 
29  year  age  group  increased,  college  en¬ 
rollments  swelled,  along  with  increases 
in  crime,  “since  so  many  of  our  crimes 
are  committed  by  teenagers.  Also  there 
was  a  rise  in  unemployment  as  teenagers 
found  it  harder  and  harder  to  get  jobs 
with  millions  of  new  entrants  into  the 
labor  force.” 

By  1985,  Barabba  forecast  a  reduction 
in  unemployment  and  crime,  “as  those 
of  the  baby  boom  form  their  own 
families,  find  permanent  employment 
and  settle  down.” 

“The  passage  of  the  baby  boom  popu¬ 
lation  through  the  various  age  groups 
presents  a  continuing  opportunity  for 
major  news  stories,’’  Barabba  said, 
pointing  out  that  Christopher  Conte, 
Wall  Street  Journal,  has  written  stories 
showing  the  baby  boom  population  “ac¬ 
counts  for  much  of  the  bewildering  be¬ 
havior  of  such  economic  indicators  as 
statistics  on  savings,  debt,  purchasing 
power  and  productivity.” 

Barabba  expressed  the  hope  that 
editors  will  take  every  opportunity  to  re¬ 
port  on  the  forthcoming  census,  “be¬ 
cause  I  know  that  the  changing  trends 
and  lifestyles  revealed  by  the  census  will 
be  of  great  interest  to  your  readers.” 

In  response  to  questioning,  Barabba 
told  the  editors  not  to  expect  loyalty 
from  employees  from  the  baby  boom 
population  insofar  as  their  lifestyle 
would  always  keep  them  moving. 

In  the  first  of  a  number  of  workshop 
sessions,  Robert  Haiman,  St.  Petersburg 
Times,  introduced  a  discussion  of  staff 
problems  such  as  stress,  drink,  drugs, 
and  marriage  by  stating  that  he  had  read 
that  editors  have  just  as  many  problems 
as  people  as  a  whole.  Taking  the 
hypothetical  figure  of  650  editors  attend¬ 
ing  the  convention,  Haiman  said  that 
these  editors  might  be  expected  to  have 
such  problems  as: 

...  one  hundred  and  nine  drink  too 
(Continued  on  page  44) 
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Maggie  LeCates,  assistant  retail  advertising  manager, 
and  Mark  Smith,  research  analyst,  review  a  Telmar  printout 
comparing  tv  to  a  Times/Star  buy. 


James  c.  mcivearney,  vicepresiaenr  saies/marKering  ror 
the  Kansas  City  Times/Star,  reviews  the  Stat's  revamped 
zone  editions  with  Mac  Tully  (center),  zone  advertising 
manager,  and  Ralph  Rowe,  retail  advertising  manager. 


studies  from  Belden  Associates;  a  re¬ 
structured  market  research  department 
that  translated  the  Belden  data  into  po¬ 
tent  ad  sales  platforms;  intensive, 
sophisticated  sales  training;  the  de¬ 
velopment  of  a  special  sections  depart¬ 
ment;  and  innovations  designed  to  draw 
the  paper  closer  to  its  advertisers  and  the 
community. 

“The  first  Belden  study,  after  Cap 
Cities  took  over,  analyzed  what  people 
were  reading  and  wanted  to  read  in  the 
paper,”  says  Jackie  Nixon,  market  re¬ 
search  manager.  “We  used  the  demo¬ 
graphic  and  readership  data  from  it  to 
develop  strategic  sales  presentations. 
From  that  first  study  alone,  even  though 
its  slant  was  totally  editorial,  we  de¬ 
veloped  60  or  70  sales  presentations  to 
advertisers. 

“The  second  Belden  study  under  Cap 
Cities  was  the  first  one  we’d  ever  de¬ 
voted  completely  to  advertising  .  .  . 
asking  people  shopping  and  purchase 
questions  for  14  different  items  and  other 
ad  categories.  A  number  of  questions  in 
the  Belden  study  concerned  other  media 
(Continued  on  next  page) 


expanded  suburban  news  staff  and  re¬ 
structured  advertising  sales  force. 
Moreover,  there  were  four  instead  of  the 
previous  three  zones,  reflecting  an  im¬ 
proved  distribution  breakout. 

Behind  the  bright,  personable  charac¬ 
ter  of  the  revamped  Star  was  a  carefully 
thought-out  market  strategy:  to  bring  the 
daily  newspaper  closer  to  the  needs  and 
interests  of  the  city’s  readers  and  adver¬ 
tisers  .  .  .  needs  and  interests  deter¬ 
mined  through  extensive  market  studies 
during  the  past  three  years. 

The  Star’s  makeover  represents  the 
latest  chapter  in  the  shaping  of  a  con¬ 
temporary  newspaper  marketing  and 
sales  approach  that  began  in  the  spring  of 
1977,  when  Capital  Cities,  Inc.  brought 
in  Jim  McKeamey  to  head  up  the  sales 
and  marketing  effort  for  The  Times/Star, 
its  newest  acquisition. 

Cap  Cities  officials  called  the  paper  its 
flagship.  McKearney  found  it  to  be  a 
fiagship  that  was  anchored  somewhat  in 


Sweeping  changes  made 
by  Kansas  City  Star 


As  March  sloshed  out  like  a  soggy 
lion,  Kansas  City  was  put  on  alert  by  a 
series  of  multi-media  teasers.  The  mes¬ 
sage:  “When  you  pick  up  your  Kansas 
City  Star  this  Wednesday,  get  ready  for 
some  surprises.” 

Some  of  the  surprises  in  that  April  2 
edition  of  the  Star  jumped  out  at  the 
readers — a  totally  different  headline  face 
...  a  new  graphic  look  .  .  .  zoned  edi¬ 
tions  that  were  downsized  to  a  tab  and 
appearing  on  a  new  day. 

A  contemporary  look  for  a  newspaper 
celebrating  its  centennial  this  year. 

There  was  substance  as  well  as  sizzle 
in  the  revamped  product,  especially  in 
the  zoned  editions.  The  tabs,  ranging  in 
size  from  32  to  68  pages,  covered  the 
week’s  local  neighborhood  news  in  more 
depth  than  any  of  the  Star’s  previous 
zoned  editions.  This  was  thanks  to  an 


the  past  in  its  approach  to  the  changing 
Kansas  City  market. 

“I  was  concerned  with  the  paper’s 
communication  with  the  community  and 
its  position  in  the  marketplace,” 
McKearney  recalls  today.  “Since  we 
were  the  new  owners,  we  had  to  set  out 
into  the  marketplace,  to  get  involved 
with  both  the  market  and  the  advertisers, 
instead  of  waiting  for  them  to  come  to 
us.” 

In  the  next  three  years  McKearney 
and  key  managers  shaped  the  paper’s 
sales  and  marketing  thrust  to  the  needs 
of  the  market  and  advertiser.  At  the 
same  time  they  molded  a  sales  staff  that 
could  use  powerful  research  data  to  sell 
heads-up  against  the  other  media,  tv  in 
particular. 

Keys  to  these  sweeping  changes, 
McKearney  felt,  were  carefully  aimed 


The  Kansas  City  Star  and  its  zone  editions  before  (left) 
and  after  the  recent  overhaul. 
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(Continued  from  page  10) 
in  the  market,  and  were  phrased  in  such 
a  way  that  the  results  were  comparable 
to  the  standard  yesterday — readership 
questions  on  the  newspaper.” 

From  this  data,  Nixon  explains,  pres¬ 
entations  are  worked  up  that  show  ad¬ 
vertisers  how  well  they  can  reach  their 
target  audiences — for  instance,  a  store 
may  want  to  reach  males  18-34  with  an¬ 
nual  incomes  of  $15,000  plus.  “We  can 
tell  them  how  many  are  in  the  market  and 
what  kind  of  Times/Star  schedule  they 
need  to  reach  them.” 

The  study  also  split  the  market  into 
seven  parts  in  anticipation  of  the  recent 
zoned  restructuring;  the  information 
gleaned  was  subsequently  used  to  help 
pre-sell  the  zone  package. 

The  newspaper’s  contemporary  re¬ 
search  approach  is  fueled  by  contempor¬ 
ary  technology.  Using  a  terminal  in  the 
market  research  department,  Nixon  and 
her  staff  can  cross-tab  Belden  data 
through  Windsor’s  retrieval  system. 
Through  Telmar,  a  computerized  media 
planning  tool  designed  primarily  for 
agencies,  a  staff  can  compare  reach  and 
frequency  between  newspaper  and  TV 
schedules. 

“Many  agencies,”  Nixon  says,  “use 
Telmar  to  sell  the  electronic  media.  We 
use  it  to  do  the  opposite.” 

That  was  the  case  last  year,  when  the 
research  people  used  Telmar  to  show  a 
local  savings  and  loan  institution  the  cost 
efficiency  and  impact  of  a  Times/Star 
schedule.  Before  the  presentation,  the 
account  had  been  spending  80%  of  its  ad 
budget  on  radio,  and  20%  in  the  newspa¬ 
per. 

“We  reversed  our  share  of  the  pie,” 
Nixon  says,  smiling. 

At  the  same  time  this  sales  ammo  was 
being  readied,  the  Times/Star  sales  staff 
started  more  than  100  hours  of  intensive 
training.  It  began  with  orientation  in  the 
basics  of  marketing  and  the  principles  of 
what  McKearney  calls  “selling  smarter” 
using  research  information.  Then  came 
training  under  the  guidance  of  an  outside 
newspaper  training  specialist,  in  which 
all  participants  were  video-taped  during 
a  presentation  so  that  they  could  see 
themselves  through  the  client’s  eyes. 

Most  recently,  the  staff  was  involved 
in  another  training  seminar,  a  26-hour 
inter-media  research  seminar  conducted 
by  key  people  from  Belden  Associates.  It 
was  the  first  time  Belden  had  conducted 
such  an  in-depth  workshop  for  one 
newspaper.  As  part  of  this  training,  the 
staff  was  split  into  teams  and  directed  to 
work  up  a  presentation  based  on  their 
actual  account  problems,  a  number  of 
salespersons  subsequently  used  this 
homework  to  sell  the  real  McCoy. 

The  result,  says  Ralph  Rowe,  retail  ad 
manager  and  a  20-year  employee  of  the 
paper,  is  a  staff  that  is  “more  sophisti¬ 
cated  and  better  trained,”  than  the  staff 
of  five  or  ten  years  ago. 
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“They’re  professional,”  he  says  flatly. 

One  professional  on  Rowe’s  staff 
who’s  in  a  unique  position  to  assess  the 
recharged  sales  effort  at  the  paper  is 
George  Weinhold.  Before  coming  to  the 
Times/Star  14  years  ago,  Weinhold  was 
an  ad  exec  at  Montgomery  Wards  here. 
Before  the  sales  approach  at  the  paper 
was  updated  Weinhold  had  what  he  calls 
a  “service  run,”  one  that  required  little 
more  than  picking  up  ads  for  preordained 
schedules.  Now  Weinhold  is  out  in  the 
city’s  suburban  trenches,  battling  shop¬ 
pers  and  small  dailies  for  linage. 

Have  things  on  the  sales  staff  changed 
for  the  better? 

“Definitely,”  Weinhold  says  without 
hesitation.  “It’s  a  hell  of  a  lot  more  of  a 
challenge  than  my  old  run.  I  have  to  get 
out  there  and  dig  .  .  .  Many  times  I’m 
approaching  customers  who  are  frankly 
not  interested  in  demographics  and  data 
.  .  .  small  husband  and  wife  businesses. 

“So  I  have  to  do  what  our  sales  train¬ 
ing  has  taught  us  to  do,  size  them  up 
instantly,  observe  their  business  and 
their  needs  quickly,  and  tailor  my  pres¬ 
entation  to  meet  those  needs. 

“If  you  think  that  isn’t  selling  .  . 

Once  imbued  with  the  new  spirit,  the 
recharged  sales  staff  of  the  Times/Star 
was  turned  loose  on  new  sales  projects; 
the  renovated  zones  earlier  this  month 
being  the  latest  example.  Much  of  the 
energy  was  directed  toward  selling  ad¬ 
vertising  special  sections;  these,  in  turn, 
required  creation  of  a  department  in 
marketing  services  to  provide  editorial 
matter  for  the  non-newsroom  sections. 

Last  year  the  four-member  special  sec¬ 
tions  department  turned  out  nearly  60 
sections,  ranging  from  shopping  center 
tabs  to  a  preview  of  the  city’s  LPGA  golf 
tournament  to  city-wide  Christmas  gift 
guides. 

“We  knew  we  had  to  have  profes¬ 
sional  writers,”  says  Darrell  Durham, 
special  sections  manager.  “Nobody  will 
read  amateurishly  written  sections — not 
more  than  once,  anyway.  Three  of  us 
had  written  free-lance  for  the  paper  be¬ 
fore  we  came  into  this  department;  the 
other  had  12  years  experience  writing  re¬ 
tail  fashion  copy.” 

The  department  takes  an  unusual  ap¬ 
proach  to  special  sections  on  at  least  two 
counts.  First,  they  use  little  “canned” 
copy.  They  generate  their  own  stories 
except  in  sections  where  a  national  em¬ 
phasis  is  logical,  such  as  overviews  of 
the  new  car  market  that  ran  in  January  as 
vehicles  for  advertisers  to  fight  the 
mid-winter  sales  blahs. 

Another  unusual  aspect  of  the  special 
sections  operation  is  its  approach  to  the 
monthly  shopping  center  sections. 

“The  copy  is  about  the  center  exclu¬ 
sively,”  Durham  says.  “We  approach 
the  centers  with  an  eye  out  for  informa¬ 
tion  the  reader  would  want  to  know — 
items  on  fashionable  merchandise,  new 
shops  or  bargain  books,  for  example. 


Now  and  then  we’ll  throw  in  something 
like  a  ‘kid-on-the-street’  interview  to 
liven  things  up — a  bunch  of  tiny  kids 
talking  about  the  Easter  Bunny  or 
Mother’s  Day  beats  the  heck  out  of 
canned  copy.” 

Special  advertising  sections  were  a 
subtle  way  of  tailoring  part  of  the  paper 
to  an  advertiser’s  interest;  Coupon 
Bingo,  another  recent  innovation,  was  an 
even  more  spectacular  overture  to  the  ad 
community. 

“We  were  the  first  major  newspaper  in 
the  U.S.  to  run  Coupon  Bingo  when  we 
began  it  last  September,”  recalls  John 
Arnett,  Times/Star  director  of  marketing 
services.  The  game,  in  which  readers 
count  and  clip  coupons  in  the  paper  in  a 
try  for  cash  prizes,  drew  roughly  11,000 
entries  a  week. 

Among  the  goals  of  the  game,  accord¬ 
ing  to  Arnett,  was  to  allow  the  paper  “to 
become  a  closer  partner  in  merchandis¬ 
ing  with  the  local  retail  food  stores,” 
which  were  encouraged  to  tie-in  to  the 
game  through  their  ROP  ads. 

Arnett  says  there  are  other  ways  the 
marketing  effort  in  the  last  three  years 
has  brought  the  paper  closer  to  its  read¬ 
ers.  These  include  sponsoring  events 
such  as  the  opening  performance  of  Ice 
Capades  and  the  Ringling  Brothers  Cir¬ 
cus,  and  involvement  with  less  splashy 
activities  like  the  Special  Olympics,  the 
United  Way  and  the  Soap  Box  Derby. 

The  kind  of  aggressive  involvement 
with  Kansas  City  readers  and  advertisers 
that  characterizes  the  marketing  and 
sales  arm  of  the  Times/Star  today  has,  in 
McKeamey’s  view,  changed  the  media 
picture  in  the  city. 

“We’ve  attracted  a  high  caliber  of 
sales  person  to  the  paper,”  McKearney 
maintains,  “and  the  attraction,  they  tell 
us,  has  been  that  a  whole  new  attitude 
exists  among  the  other  media  as  to  the 
relevance  of  the  Times  and  the  Star  to 
the  marketplace  .  .  .  they  recognize  us 
as  a  viable  force  .  .  .  we’ve  become  an 
attractive,  bright  place  to  work.” 

Is  he  satisfied  with  the  progress  he  and 
his  staff  have  made  in  meeting  the  chal¬ 
lenges  of  the  marketplace  of  the  ’80s? 

“I’m  not  comfortable,  if  that’s  what 
you  mean,”  he  replies.  “It’s  not  in  my 
nature.  I  guess  you  could  say  I  feel  un¬ 
comfortable  about  getting  comfortable.” 

State  agency  refuses 
to  lift  divest  order 

The  State  Division  of  Public  Utility 
Control  refused  this  week  to  reconsider 
or  stay  the  order  for  Times  Mirror  Co.  to 
divest  itself  of  either  the  Hartford 
(Conn.)  Courant  or  two  CATV  fran¬ 
chises  in  Hartford  and  Meriden,  Conn. 

The  division  has  given  the  company 
until  April  1, 1981  to  divest  itself  of  either 
property.  The  Times  Mirror  will  now  ap¬ 
peal  the  decision  to  the  state  Superior 
Court  in  Hartford. 
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High  radiation 
detected  on 
Teleram  2277 

The  Newspaper  Guild  has  recom¬ 
mended  that  all  local  units  with  members 
working  on  the  Teleram  2277  video  dis¬ 
play  terminal  urge  management  to  have 
metal  shields  installed  on  the  units  as  a 
“safety  precaution.” 

Long  Island  (N.Y.)  Newsday  first 
discovered  that  some  of  the  Teleram 
2277  VDTs  were  emitting  a  high  level  of 
radiation  last  July. 

“We  are  contractually  obligated  to  test 
our  terminals  twice  a  year  and  during  our 
testing  last  July,  we  found  some  of  the 
Telerams  got  a  positive  (radiation)  read¬ 
ing,”  said  Harry  Beery,  senior  editor  at 
Newsday. 

Beery  said  Ferris  Associates  con¬ 
ducted  the  test  of  the  paper’s  232  ATEX 
and  10  Teleram  units. 

The  test  at  Newsday  produced  a  read¬ 
ing  of  15  milliwatts  per  square  centimeter 
over  a  two-inch  area  on  the  top  of  two 
2277  units.  Beery  said.  He  added  that 
this  is  5  milliwatts  above  the  safety  stan¬ 
dard  set  down  by  the  Occupational 
Safety  &  Health  Administration. 

The  high  readings  were  found  only  at 
the  top  surfaces  of  the  VDTs  and 
dropped  off  a  few  inches  away. 

“We  brought  it  to  the  attention  of 
Teleram  and  we  insisted  they  put  metal 
shielding  on  the  10  models  we  had  and  on 
13  more  we  had  on  order,”  Beery  said. 
“They  did  it  free  of  charge.  We  have 
tested  the  models  again  after  the  shield¬ 
ing  was  installed  and  showed  no  measura¬ 
ble  radiation.” 

A  similar  test  at  the  New  York  Times 
also  showed  a  high  radiation  emission 
level  on  one  Teleram  machine  and  the 
Times  subsequently  had  metal  shields  in¬ 
stalled  inside  all  their  Teleram  2277 
units. 

Teleram  has  told  the  Guild  it  is  making 
the  metal  shields  available  to  all  2277 
model  owners  for  $40  per  machine. 

The  Guild  has,  meanwhile,  told  all 
members  not  to  rest  their  arms  on  top  of 
the  2277  units. 

Tele  ram  commissioned  a  test  of  the 
2277  model  in  November  and  a  report  on 
the  findings  stated:  “based  on  the  pres¬ 
ent  NIOSH  (National  Institute  on  Oc¬ 
cupational  Safety  &  Health)  require¬ 
ments  and  the  data  derived  during  the 
radiation  tests  on  the  VDT,  there  are  no 
levels  emanating  from  the  VDT  which 
can  be  stated  to  be  harmful  to  human 
beings  given  the  present  requirements 
and  the  data  presented  herein.” 

Eisen  said  ^though  subsequent  testing 
of  the  2277’ s  make  the  case  against  the 
machines  “far  from  clear,”  he  said  the 
Guild  was  concerned  enough  to  urge  its 
members  to  encourage  managements  to 
install  the  metal  shields. 
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Revised  shield  law 
tested  in  New  Jersey 

The  first  test  of  New  Jersey’s  revised 
reporter  shield  law  is  underway  in 
Freehold  in  connection  with  the  trial  of 
alleged  organized  crime  figures. 

Following  the  highly  publicized  free 
press/fair  trial  confrontation  involving 
New  York  Times  reporter  Myron  Farber 
and  Dr.  Mario  Jascalevich  in  1978,  the 
New  Jersey  legislature  strengthened  the 
shield  law  to  benefit  reporters. 

Under  the  revised  law,  in  cases  where 
a  free  press-fair  trial  conflict  arises, 
lawyers  must  show  at  a  court  hearing 
why  the  material  is  relevant  to  the  case 
and  must  also  prove  that  the  material 
sought  is  not  available  elsewhere.  This 
was  not  required  when  Farber  was  jailed 
for  40  days  in  1978  for  failing  to  comply 
with  a  subpoena  for  his  notes. 

In  the  current  case,  an  attorney  for 
Anthony  DeVingo,  on  trial  for  murder, 
subpoenaed  letters  that  Patrick  Pizuto 
send  to  Robin  Goldstein,  a  reporter  for 
the  Shrewsbury  (N.J.)  Daily  Register. 

DeVingo  is  one  of  four  defendants  on 
trial  for  murder  in  a  case  the  state  claims 
will  prove  the  existence  of  a  nationwide 
crime  syndicate. 

DeVingo’s  lawyer  contends  that  he 
has  learned  through  a  “source”  that  the 
letters  Pizuto  sent  to  Goldstein  might 
damage  Pizuto’s  credibility  as  a  witness 
for  the  state.  He  said  the  letters  might 
reveal  new  details  of  a  deal  Pizuto  made 
with  law  enforcement  officials  in  ex¬ 
change  for  his  testimony. 

Pizuto,  who  has  confessed  to  murder, 
said  he  will  not  testify  in  the  case  be¬ 
cause  the  state  failed  to  honor  a  plea 
bargain,  according  to  Daily  Register  arti¬ 
cles.  The  state  has  billed  Pizuto  as  its  key 
witness. 

Sex  service  ads 
no  longer  accepted 

Effective  April  1,  1980,  the  Dallas 
Times  Herald  will  no  longer  accept  clas¬ 
sified  and  display  advertisements  for  es¬ 
cort  services,  massage  parlors,  or  nude 
modeling  services.  Times  Herald  execu¬ 
tive  officers  held  that  these  types  of  ad¬ 
vertisements  did  not  in  any  way  reflect 
the  image  of  a  quality  newspaper. 

Honored  guests 

According  to  Henry  Singer,  chairman 
of  the  Overseas  Press  Club’s  Annual 
OPC  Awards  Dinner-Dance,  Ambas¬ 
sador  Kenneth  Taylor,  formerly  Cana¬ 
da’s  ambassador  to  Iran,  and  Hodding 
Carter  III,  assistant  secretary  for  public 
affairs  and  spokesperson  of  the  United 
States  Department  of  State,  will  be  hon¬ 
ored  guests  at  the  Club’s  1979  Awards 
Banquet  April  29  in  New  York. 


Phila.  Bulletin 
acquired  by 
Charter  Media 

The  Philadelphia  Bulletin  has  reached 
an  agreement  under  which  Charter 
Media,  the  recently  formed  communica¬ 
tions  company  headed  by  Karl  Eller,  will 
purchase  the  stock  of  the  paper  for  an 
undisclosed  amount  of  cash  and  notes. 

Eller,  who  resigned  as  president  of 
Gannett  Company’s  Combined  Com¬ 
munications  Corporation  subsidiary  last 
December,  recently  entered  into  an 
agreement  with  the  Charter  Company  to 
form  Charter  Media.  He  is  (Charter 
Media’s  chairman  and  chief  executive  of¬ 
ficer  and  owns  50%  of  the  new  com¬ 
pany’s  stock. 

The  Bulletin  was  founded  April  12, 
1847  as  the  Cummins  Telegraphic  Eve¬ 
ning  Bulletin  and  became  the  Philadelphia 
Daily  Bulletin  in  1856.  William  L.  Mc¬ 
Lean  purchased  tha  paper  on  June  1, 
1895. 

Although  outselling  its  competition  in 
Philadelphia,  the  Bulletin’s  evening  cir¬ 
culation  has  dropped  from  a  peak  of 
718,167  in  1963  to  462,000  in  1979.  Much 
of  the  decline  has  been  attributed  to  in¬ 
creased  competition  from  suburban 
dailies. 

William  McLean  III,  publisher  of  the 
Bulletin  since  1975  said,  “I  will  miss  the 
daily  contact  with  my  Bulletin  as¬ 
sociates,  but  the  difficulties  an  indepen¬ 
dently  owned  family  enterprise  has  in 
performing  effectively  in  today’s  metro 
marketplace  persuades  me  that  this 
move  is  in  the  best  interests  of  all.” 

Completion  of  the  transaction  requires 
“pre-merger”  filings  with  certain  gov¬ 
ernment  agencies  and  is  subject  to  such 
agencies  not  taking  adverse  action  within 
the  prescribed  30  day  waiting  period. 

Eller  said  Charter  Media  and  the  Bul¬ 
letin  will  ask  for  accelerated  governmen¬ 
tal  consideration  of  the  transaction. 

Under  Eller’s  tentative  agreement 
with  The  Charter  Company,  Charter 
Media  will  be  privately  and  equally 
owned  by  Eller  and  the  Charter  Com¬ 
pany.  Charter  Media  will  own  Ladies 
Home  Journal,  Redbook  and  Sport 
Magazine  and,  pending  Federal  Com¬ 
munications  Commission  approval  of 
license  transfers,  radio  stations  in  five 
cities. 

Eller  said  he  plans  to  add  other  news¬ 
papers  to  Charter  Media’s  scope  of  oper¬ 
ations. 

The  Bulletin  is  a  subsidiary  of  Inde¬ 
pendent  Publications,  Inc.,  which  also 
owns  Montgomery  Publishing  Co.,  a 
chain  of  suburban  weeklies  and  two 
dailies;  and  the  Santa  Barbara  (Calif.) 
News-Press,  among  other  interests. 
None  of  these  other  properties  were  in¬ 
volved  in  the  sale  to  Charter  Media. 
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Most  editorial 
writers  earn 
under  $26,000 

The  first  major  survey  of  editorial 
writers  since  1971  shows  a  median  salary 
of  $24,000,  as  compared  to  $16,750  ear¬ 
lier,  according  to  the  National  Confer¬ 
ence  of  Editorial  Writers. 

While  inflation  of  the  70s  has  been 
eroding  economic  compensation  of 
editorial  writers,  previous  NCEW  stud¬ 
ies  showed  the  average  writer’s  salary 
rose  faster  than  cost  of  living  during  the 
1960s. 

About  75%  of  those  in  the  study  said 
their  salaries  compared  well  with  salaries 
of  other  staff  members  and  40%  reported 
external  sources  of  income  such  as  in¬ 
vestments,  freelance  writing,  and  teach¬ 
ing. 

The  new  survey,  sponsored  by 
NCEW,  was  financed  in  part  by  a  grant 
from  the  Gannett  Foundation  and  con¬ 
ducted  by  the  Bureau  of  Media  Research 
at  Indiana  University. 

G.  Cleveland  Wilhoit,  professor  of 
journalism  at  Indiana  and  Dan  G.  Drew, 
associate  professor  of  journalism  at  the 
University  of  Wisconsin  released  the 
new  study  in  The  Masthead  quarterly 
journal  of  NCEW. 

The  study  included  more  than  650 
people  with  questionnaires  mailed  to 
North  American  editorial  writers  and  a 
response  rate  of  47%.  Heaviest  resonse 
was  from  the  East  North  Central  region 
(168)  followed  by  Middle  Atlantic  82; 
Pacific  75;  South  Atlantic,  68;  Deep 
South,  59;  East  South  Central,  53;  New 
England,  48,  West  North  Central,  37; 
West  South  Central,  27,  Canada  19,  and 
Alaska  or  Hawaii,  6. 

The  professors  report  that  major  sur¬ 
veys  of  editorial  writers  conducted  over 
the  past  30  years  continue  to  show  “a 
remarkably  stable,  highly  educated,  and 
highly  principled  professional  group  of 
journalists”  who  are  “remarkably  happy 
in  their  jobs.” 

They  added  the  recent  decade  has 
been  marked  by  major  gains  of  member¬ 
ship  of  women,  along  with  greater  accep¬ 
tance  of  the  principle  of  abjuration  of 
partisan  political  involvements. 

Primary  objectives  of  editorial  writing 
were  scored  in  a  range  from  persuasion 
to  upholding  morality.  Most  frequently 
cited  objectives  were  persuading, 
informing/educating,  and  stimulating 
thought.  “To  amuse  readers”  got  only  26 
mentions  (4.3%),  with  1 1  mentions 
(1.8%)  “to  uphold  morality”  and  “to 
promote  the  publisher’s  interests”,  10 
mentions  (1.7%).  Lowest  of  all — “to  in¬ 
fluence  elections” — got  three  mentions 
for  5%. 

The  editorial  writer’s  median  age  of  48 
years  is  about  the  same  as  it  was  in  1971 . 
Seven  per  cent  are  under  30  and  47.5  % 
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Annual  Salaries  of 
Editorial  Writers  in  1979 


Salary  Range 

Frequency  Per  Cent 

Under  $14,000 

27 

4.5 

14,000-16,999 

60 

10.0 

17,000-19,999 

84 

14.0 

20,000-22,999 

98 

16.4 

23,000-25,999 

93 

15.5 

26,000-28,999 

58 

9.7 

29,000-31,999 

47 

7.8 

32,000-34,999 

32 

5.3 

35,000-37,999 

28 

4.7 

38,000-40,999 

14 

2.3 

41,000-49,999 

26 

4.3 

Over  $50,000 

32 

5.3 

Total 

599"'“ 

100.0% 

"Twenty-four  persons  left  item  blank.  Because 
of  the  difference  in  exchange  rates,  Canadian 
writers  are  excluded  from  this  table;  their 
salaries  will  be  the  topic  of  a  subsequent 
article. 


are  over  50.  Thirty-six  writers  are  over 
65,  and  5  shied  away  from  ftlling  in  the 
age  blank. 

Titles  varied  with  48.7  per  cent  listing 
either  editorial  writer  or  editorial  page 
editor.  Most  gave  titles  as  editor  (35.2), 
editor  and  publisher  combo  ran  6.5  and 
publisher  2.5%. 

Nearly  59%  do  not  spend  as  much  as 
half  their  time  in  a  week  on  research, 
writing  and  editing.  Only  one  in  five 
spends  three-fourths  of  the  time  on  edito¬ 
rials,  compared  with  36%  in  1971. 

While  the  editorial  writing  profession 
is  a  male  sanctuary,  women  are  gaining. 
Women  hold  7%  of  the  jobs  now  as  com¬ 
pared  to  2%  in  1971. 

Educational  levels  remain  about  the 
same  with  baccalaureate  degrees  earned 
by  about  83  per  cent  and  journalism 
being  the  major  subject  for  the  highest 
degree  earned  by  46%.  Most  of  those 
who  did  not  have  journalism  degrees  had 
studied  arts,  humanities,  or  social  sci¬ 
ences. 

Almost  all  (629)  of  the  editorialists  said 
they  find  the  job  satisfying,  and  only  17 
checked  “not  very  satisfying”  or  “very 
unsatisfying.”  And  7  left  the  item  blank. 

But  only  54.4%  claimed  they  plan  to 
remain  an  editorial  writer,  against  64%  in 
1971. 

For  the  question,  “To  what  extent  are 
you  satisfied  with  the  editorial  staff  of 
your  newspaper?”,  some  454  expressed 
satisfaction,  but  168  were  not  satisfied, 
and  31  refused  to  commit  themselves. 

To  the  question  regarding  the  most 
important  reason  for  dissatisfaction  with 
the  staff,  145  checked  “size  of  staff’,  29 
checked  “competence”,  8  checked 
“versatility”  and  32  checked  “other” 
while  all  the  rest,  most  of  whom  had  in¬ 
dicated  some  degree  of  satisfaction  with 
their  editorial  staffs,  did  not  answer. 

When  it  came  to  evaluating  impact  of 
editorial  writing,  577  editorialists 
checked  “substantial”  to  “moderate” 
and  the  others  “very  little  impact”  or 
“no  impact  at  all.” 


A  majority  (78.2%)  of  the  editorialists 
write  signed  columns,  one-third  on  a 
regular  basis.  Almost  all  report  their 
editorial  staff  handles  readers’  letters, 
and  only  one-fifth  have  a  full-timer  as¬ 
signed  to  the  letters. 

Two-thirds  of  the  papers  represented 
have  an  op-ed  page,  for  which  the  edito¬ 
rial  writing  staff  has  the  responsibility  in 
almost  all  cases. 

Top  mentioned  sources  used  by  edito¬ 
rial  writers  are  current  news  stories  and 
morgue  clips,  reporters,  books  and 
magazine  articles.  Outside  experts,  pub¬ 
lic  officials  and  public  documents  were 
mentioned  last. 

Sixty-two  piercent  said  their  political 
views  are  similar  to  the  publisher’s  on 
most  issues.  A  majority  said  they  seldom 
or  never  are  compelled  to  write  editorials 
that  do  not  agree  with  their  own  beliefs. 

Political  party  leanings  expressed  by 
editorial  writers  were;  Democrat,  24.2%; 
lean  toward  the  Democratic  party, 
18.2%,  Republican,  17.5%;  lean  toward 
neither  party,  19.1%,  and  other,  3.7%. 
and  other,  3.7%. 

The  study  revealed  that  involvement 
in  public  affairs  organizations  by  edito¬ 
rial  writers  is  about  the  same  as  in  1971 
excepting  in  special  issue  groups  which 
is  8  percent  less.  More  than  60  per  cent 
list  membership  in  professional  jour¬ 
nalism  societies. 

The  editorial  writers’  perceptions  of 
their  employers’  views  on  public  partici¬ 
pation  in  political  and  governmental  af¬ 
fairs  by  political  writers  showed  that  461 
of  623  replies  were  checked  as  “pro¬ 
hibits,”  “strongly  discourages,”  or 
“discourages.”  Checking  “encourages” 
were  39,  and  “strongly  encourages”  got 
3,  and  “don’t  know”,  120. 

Louis  B.  Seltzer,  82, 
retired  editor,  dies 

Louis  B.  Seltzer,  who  was  editor  of 
the  Cleveland  Press  for  38  years,  died 
April  2  at  the  age  of  82. 

Seltzer,  who  was  called  “Mr.  Cleve¬ 
land”  for  his  promotional  efforts  to  re¬ 
build  the  city’s  downtown  districts,  and 
“Louie”  by  Press  staffers,  was  known  as 
a  kingmaker.  Politicians  sought  an  audi¬ 
ence  with  him  to  sound  him  out  about 
their  plans  and  seek  his  approval.  As  his 
fame  as  an  editor  grew,  he  became  the 
friend  of  presidents  and  chiefs  of  state 
the  world  over.  But  more  often  than  not, 
his  signed  editorial  page  pieces  were 
about  the  everyday  problems  of  average 
citizens. 

Seltzer  quit  school  at  the  age  of  13  to 
write  a  humor  column  for  the  Cleveland 
Leader.  He  next  wrote  ad  copy  for  the 
O.S.  Hubbell  Co.  and  then  joined  the 
Press  in  1915. 

In  successive  positions,  he  was  a  re¬ 
porter,  editorial  writer,  city  editor,  news 
editor,  associate  editor,  chief  editorial 
writer  and  at  the  age  of  31,  editor.  He 
retired  in  1966. 
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Gannett’s  D.C.  bureau 
provides  national  news 


By  Andrew  Radolf 

Its  1980  budget  over  $4  million,  Gan¬ 
nett  News  Service  headquartered  in 
Washington  D.C.  and  having  offices  in 
New  York  City  and  11  state  capitals,  is 
striving  to  gain  recognition  as  a  major 
news  agency  providing  the  7.5  million 
daily  readers  of  Gannett  Company’s  82 
newspapers  with  in  depth  foreign,  na¬ 
tional,  and  regional  coverage. 

Though  the  parent  company  has 
elected  to  keep  its  corporate  offices  in 
Rochester,  New  York,  GNS’s  opera¬ 
tions  give  Gannett  a  strong  presence  in 
the  nation’s  capital. 

“The  idea  is  to  serve  our  papers  on 
two  levels,  local  and  regional  issues  from 
the  state  capitals  and  national  issues  in 
Washington,”  explained  John  J.  Curley, 
corporate  vicepresident  and  GNS  gen¬ 
eral  manager.  “At  all  levels  we  try  to 
develop  our  own  investigations  and  de¬ 
liver  a  tailored  report  to  our  papers. 
We’re  not  interested  in  selling  the  ser¬ 
vice  to  other  (non-Gannett)  newspapers. 
We’re  a  corporate  expense,  a  service  to 
our  papers.  We  don’t  have  to  worry 
about  what  some  salesman  promises.” 

With  two  more  reporters  slated  to  be 
added  to  the  staff  this  year,  GNS  pres¬ 
ently  has  “53  professionals:  editors, 
managers,  reporters,  a  photographer, 
and  an  artist”  Curley  said,  33  of  which 
are  reporters  and  editors  in  Washington 
D.C.  covering  national  and  regional 
stories. 

“We  rarely  look  outside  of  Gannett  for 
reporters,”  he  stated,  noting  that  28 
Ganett  papers  are  represented  on  GNS’s 
staff.  “The  service  helps  our  papers  at¬ 
tract  good  reporters  because  they  have 
GNS  to  move  up  to.  GNS  is  also  one  of 
the  stepping  stones  for  Gannett  mana¬ 
gers.  Many  of  those  who  stay  with  us  go 
back  to  the  papers  as  editors  or  pub¬ 
lishers.” 

In  choosing  GNS  staffers,  Curley  ob¬ 
served  he  looks  for  candidates  with 
“wide  ranging  backgrounds  in  economics, 
poli  sci,  and  history.  Aggressive  reporters 
interested  in  issues.  I  prefer  not  to  have 
just  political  reporters.” 

Curley  uses  GNS’s  Washington  based 
regional  reporters  “to  zero  in  on  issues 
by  state”  and  develop  “a  broader  base 
for  more  good  stories.” 

The  state  capital  bureaus  have  the  dual 
job  of  supplementing  the  regional  report¬ 
ing  out  of  Washington  and  covering  in 
state  issues. 

“We  only  have  capital  bureaus  in 
states  where  we  have  a  lot  of  papers,” 
Curley  said. 

GNS’s  state  bureaus  are  located  in  Al¬ 
bany,  N.Y.;  Baton  Rouge,  La.;  Colum¬ 


bus,  Ohio;  Harrisburg,  Penn.;  In¬ 
dianapolis,  Ind.;  Lansing,  Mich.;  Olym¬ 
pia,  Wash.;  Sacramento,  Calif.; 
Springfield,  Ill.;  Tallahassee,  Fla.;  and 
Trenton,  N.J. 

Curley  regards  GNS’s  New  York  City 
office  as  being  more  of  a  national  bureau 
providing  stories  on  economics,  busi¬ 
ness,  and  the  arts. 

“In  about  12  to  15  months  we’ll  start 
thinking  about  adding  more  national 
bureaus  in  strategic  areas,”  he  stated. 
“The  Rockies  maybe.  Chicago  for  more 
farm  coverage.  Los  Angeles  is  a  possibil¬ 
ity.  (Gannett  Company  chairman  Allen) 
Neuharth  has  said  he  wants  Gannett  to 
expand  its  horizons  in  the  1980’s.  We 
give  the  company  the  resources  to  do 
that  type  of  thing.” 

Curley  ruled  out  GNS’s  seeking  to  es¬ 
tablish  bureaus  overseas  in  the  near  fu¬ 
ture.  Instead,  he  prefers  to  send  report¬ 
ers  on  extended  trips  abroad.  GNS  re¬ 
porter  William  Ringle  accompanied  pres¬ 
idential  envoy  Sol  Linowitz  on  his  mis¬ 
sion  to  mediate  between  Israel  and  Egypt 
in  their  negotiations  over  the  fate  of  the 
West  Bank  and  then  stayed  on  in  the 
Middle  East  to  report  on  Saudi  Arabia 
and  other  countries  in  the  region. 
Another  GNS  reporter,  Mike  Connolly, 
spent  four  weeks  in  Southeast  Asia  in 
1979  investigating  conditions  in  refugee 
camps. 

In  December  1977  GNS  moved  out  of 
the  Washington  press  building  and  into 
18,000  square  feet  of  office  space  at  1627 
K  Street  which  Curley  described  as 
“elegant.” 

The  new  quarters  offer  an  hospitabi 
environment  for  greeting  editors  fror 
Gannett  newspapers  during  their  visits  ti 
Washington. 

“The  White  House  and  the  State  De¬ 
partment  have  regular  briefings  which 
our  editors  are  invited  to,”  Curley  re¬ 
marked.  “As  a  result  there’s  a  fair 
amount  of  traffic  at  GNS  when  editors 
come  by  to  meet  our  staff.  We  also  send 
our  reporters  to  visit  the  papers  they’re 
serving.  It  helps  them  get  better  ac¬ 
quainted  with  local  issues  and  opera¬ 
tions.” 

GNS  sends  its  stories  from  Washing¬ 
ton  to  Gannett  papers  via  UPI’s  comput¬ 
er  wires.  The  state  capital  bureaus  and  a 
few  of  Gannett’s  larger  papers  like  the 
Cincinnati  Enquirer  also  can  wire  stories 
to  Washington  for  redistribution  to  the 
group’s  other  newspapers. 

GNS  is  considering  installing  its  own 
computer  system,  Curley  commented, 
which  would  enable  all  of  Gannett’s  pa¬ 
pers  to  wire  stories  to  Washington  for 
retransmission  and  make  it  possible  for 


Curley 

one  newspaper  to  send  copy  directly  to 
another. 

“If  there’s  a  football  game  in  Tampa 
between  the  Bucs  and  the  Seattle  Sea- 
hawks,  one  of  our  Florida  papers  could 
wire  the  story  right  to  our  Washington 
papers,”  he  explained. 

Now  that  Gannett  has  acquired  broad¬ 
cast  properties  as  a  result  of  last  June’s 
merger  with  Combined  Communica¬ 
tions,  GNS  has  begun  serving  all  of  the 
company’s  seven  tv  stations  and  its  radio 
stations  in  San  Diego,  St.  Louis,  and 
Cleveland. 

“Someday  we’ll  set  up  a  separate 
broadcast  unit  in  Washington,”  Curley 
said,  “but  that  won’t  happen  until  satel¬ 
lite  down-links  come  into  play  in  a  major¬ 
ity  of  communities.  It’s  not  that  far  off, 
and  we’re  setting  up  for  when  it  hap¬ 
pens.” 

GNS’s  executive  editor.  Bob  Dubill, 
came  to  the  news  service  in  May  1978 
from  the  Camden  (N.J.)  Courier-Post 
where  he  also  was  executive  editor.  Be¬ 
fore  joining  the  Courier-Post  in  February 
1976,  he  was  the  Associated  Press’s  New 
Jersey  bureau  chief. 

“We  don’t  place  any  restrictions  on 
our  reporters.  Whatever  has  to  be  done 
to  get  a  story,  we  do,”  Dubill  remarked. 
“They’ve  traveled  as  much  as  200,000 
miles  in  a  year  on  an  assignment.  We 
keep  Gannett’s  local  papers  alerted  to 
what  we’re  doing.  We  don’t  try  to  steal 
their  thunder  or  take  over  a  story.  We  en¬ 
courage  a  dialogue  with  the  local  editors.” 

Stating  that  GNS  is  “not  a  duplicate  of 
AP  or  UPI”  and  seeks  “to  go  into  new 
territory”  in  its  coverage,  the  editor  said 
GNS  currently  has  9  investigations 
underway.  One  of  these  is  a  three  month 
long  study  of  the  nation’s  schools  by  five 
staff  reporters  which  will  run  in  seven 
chapters  of  three  to  four  parts  each  be¬ 
ginning  April  20. 

“We  had  our  people  travel  to  elemen¬ 
tary  and  high  schools  all  over  the  country 
to  see  what’s  going  on,”  Dubill  said.  The 
results  of  mandatory  desegregation,  the 
effects  of  television,  drugs,  alcohol,  lei¬ 
sure  time  on  learning,  crime  in  the 
schools,  and  evaluations  of  teachers’ 
abilities  are  some  of  the  topics  the  series 
will  cover. 

Another  GNS  investigation  in  con¬ 
junction  with  the  Lansing  (Mich.)  State 
Journal  is  looking  into  the  economic 
(Continued  on  page  15) 
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(Continued  from  page  14) 
health  of  auto  factory  towns  in  the  De¬ 
troit  area. 

GNS  also  had  four  reporters  working 
for  a  year  on  “Justice  on  Trial,”  an  in¬ 
vestigation  of  federal,  state,  and  local 
courts  which  probed  the  abuses  resulting 
from  political  appointments  of  judges 
and  evaluated  attempts  at  judicial  re¬ 
form. 

“Our  stories  should  have  more  atten¬ 
tion  from  among  our  peers,”  Dubill  asr 
serted.  To  get  that  recognition,  he  has 
submitted  seven  GNS  entries  to  the 
Pulitzer  Prize  judging  committee. 

“We  won  a  Silver  Gavel  in  1979  (from 
the  American  Bar  Association)  for  our 
series  on  welfare  cheating,”  he  con¬ 
tinued  and  added  that  the  lead  story  in 
the  Winter  1980  edition  of  the  IRE  Jour¬ 
nal  was  on  GNS’s  18  part  investigation 
into  the  business  practices  of  the  Pauline 
Fathers’  American  headquarters  near 
Doylestown,  Penn. 

The  Pauline  Fathers  series  earned 
GNS  recognition  of  another  sort. 
Catholic  organizations  charged  the  news 
service  with  biased  reporting.  Dubill  re¬ 
ported  that  several  Gannett  newspapers, 
notably  the  Camden  Courier-Post,  the 
Bridgewater  (N.J.)  Courier-News,  the  El 
Paso  (Tex.)  Times,  and  the  Santa  Fe  (N. 
Mex.)  New  Mexican,  became  targets  of 
subscription  cancellation  drives  and  at¬ 
tempted  advertising  boycotts. 

An  individual  from  Camden,  N.J.  also 
has  filed  a  complaint  challenging  the 
truth  of  the  Pauline  Fathers  story  with 
the  National  News  Council.  The  Council 
must  receive  a  signed  waiver  from  the 
complainant  which  states  no  legal  action 
is  contemplated  before  it  will  take  up  the 
matter. 

“No  fact  which  we  reported  in  the 
Pauline  stories  has  been  challenged  suc¬ 
cessfully,”  Dubill  declared.  “I  welcome 
without  reservation  any  chance  to  put 
forth  all  the  facts.” 

The  publisher  of  the  Camden 
Courier-Post,  N.S.  Hayden,  said  he  be¬ 
lieves  opposition  to  the  Pauline  series 
from  Catholics  in  his  area  cost  him  3000 
to  5000  Sunday  subscribers  but  did  not 
affect  his  daily  paper’s  circulation. 

“The  series  broke  on  September  9 
which  was  the  same  day  we  started  pub¬ 
lishing  the  Sunday  Courier-Post.  So  we 
had  a  lot  of  priests  preaching  not  to  buy 
the  Sunday  paper,  but  they  didn’t  men¬ 
tion  the  daily,”  Hayden  explained.  “The 
losses  are  subjective  because  we’ve  been 
in  a  period  of  steady  growth.  We  just 
don’t  know  how  much  we  would  have 
grown  without  the  opposition.” 

The  Sunday  Courier-Post  sells  100,203 
copies,  Hayden  said.  The  circulation  for 
the  afternoon  daily  is  127,600,  “a  record 
high.” 

Walter  W.  Wurfel,  Gannett’ s  director 
of  corporate  information  in  Washington 
D.C.,  concerns  himself  with  “govern¬ 
ment  affairs  in  the  broader  sense  of  the 
term.” 
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'Wurfel  keeps  tabs  on  First  Amend¬ 
ment  and  freedom  of  information  issues 
among  other  matters  and  sees  to  it  that 
Gannett’ s  position  is  known  in  the  capi¬ 
tal.  He  also  serves  as  the  company’s 
liaison  with  the  American  Newspaper 
Publishers  Association’s  headquarters  in 
Reston,  Va. 

Part  of  his  job  is  “to  make  sure  Gan- 
nett’s  good  works  journalistically  are  not 
hidden  from  view,”  Wurfel  said.  “One 
problem  with  being  in  the  small  to 
medium  size  cities  is  a  lot  of  people  in 
Washington  don’t  see  our  news  product 
so  they  don’t  know  what  we  do.” 

Wurfel  regularly  screens  the  GNS  wire 
and  directs  “pertinent  articles  to  the 
right  people”  in  all  the  various  govern¬ 
ment  departments. 

“Our  regional  reporters  often  come  up 
with  a  lot  of  news  that’s  of  interest  to 
state  representatives  or  to  national  or¬ 
ganizations  like  the  League  of  Cities,” 
he  added.  “I  see  to  it  that  these  people 
who  also  need  a  lot  of  information  know 
what  we’re  carrying.” 

“It’s  hard  to  say  if  my  efforts  have 
improved  people’s  perception  of  Gan¬ 
nett,”  he  concluded.  “I  can  only  lead 
them  to  the  water.  If  the  copy’s  good, 
then  we’ll  get  our  message  through.” 

Unlisted  number 
in  story  basis  of  suit 

A  $25,000  invasion  of  privacy  suit  has 
been  filed  by  a  Racine  woman  against  the 
Racine  Journal-Times .  Although  the  suit 
was  reportedly  filed  2-v3  weeks  ago,  ap¬ 
parently  no  one  at  the  Journal-Times  has 
yet  been  served  with  papers  in  the  case. 

“To  our  knowledge  it  is  the  first  suit 
brought  against  a  newspaper  under  the 
Invasion  of  Privacy  Law  enacted  in 
1977,”  the  Wisconsin  Newspaper  As¬ 
sociation  reported. 

The  suit  stems  from  a  story  and  photo 
run  by  the  Journal-Times  concerning  the 
initiation  of  a  student  I.D.  system  in  the 
Racine  school  district.  Reportedly,  the 
school  district  made  one  of  the  I.D.s, 
that  of  a  grade  school  girl,  available  to 
the  paper,  which  ran  a  photo  of  it  along 
with  the  story.  The  I.D.  contained  the 
unlisted  telephone  number  of  the  girl’s 
mother  who  filed  suit  as  a  result. 

Farmer’s  co-op 
schedule  ads 

Gold  Kist  Inc.,  a  billion  dollar  south¬ 
east  farm  cooperative  plans  to  place 
Vi  page  ads  in  17  metro  newspapers  in 
the  southeast. 

The  ads,  which  discuss  how  farmers 
plan  to  deal  with  inflation  ,and  the  high 
cost  of  energy,  are  meant  to  dispel  the 
contention  that  farmers  concern  them¬ 
selves  solely  with  fertilizer  and  crop  ro¬ 
tation. 

The  agency  is  Tucker  Wayne  &  Com¬ 
pany  of  Atlanta. 


Goodwill  accounts 
for  93%  of  price 
for  daily  paper 

About  93%  of  the  $14.5  million  price 
paid  by  Knight-Ridder  Newspapers  Inc. 
for  Centre  Daily  Times  at  State  College, 
Pa.  last  August  represented  goodwill. 

The  goodwill  item  of  $13.4  million  was 
reported  in  the  financial  statement  which 
has  been  sent  to  K-R  shareholders  prior 
to  the  annual  meeting  April  15  in  Miami, 
Fla. 

The  cash  acquisition  included  the  Nit- 
tany  Printing  and  Publishing  Company. 
In  four  months  of  1979  the  company  con¬ 
tributed  $1.1  million  in  operating  revenue 
to  K-R.  The  Centre  Times  has  an  eve¬ 
ning  circulation  of  22,(XX). 

K-R  stockholders  also  were  advised 
that  the  company  had  purchqjed  the  out¬ 
standing  20%  minority  interest  in  the 
Aberdeen  News  Company,  publisher  of 
the  Aberdeen  (S.D.)  American  News. 

Alternate  Distribution  and  Marketing 
Systems  Inc.  (ADAMS)  was  bought  for 
$100,000.  The  firm  delivered  periodicals 
and  advertising  materials  to  households 
in  the  Minneapolis-St.  Paul  area  and 
under  K-R  ownership  it  has  expanded 
those  services  to  the  Denver-Boulder 
area,  with  plans  for  going  into  San  Jose- 
San  Francisco,  Seattle,  Tacoma  and 
Portland  areas. 

Under  the  terms  of  a  1966  contract  for 
joint  operations,  Knight-Ridder  paid  the 
Miami  News,  a  Cox  newspaper, 
$3,320,000  as  reimbursement  for  edito¬ 
rial  expenses  and  $5,774,0(X)  as  a  share  of 
operating  profit  in  1979.  The  sum  of 
$9,094,000  compared  with  $7,866,000  in 
1978. 

Minnesota  group 
acquired  by  Ogden 

Mickelson  Media  Inc.,  Fairmont, 
Minnesota,  a  newspaper  group,  was  pur¬ 
chased  by  Ogden  Newspapers,  a  closely- 
held  family  corporation,  headquartered 
in  Wheeling,  W.Va. 

MMI,  also  family-owned,  publishes 
New  Ulm  Journal,  Fairmont  Sentinel, 
and  Marshall  Independent,  all  dailies 
in  Minnesota  as  well  as  two  weeklies. 
Sleepy  Eye  Herald  Dispatch  and  St. 
James  Plaindealer,  in  Minnesota. 

G.  Ogden  Nutting,  44,  is  president 
and  general  manager  of  the  Ogden 
group. 

Leroy  Keller,  newspaper  broker, 
served  as  consultant  in  the  sale. 

M.D.  forms  agency 

Hyman  W.  Fisher,  M.D.,  has  estab¬ 
lished  an  agency  bearing  his  name,  to 
provide  consultative  and  creative  ser¬ 
vices  to  the  health  care  communications 
industry.  Offices  are  located  in  Liv¬ 
ingston,  N.J. 
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School  desegregation 
stories  win  top  prizes 

Ten  staff  writers  for  the  Charlotte 
(N.C.)  Observer  have  won  the  $1,000 
grand  prize  in  the  1979  Charles  Stewart 
Mott  Awards  Competition  sponsored  by 
the  Education  Writers  Association. 

The  team,  which  also  shares  a  $500 
first  prize,  was  honored  for  a  series  of 
articles  examining  school  desegregation 
in  the  South  25  years  after  the  U.S.  Su¬ 
preme  Court’s  landmark  decision  in 
Brown  v.  Topeka  Board  of  Education. 

More  than  $1 1 ,000  in  prize  money  was 
awarded  at  ceremonies  conducted  April 
12  at  the  EWA  annual  National  Seminar 
in  Chicago’s  downtown  Marriott  Hotel. 
There  were  14  first  prizes,  each  worth 
$500,  and  13  second  prizes,  each  worth 
$250.  In  addition,  16  winners  of  special 
citations  were  cited. 

Among  the  points  made  by  the  Char¬ 
lotte  Observer’s  series  were  these:  that 
the  quality  of  education  for  black  chil¬ 
dren,  as  well  as  white  children,  “is  in 
question,’’  and  the  federal  court  system 
that  led  the  way  toward  school  desegre¬ 
gation  has  begun  to  “retrench”  and  ap¬ 
pears  to  be  “unwilling  to  go  any  farther 
in  ensuring  the  advancement  of  blacks.” 
The  series  writers  are  Jack  Claiborne, 
Ned  Cline,  Phil  Duncan,  Henry  Eichel, 
Ron  Feinberg,  Frye  Gaillard,  Charles 
Hardy,  Mark  Nadler,  Polly  Paddock  and 
Lafleur  Paysour. 

The  1979  contest  was  the  biggest  in  17 
years,  with  541  entries  submitted. 

The  complete  list  of  first  prize  winners 
follows: 

First  Prize  (newspapers  over  75,000 
circulation) 

Breaking  News:  Casey  Banas,  George 
de  Lama,  William  Gruber,  James  O’Shea 
and  James  Yuenger,  the  Chicago 
Tribune,  “School  Finance  Catas¬ 
trophe”;  feature:  Dan  Christensen,  Dan 
Lovely,  Glen  Macnow,  Kathleen  Pelleg¬ 
rino,  Ft.  Lauderdale  News  and  Sun  Sen¬ 
tinel,  “Desegregation”;  series  or  group 
of  articles:  Jack  Claiborne  et  al,  the 
Charlotte  Observer,  “Black  &  White”; 
investigative  reporting:  Rosemary  Fraw- 
ley,  Charles  Reid,  The  Tampa  Tribune, 
“Florida’s  Most  Political  Community 
College”;  opinion:  David  G.  Savage,  the 
Washington  Post,  “School  Aid:  Spend¬ 
ing  Much  to  Learn  Little”; 

First  Prize  (newspapers  under  75,000 
circulation) 

Breaking  News:  Jim  Boyd,  the  Eugene 
Register-Guard  “Superintendent  Candi¬ 
dates”;  feature:  Phillip  Johnson,  Wit- 
liamette  Valley  Observer,  Eugene,  Ore., 
“The  Strike;  Picket  Lines  Signal  Our 
Loss  of  Innocence”;  series  or  group  of 
articles:  Barbara  B.  Erickson,  Indepen¬ 
dent  and  Gazette,  Berkeley,  Calif., 
“Hispanics  in  the  Schools”;  investiga¬ 
tive  reporting:  Debra  Scherban,  the 
Daily  Hampshire  Gazette',  North¬ 
ampton,  Mass.,  “Marijuana  in  the 
Schools”;  opinion;  Larry  Hayes,  the 
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Journal  Gazette,  Fort  Wayne,  Ind. 
“Each  Child  a  Learner”; 

First  Prize,  National  Magazines:  Mark 
R.  Liff,  Family  Circle,  “The  Hidden 
Peril  in  Our  Schools”;  local/ regional 
magazines:  Mike  Mallowe,  Philadelphia 
Magazine t  “Mr.  Chips  Puts  on  Brass 
Knuckles”;  special  interest,  institutional 
and  trade  publications:  Barbara  Parker, 
the  American  School  Board  Journal, 
“Your  Schools  may  be  the  Next  Text¬ 
book  Battlefield”;  Radio:  no  winner; 
television;  Randy  D.  Covington,  WAVE- 
tv,  Louisville,  KY  “School  Daze.” 

Stokes  Award 
shared  by  two 

Jim  Adams  and  Jim  Detjen  of  the 
Louisville  Courier-Journal  and  Josh 
Friedman  and  Rod  Nordland  of  the 
Philadelphia  Inquirer  were  selected  as 
co-winners  of  the  1979  Thomas  L. 
Stokes  Award,  Julius  Suscha,  Director 
of  the  Washington  Journalism  Center, 
announced  March  25. 

Both  teams  of  reporters  were  cited  for 
articles  demonstrating  the  dangers  of 
toxic  waste  disposal.  They  will  share  the 
$1(XX)  Stokes  Award,  the  first  time  in  the 
22-year  history  of  the  Award  that  co¬ 
winners  have  been  named. 

Since  1958,  the  award  has  been  given 
each  year  for  the  best  analysis  or  com¬ 
ment  in  a  daily  newspaper  in  the  United 
States  or  Canada  on  the  protection  of  the 
environment  or  other  energy,  conserva¬ 
tion  and  natural  resource  issues.  This 
year,  there  were  97  entries. 

Honorable  mention  went  to  three 
other  entries: 

.  .  .  Peter  Almond  of  the  Cleveland 
Press  for  a  series  on  the  life  and  death  of 
a  chemical  plant  in  Cleveland  and  its  en¬ 
vironmental  consequences. 

.  .  .  Chris  Conway,  Nick  Kelsh  and 
John  Dchneller  of  the  Columbia  (Mo.) 
Daily  Tribune  for  the  coverage  of  a 
chemical  spill  in  Sturgeon,  Mo. 

.  .  .  The  Whig  Standard  of  Kingston, 
Ontario  for  a  series  on  fluoride  poisoning 
on  Cornwall  Island  in  the  St.  Lawrence 
River.  The  reporters  who  worked  on  the 
stories  were  Penny  Stuart,  Karl  Polzer, 
Sylvia  Wright,  Ann  Lukits,  Norris 
McDonald,  Shelagh  Stanley  and  Harvey 
Schachter. 

Courier-Journal  reporters  Jim  Adams 
and  Jim  Detjen  spent  six  months  re¬ 
searching  their  series.  Adams,  26,  a 
Louisville  native,  has  been  a  Courier- 
Journal  reporter  for  five  years  after 
graduation  from  Indiana  University.  De¬ 
tjen,  31,  has  been  the  Courier-Journal’s 
environmental  reporter  since  joining  the 
paper  two  years  ago.  He  holds  a 
bachelor’s  degree  from  Rensselaer 
Polytechnic,  a  master’s  in  journalism 
from  Columbia  and  has  done  graduate 
work  at  Harvard.  Detjen  won  an  honora¬ 
ble  mention  in  the  1977  Stokes  Award 
competition  for  a  series  on  pollution  he 
wrote  for  the  Poughkeepsie.  N.Y.  Jour¬ 


nal.  He  also  has  won  the  Scripps-How- 
ard  Foundation’s  Award  for  environ¬ 
mental  reporting  three  times. 

Friedman,  38,  is  now  editor-in-chief  of 
the  Soho  Weekly  News  in  New  York.  He 
has  also  worked  for  the  New  York  Post 
and  the  Community  News  Service  in 
New  York.  He  has  a  bachelor’s  degree 
from  Rutgers  and  a  master’s  in  jour¬ 
nalism  from  Columbia.  Nordland,  31, 
has  worked  for  the  Inquirer  since  1972 
and  is  currently  the  newspaper’s  Asian 
correspondent.  He  is  a  Philadelphia  na¬ 
tive  and  a  graduate  of  Penn  State. 

Flora  Lewis  named 
by  New  York  Times 

Flora  Lewis,  European  diplomatic 
correspondent  of  the  New  York  Times 
and  Paris  bureau  chief,  will  become 
foreign  affairs  columnist  for  the  newspa¬ 
per  beginning  June  1,  based  in  Europe. 

The  appointment  was  announced  by 
Arthur  Ochs  Sulzberger,  publisher. 
A.M.  Rosenthal,  executive  editor,  said  a 
new  Paris  bureau  chief  will  be  named  and 
that  Lewis  will  continue  to  write  for  the 
New  York  Times  Magazine  and  for  The 
Week  in  Review. 

Lewis  becomes  the  third  person  to  be 
appointed  foreign  affairs  columnist,  the 
others  having  been  Anne  O’Hare 
McCormick  and  C.  L.  Sulzberger. 
McCormick  died  in  1954  and  her  succes¬ 
sor,  Sulzberger,  retired  in  1977. 

Lewis  worked  for  the  Associated 
Press  and  the  Washington  Post,  before 
joining  the  Times.  She  has  written  a  syn¬ 
dicated  column  and  three  books,  and  has 
received  a  number  of  journalism  awards 
including  three  from  the  Overseas  Press 
Club. 

In  1945,  Lewis  married  Sydney  Gru- 
son,  then  a  foreign  correspondent  for  the 
Times  and  now  vice  chairman  of  The 
New  York  Times  Company.  The  couple, 
parents  of  three  children,  were  divorced 
in  1972. 

Halberstam’s  book 
wins  Mott  Award 

David  Halberstam’s  study  of  “The 
Powers  That  Be”  won  the  annual  Frank 
Luther  Mott — Kappa  Tau  Alpha  Re¬ 
search  Award  for  the  best  book  in  jour¬ 
nalism  published  in  1979. 

Announcement  of  the  award  was  made 
by  Dr.  William  H.  Taft,  chief  of  the  KTA 
Central  Office  at  the  University  of  Mis¬ 
souri  School  of  Journalism.  KTA, 
founded  in  1910,  has  65  chapters.  The 
journalism  scholarship  society  initiates 
the  top  10%  of  the  journalism  students. 

Halberstam’s  research  provided  in- 
depth  studies  of  Time  magazine,  the  Co¬ 
lumbia  Broadcasting  System,  Washing¬ 
ton  Post,  and  Los  Angeles  Times.  The 
winner  is  awarded  $250  and  a  scroll.  It 
will  be  presented  to  Halberstam  by  one 
of  the  KTA  chapters.  Knopf  published 
the  book. 
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On  OctobeTyj'^  l93i;*^§lado  de 
Minas  complete^tnstallation  of  a 
new  Goss  Metro-Offset  press 
system  at  their  plant  in  Belo 
Horizonte:  6  press  units,  a  half¬ 
deck,  a  2: 1  folder  and  six  3-arm 
reels.  The  following  March,  their 
morning  paper  went  on  edition  — 
and  two  months  later,  their 
evening  paper. 

The  managing  director,  Camilo 
Teixeira  da  Costa,  gave  much  of  the 
credit  to  us.  “Without  Goss  service 
support  and  training,”  he  said,  “we 
could  never  have  done  it  so  fast  or 
so  smoothly.  Their  extensive  assis¬ 
tance  was  a  major  contribution, 
since  training  crews  here  in  Brazil 
is  difficult  on  any  new  press.  On  a 
new  process,  it  would  have  created 


We  respond, 
we're  Rockwell-6oss. 


increased  productivity,  added  flexi¬ 
bility  and  positive  reactions  from 
our  readers  and  advertisers.” 

For  more  information  on 
Rockwell  International's  Goss 
newspaper  printing  products, 
contact  your  local  Goss 
representative  or  MGD  Graphic 
Systems  Americas  Company, 
Rockwell  International,  2600 
Douglas  Rd.,  Suite  805,  Coral 
Gables,  Florida  33134.  Phone: 
(305)  442-4711.  Telex  808061. 


a  severe  problem. 

“I  had  heard,”  continued  da 
Costa,  “that  Goss  has  a  tradition  of 
carefully  selecting  press  erectors  to 
assist  Latin  American  newspapers 
in  smooth  startups  —  and  I 
believe  it.  The  one  who  helped  us 
was  excellent  —  in  technical 
knowledge,  special  skills  and 
ability  to  communicate. 

“Our  conversion  is  now  paying 
significant  dividends,  both  in 
improved  quality  and  reduced 
operating  costs .  In  fact ,  the  Goss 
Metro-Offset  system  has  met  our 
expectations  in  every  way  — 


Rockwell 

International 
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1  new  breed  of  shopper! 
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a  new  breed  of  shopper! 


Survey  facts  gives  papers 
something  to  ‘howl’  about 


A  new  breed  of  shopper  is  popping  up 
all  over  Florida. 

Sniffing  out  bargains  in  newspaper  in¬ 
serts. 

Digging  up  land  deals  in  the  real  estate 
sections. 

Planning  howling  good  times  with  the¬ 
ater  listings  and  restaurant  ads. 

A  series  of  newspaper  ads  based  on 
these  facts  were  created  for  the  Florida 
Press  Association  to  dramatize  the  find¬ 
ings  of  a  readership  survey. 

Seven  out  of  10  Floridians  turn  to  their 
newspapers  before  any  other  advertising 
medium  to  determine:  where  to  shop; 
what  products  cost  and  where  to  find  the 
best  buys.  This  was  one  of  the  findings  of 
the  Florida  Press  Association’s  recent 
survey,  “Readership  and  Audience 
Characteristics  for  Florida  Newspa¬ 
pers.” 

The  study,  designed  and  implemented 
by  Dr.  John  R.  Kerr,  president  of  Kerr 
and  Associates  at  Florida  State  Univer¬ 
sity's  College  of  Business  and  commis¬ 
sioned  by  the  Florida  Press  Association, 
was  conducted  via  323  telephone  inter¬ 
views. 

A  random  sampling  of  1 ,249  telephone 
numbers  were  selected  from  five  Florida 
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metropolitan  areas  in  proportion  to  their 
1979  population  estimates  by  the  “Sur¬ 
vey  of  Buying  Power.”  Households  in 
Orlando,  Fort  Lauderdale,  Tampa,  St. 
Petersburg  and  Jacksonville  were  used  to 
obtain  geographic  coverage  and  a  mix  of 
daily  and  weekly  newspaper  readers  rep¬ 
resentative  of  the  interests  of  association 
members. 

In  line  with  national  findings  from  the 
Newspaper  Advertising  Bureau,  the  sur¬ 
vey  found  that  8  out  of  10  adults  in 
Florida  regularly  read  a  newspaper. 
Queried  on  most  frequently  read  news¬ 
paper  topics,  nine  out  of  ten  read  na¬ 
tional  news,  state  news  and  local  news. 
In  Florida,  the  association’s  survey  indi¬ 
cated  that  newspapers  have  higher  cred¬ 
ibility  than  any  other  tested  medium 
(television,  radio,  magazines). 

Survey  questions  on  ad  readership 
showed  that  grocery,  discount/depart¬ 
ment  store  and  clothing  ads  were  best 
read  (by  nine  out  of  ten  Floridians).  Next 
in  order  were  theater  and  restaurant  ads 
(read  by  8  out  of  10).  Real  estate  ads 
were  read  by  7  out  of  10,  both  locally  and 
nationally. 

In  line  with  national  data,  7  out  of  10 
Floridians  clip  coupons  from  newspapers 


before  going  shopping  and  6  out  of  10 
make  a  point  of  checking  grocery  ads 
before  going  grocery  shopping. 

Florida  Press  Association  represents  a 
statewide  group  of  250  daily  and  weekly 
newspapers  throughout  Florida. 

Detailed  results  of  the  survey  may  be 
obtained  by  writing  to  R.E.  Ivory, 
Executive  Director,  Florida  Press  As¬ 
sociation,  306  S.  Duval  Street,  Room 
204,  Tallahassee,  Florida  32301. 

Outside  help 
for  NABSCAN 

The  Newspaper  Advertising  Bureau’s 
National  Advertised  Brands  Scanner 
Reports  (NABSCAN)  has  announced  a 
joint  operating  agreement  in  principle 
with  Management  Science  Associates 
under  which  MSA  will  process  scanner 
data  for  NABSCAN  clients  using 
NABSCAN  data  tapes. 

Under  the  agreement,  NABSCAN, 
which  currently  collects  weekly  product 
and  price  movement  data  from  over  200 
stores  and  40  different  grocery  com¬ 
panies  in  36  different  market  areas,  will 
continue  to  issue  national  and  regional 
reports  generated  from  its  data.  MSA 
will  process  the  data. 

MSA  will  provide  a  processing  and 
analysis  capability  that  will  help 
NABSCAN  clients  to  make  the  best  pos¬ 
sible  use  of  data  to  solve  specific  prob¬ 
lems,  according  to  the  NAB. 
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Acoirmrdtmenttto 
more  than  100  years  agp 
continues  today 

The  Atlanta  Comtitntm  wins  Grand  Prize 
inthe  12th  Annual 
Robert  F Kennedy JoiirnalismAwards. 


Commitment.  It’s  been  The  Atlanta 
Constitution’s  theme  since  we  first 
began  in  1868— since  around  the 
Reconstruction  era  following  the 
Civil  War.  Our  name  was  suggested 
by  President  Andrew  Johnson  who 
thought  it  a  fitting  title  for  a  Demo- 
CTatic  newspaper  committed  to 
restoring  constitutional  government 
in  the  South. 

Today  we’re  still  committed— we’re 
committed  to  contributing  to  our 
community,  state  and  region,  and  to 
society  as  a  whole. 

We’re  committed  to  journalistic 
excellence.  To  providing  truth.  To 
producing  concise,  conscientious 
reporting.  To  offering  opposing 
views.  And  to  furnishing  the  public 
with  concrete  information  on  criti¬ 
cal  issues  such  as  inflation,  energy 
and  peace. 

And  we’re  committed  to  serving  the 
needs  of  a  wide-reaching  audience 
—from  the  silent  majority  to  count¬ 
less  minorities.  We’re  committed  to 
racial  understanding,  and  to  fight¬ 
ing  prejudice,  ignorance  and  apathy. 


We  are  committed  to  providing 
leadership  and  guidance  to  our  chil¬ 
dren.  To  providing  the  elderly  with 
a  voice.  We  are  committed  to  un¬ 
derstanding  the  changing  role  of 
women.  And  to  perceiving  the 
position  of  workers,  whether  their 
rollars  be  blue  or  white. 

Commitment.  The  signs  of  it  are 
reflected  in  our  success.  We  have 
grown  from  our  first  four-page  edi¬ 
tion  to  a  full  scale  newspaper  read 
by  thousands  of  metro  Atlantans 
daily.  We  are  also  the  recipients 
of  local  and  national  awards— 
including  journalism’s  highest 
prize,  the  Pulitzer,  which  we  have 
won  four  times.  And  now,  the  12th 


Annual  Robert  F.  Kennedy  Jour¬ 
nalism  Award  for  excellence  in¬ 
print,  and  the  grand  prize,  have 
been  awarded  to  The  Atlanta 
Constitution  for  its  six-part  series 
entitled  “The  Underpaid  and 
Under-Pmtectedr 

A  nine-month  investigation  by 
Constitution  staff  writers  Paul 
Lieberman,  Chester  Goolrick,  Lee 
May,  Charlene  Smith-Williams, 
Steve  Johnson,  and  photographed 
by  Calvin  Cruce,  led  to  reports  on 
the  exploitation  of  the  working  poor 
in  Georgia.  The  articles  revealed 
violations  of  minimum  wage  regu¬ 
lations  by  entire  industries  and 
individual  businesses  around  the 
state.  But  mostly  the  series  focused 
on  the  victims— the  anonymous 
poor  who  never  appear  in  news¬ 
paper  pages— the  thousands  of 
workers  earning  sub-minimum 
wages,  often  because  they  fell 
within  a  gap  in  the  law.  Victims  who 
were  powerless  to  escape  their 
plight,  but  victims  who,  at  the  same 
time,  were  mostly  happy  to  have 
jobs  and  anxious  to  work  rather 
than  accept  a  welfare  check. 


Commitment. 

Ifs  been  The  Atlanta  Constitutions  theme for  overlOO  years. 
And  now,  as  weenterthel980s, 
Ucontinuestobethegoalofoureditorsandstcff 
Everyday. 


THE  ATLANTA  CONSTITUTION 


Justice  Dept,  may  seek 
Fol  Act  restrictions 


In  a  "sneak  preview”  of  Justice  De¬ 
partment  plans  to  amend  the  Freedom  of 
Information  Act,  Associate  Attorney 
General  John  H.  Shenefield  last  week 
said  the  department  is  hoping  to  overturn 
the  Supreme  Court’s  recent  Kissinger 
decision  (E&P,  March  8)  by  proposing 
legislation  that  would  permit  private  in¬ 
dividuals  to  obtain  agency  information 
even  if  it  has  been  removed  from  that 
agency. 

At  the  same  time,  in  remarks  made 
before  the  Conference  on  Openness  in 
Government  of  the  Government  Infor¬ 
mation  and  Privacy  Committee  of  the 
Federal  Bar  Association,  Shenefield  said 
that  costs  of  processing  FoIA  requests, 
earlier  estimated  at  no  more  than 
$100,000  a  year,  in  1978  cost  the  gov¬ 
ernment  “some  $47.5  million”. 

“In  thinking  about  amendment  to  the 
FolA,”  he  said,  “we  sought  only  to  cor¬ 
rect  abuses  or  problems  we  have  encoun¬ 
tered  in  our  13  years  of  experience  with 
the  Act.  In  no  circumstance  did  we  de¬ 
sire  to  curtail  the  sweep  of  the  Act  or  to 
impede  the  rights  of  requestors  making 
legitimate  inquiries.” 

He  said  specific  proposals  fall  into 
three  categories — administrative,  pro¬ 
cedural  and  substantive. 

In  the  first  instance,  he  said  thought  is 
being  given  to  changing  the  time  limit 
requirement  under  the  Act  from  10  days 
now  given  to  respond  to  requests,  to 
make  it  fit  the  work  load  required,  in  no 
case  more  than  a  year.  He  expressed 


hope  this  would  resolve  one  of  the  major 
“sticking  points  of  the  FoIA” — vio¬ 
lations  of  the  time  limit  with  resultant 
litigation. 

Another  modification  is  sought  to 
cover  material  requested  that  already  is 
in  the  private  domain.  The  idea  would  be 
to  inform  the  requestor  where  the  infor¬ 
mation  can  be  obtained  rather  than  to 
require  the  government  ro  “Produce 
reams  of  already  available  information. 
It  is  our  desire  that  openness  in  govern¬ 
ment  not  reduce  to  ineffectiveness  in 
government.” 

Shenefield  went  on:  “On  the  pro¬ 
cedural  side,  we  are  thinking  of  propos¬ 
ing  several  amendments  to  streamline 
the  litigation  process,  when  litigation 
must  occur”. 

On  the  substantive  side,  he  said,  “It 
seems  to  us  that  the  existing  exemption 
for  trade  secrets  and  commercial  or  fi¬ 
nancial  information  should  be  amended 
to  make  clear  that  the  exemption  pro¬ 
tects  the  economic  interests  of  non-profit 
as  well  as  profit-making  institutions. 
There  is  no  reason  that  universities, 
foundations,  charitable  organizations, 
not-for-profit  hospitals,  and  other  non¬ 
profit  organizations  should  not  have  as 
much  protection  as  profit-making  institu¬ 
tions”. 

He  also  said  the  department  is  inclined 
to  provide  an  amendment  defining  the 
interface  of  the  Trade  Secrets  Act  and 
the  Freedom  of  Information  Act. 

“We  are  also  deeply  concerned  that 
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the  Freedom  of  Information  Act  has  im¬ 
peded  the  proper  function  of  the  gov¬ 
ernment  as  an  enforcer  of  our  laws,” 
Shenefield  said.  “To  remedy  this  prob¬ 
lem,  we  intend  to  propose  several 
amendments.” 

The  first,  he  said,  would  specifically 
exempt  internal  manuals  and  instructions 
to  investigators,  inspectors,  auditors,  or 
negotiators. 

“In  an  effort  to  safeguard  the  confi¬ 
dentiality  of  our  sources,”  Shenefield 
declared,  “we  also  intend  to  put  some 
limit  on  the  release  of  records  compiled 
by  criminal  law  enforcement  agencies 
pertaining  to  organized  crime,  terrorism, 
or  foreign  counter-intelligence  and  to  the 
release  of  criminal  law  enforcement  in¬ 
vestigative  files.  We  also  are  considering 
precluding  felons  from  obtaining  records 
under  the  Freedom  of  Information  Act.” 

Alternative  weeklies 
meet  in  San  Francisco 

“How  to  Sue  a  Daily”  is  one  in  a 
series  of  topics  scheduled  for  discussion 
at  the  3rd  annual  National  Association  of 
Alternative  Newsweeklies  to  be  held  at 
the  Sir  Francis  Drake  Hotel  in  San  Fran¬ 
cisco  April  23-26. 

Art  Shartsis,  attorney  for  the  Pacific 
Sun  in  its  suit  against  the  San  Francisco 
dailies,  will  speak  at  a  noon  session  on 
April  24. 

Following  the  session  with  Shartsis,  a 
panel  of  daily  newspaper  editors  will  dis¬ 
cuss  the  topic:  “Will  the  Dailies  Wise  Up 
and  Steal  Our  Stuff?”  Among  the  panel 
members  will  be:  Larry  Jinks,  editor  of 
the  San  Jose  Mercury  and  News  and  Jim 
Bellows,  editor  of  the  Los  Angeles 
Herald  Examiner. 

Other  sessions  include:  “What  the 
80’s  Hold  for  Alternative  Weeklies,” 
“Tayloring  Ads  for  Alternative  Weekly 
Readers,”  “Alternative  Coverage  of 
Straight  News,”  and  “Employee  Rela¬ 
tions;  Is  there  an  Alternative  Way?” 

Production  and  classified  workshops 
and  sessions  on  financial  planning,  circu¬ 
lation  and  special  sections  will  also  be 
held. 

An  opening  night  cocktail  party  will  be 
held  at  the  Bay  Guardian  offices  on  April 
23. 

Merriman  award 

Valerie  Zavala,  a  graduate  student  in 
broadcast  journalism  at  the  American 
University,  has  received  the  sixth  annual 
John  Merriman  Award  of  the  Writers 
Guild  of  America,  East,  Inc.  The  award 
carried  a  $750  cast  stipend.  The  award  is 
given  each  year  to  an  American  Univer¬ 
sity  graduate-level  broadcast  student  in 
honor  of  Merriman,  Guild  president  and 
a  CBS  news  editor  at  the  time  of  his 
death  in  a  1974  air  crash.  He  had  been 
associated  with  CBS  News  for  more  than 
30  years  and  had  lectured  in  AU’s  School 
of  Communication. 
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Ad  scene 


By  Dan  Lionel 


INFORMATION  TECHNOLOGY  AND  ITS  APPLICATION 
TO  THE  ELECTRONIC  TRANSMISSION  OF  NEWSPAPER 


CAMS  can  control  cable  want  ads 


For  the  second  time  within  the  ten 
year  period,  CAMs  will  soon  be  called 
away  from  their  chore  of  developing  lin¬ 
age  and  revenue  to  cope  with  a  new 
technology. 

For  many  the  conversion  to  com¬ 
puterization  will  have  proven  child’s 
play  when  compared  with  the  new  chal¬ 
lenge  which  as  yet  seems  to  have  some  of 
the  characteristics  of  a  Jules  Verne 
fantasy — yet  as  Dick  MacDonald  of  Mac¬ 
Donald  Classified  Services  told  the  New 
York  State  Publishers  Association  meet¬ 
ing  recently,  electronic  transmission  ^f 
classified  is  imminent  and  newspapers 
who  presently  have  control  of  the  whole 
ballgame  with  their  data  base  of  want  ads 
should  take  immediate  steps  to  organize 
and  standardize  their  procedures.  Unless 
they  move  in  this  direction,  he  noted, 
they  may  give  up  their  classified  fran¬ 
chise  to  a  cable  complex  or  a  telephone 
company. 

MacDonald  pointed  out  that  the 
technology  for  distributing  classified  ads 
via  broadcast  not  only  is  feasible  but  it  is 
in  fact  in  operation  both  here  and  more 
particularly  in  England  and  France.  In 
London  over  150,000  pages  of  data  are 
provided  for  transmission  via  the  British 
Post  Office  which  also  runs  Britain’s 
telephone  system.  Viewers  pay  a  few 
cents  for  a  phone  call  and  use  of  a  com¬ 
puter  to  summon  up  the  classified 
categories  they  seek  along  with  games, 
restaurant  lists,  timetables,  etc.  In 
France  a  system  called  Antiope  will 
eliminate  phone  books  and  substitute 
electronic  telephone  directories  in  the 
next  decade.  In  Danbury,  Conn,  the  Ot- 
taway  newspaper  “The  News-Times” 
has  placed  classified  ads  on  its  24  hour 
cable.  (E&P,  March  22).  In  the  same 
issue  of  E«&P,  Bill  Dunn,  V.P.  and  gen¬ 
eral  manager  of  Dow  Jones  reports  that 
the  New  York  Telephone  company  in 
Albany  has  put  a  white  pages  directory 
on  two  way  cable  and  is  considering 
doing  so  with  its  yellow  pages.  “If  the 


yellow  pages  are  updated  daily  don’t 
they  become  classified  ads?  Then  they 
are  in  direct  competition  with  local 
newspapers,”  notes  Dunn. 

MacDonald’s  thesis  is  that  newspapers 
have  the  means  and  the  know-how  to 
maintain  their  hold  on  classified  advertis¬ 
ing  if  they  act  aggressively  to  protect 
their  $4.6  billion  dollar  baby. 

“The  thing  you  have  going  for  you 
now,”  he  said,  “is  that  you  own  the  data 
base.  In  your  community  you  know 
what  apartments  are  for  rent,  you  know 
what  houses  are  for  sale,  what  job  oppor¬ 
tunities  there  are.  And  you  know  who 
has  a  sewing  machine,  a  player  piano  and 
a  chain  saw  for  sale.  This  frankly,  is  very 
valuable  information. 

“So  my  suggestion  to  you  is  this:  rec¬ 
ognize  that  until  the  local  cable  company 
or  the  phone  company  establishes  its 
own  data  bases  of  information,  its  com¬ 
petition  with  you  is  only  as  an  informa¬ 
tion  distributor.  And  there  is  no  reason 
for  either  to  be  a  competitor  at  all.  They 
have  the  potential  of  applying  a  new 
technology  to  your  business.  Why 
couldn’t  your  newspaper  and  their  dis¬ 
tribution  capability  join  hands  in  extend¬ 
ing  your  information  system  to  the  com¬ 
munity? 

Because  the  “searcher”  for  informa¬ 
tion  will  have  to  use  a  “call-up”  proce¬ 
dure  to  bring  the  video  screen  the  infor¬ 
mation  he  seeks,  MacDonald  said  a 
major  challenge  to  the  classified  fra¬ 
ternity  is  to  “get  organized”  and  standar¬ 
dize  classifications  across  the  nation. 
“We  must  call  things  by  their  known 
names  and  categorize  things  by  what 
they  are  and  not  by  how  they  are  to  be 
used,  or  by  whom  they  are  to  be  used. 
Let’s  categorize  tents  and  camping 
equipment  under  the  general  heading  of 
“sporting  goods”  not  under  something 
like  ‘Outdoor’,  ‘recreation’  or  ‘lei¬ 
sure’.”  MacDonald  gave  examples  from 
numerous  papers  which  carried  whimsi¬ 
cal  or  ‘cute’  headings  which  would  fail  to 


be  called  up  by  a  video  searcher  although 
they  might  be  appropriate  on  the  printed 
page. 

MacDonald  noted  that  ANCAM’s 
president,  Marvin  Veal,  Dallas  (Tex.) 
Morning  News,  has  created  a  “Classified 
&  The  New  Information  Task  Force” 
which  is  working  in  conjunction  with 
Eric  Anderson,  NAB’s  V.P.  Classified. 
One  of  the  projects  of  the  task  force  of 
which  MacDonald  is  a  member,  “is  to 
recommend  a  standardized  classified 
heading  structure  as  well  as  a  standard¬ 
ized  indexing  system  to  go  with  this 
structure.”  The  NAB  will  soon  send  to 
publishers  a  first  draft  of  the  new  clas¬ 
sified  structure  designed  for  the  video 
transition.  Accompanying  the  draft  will 
be  a  questionnaire  which  will  seek  to  de¬ 
termine  the  extent  of  support  for  the 
project. 

In  a  chart  that  was  shown  during  his 
presentation,  MacDonald  demonstrated 
that  while  the  vocabulary  of  the  elec¬ 
tronic  technology  was  different,  the 
basics  of  classified  would  remain  the 
same.  The  newspaper’s  classified  adver¬ 
tiser  becomes  the  “Data  Source”,  the 
classified  department  becomes  the  “in¬ 
formation  provider”  and  the  newspaper’s 
computer  becomes  the  “data  base”. 
Added  to  the  distribution  via  newspaper 
carriers  and  newsstands  are  telephone 
and  broadcast  tv  and  cable.  The  reader 
becomes  the  “information  recipient”  or 
reader/ viewer. 

CATV  franchise 
to  Times  Mirror 

Times  Mirror  Co.,  Los  Angeles,  has 
won  acceptance  of  its  bid  to  provide 
CATV  service  in  Longmeadow,  Mass., 
over  a  Greenfield,  Mass.,  firm.  Northern 
Cable  Intersystems. 

The  latter  company  was  favored  for 
the  bid  earlier  by  the  Cable  Television 
Committee,  with  the  Board  of  Selectmen 
now  going  along  with  updated  CTC  rec¬ 
ommendations  and  giving  the  nod  to 
Times  Mirror. 

Finalization  of  terms  is  subject  to  what 
a  Board  of  Selectman  called  successful 
conclusion  of  detailed  negotiations  with 
Times  Mirror. 

CTC  said  a  more  recent  Times  Mirror 
proposal  was  better  than  the  original  and 
added  the  larger  company  would  be  in  a 
better  position  to  install  the  system, 
given  the  soaring  interest  rates  of  today. 

Ad  director 

Kenneth  L.  Weakley,  vicepresident/ 
advertising  for  the  New  York  Post,  will 
join  the  San  Francisco  Newspaper 
Agency  on  May  5  as  advertising  director, 
according  to  Carl  B.  Shaver,  vicepres¬ 
ident/marketing.  Prior  to  joining  the  Post 
in  1979,  he  was  ad  director  of  the  San 
Antonio  News  &  Express.  The  San 
Francisco  Newspaper  agency  performs 
all  non-editorial  functions  for  the  San 
Francisco  Chronicle  and  San  Francisco 
Examiner. 
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Miami  Heraid  wins 
two  SDX  awards 
for  reporting 

By  Lenora  Williamson 

The  Miami  Herald  has  won  two 
awards  in  the  48th  annual  Sigma  Delta 
Chi  Awards  for  Distinguished  Service  in 
Journalism. 

A  team  of  four  Herald  reporters  won 
the  general  reporting  award  for  their 
43,000-word  report  on  the  medical  pro¬ 
fession  in  Florida.  And  the  Miami  Herald 
won  the  award  for  public  service  in 
newspaper  journalism  with  its  series  on 
police  brutality. 

Other  newspaper  awards  for  outstand¬ 
ing  performance  during  1979  were: 
Editorial  writing — Rick  Sinding,  The 
Record,  Hackensack,  N.J. 

Washington  correspondence — Gordon 
Eliot  White,  Salt  Lake  City  Deseret 
News. 

Foreign  correspondence — Karen 
DeYoung,  Washington  Post. 

News  photography — Eddie  Adams, 
Associated  Press. 

Editorial  cartooning — John  P.  Trever, 
Albuquerque  Journal. 

Research  About  Journalism — Lloyd 
Wendt,  Sarasota,  Florida. 

The  annual  competition  attracted  a 
record  1,484  entries  from  new  organiza¬ 
tions,  broadcast  stations  and  magazines. 

Jean  Otto,  national  president  of  The 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  and  editor  of  the  op-ed 
page  of  the  Milwaukee  Journal,  will  pre¬ 
sent  the  bronze  medallions  and  plaques 
to  winners  May  10  in  Seattle  during  the 
Region  10  spring  conference. 

The  Miami  Herald  reporters — Gene 
Miller,  Carl  Hiaasen,  Patrick  Malone  and 
William  D.  Montalbano — won  for  their 
series,  “Dangerous  Doctors:  A  Medical 
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Dilemma”,  which  took  the  public  into 
hospital  emergency  rooms  and  private 
physicians’  offices  for  a  look  at  what  can 
happen  when  people  are  not  protected 
from  bad  doctors.  The  team  had  strict 
guidelines,  including  no  quotation  with¬ 
out  direct  attribution,  no  blind  accusa¬ 
tions,  no  unnamed  sources.  The  series 
revealed  that  medical  discipline  at  all 
levels  in  the  state  was  ineffective,  erratic 
and  slow. 

Following  the  expose,  Florida  has  a 
new  medical  practice  act  and  also  a  state 
regulatory  agency,  rather  than  physi¬ 
cians  themselves,  that  conducts  all  in¬ 
vestigations  and  prosecutions. 

The  Miami  Herald  award  for  public 
service  was  a  series,  “Police  Brutality: 
The  Violent  Few.”  The  judges  com¬ 
mented,  “Newspaper  investigations  of 
police  brutality  have  been  done  before 
and  done  well.  But,  it  may  be  a  long  time 
before  any  news  organization  matches 
the  depth,  balance  and  quality  of  the 
brutality  series  by  the  Miami  Herald." 

The  Herald  sought  access  to  police 
internal  discipline  records  and  brought 
suit,  and  won,  when  the  police  depart¬ 
ment  refused  access.  The  department 
appealed.  While  awaiting  hearing,  the 
newspaper  continued  to  search  public 
records  for  evidence  of  police  brutality 
and  resulting  discipline. 

The  paper  reviewed  312  lawsuits  and 
claims  for  damages  by  alleged  brutality 
victims  over  5  years  and  indexed  more 
than  800  “use  of  force”  and  “control  of 
persons”  reports  and  interviewed  vic¬ 
tims.  Staffers  also  rode  more  than  140 
hours  with  officers. 

As  a  direct  result,  Miami  police  offi¬ 
cials  have  made  the  series  a  part  of  their 
training  program,  files  are  more  open 
than  in  the  past,  and  an  examination  of 
the  way  the  police  monitor  themselves 
is  underway. 

Karen  DeYoung,  deputy  foreign  edi¬ 
tor  of  the  Washington  Post  won  for  her 
10-month  series  filed  from  Nicaragua  in 


Eddie  Adams  photo 

which  she  reported  and  analyzed  the 
revolution  and  end  of  the  Somoza  dic¬ 
tatorship.  DeYoung  was  formerly  the 
Post  correspondent  for  South  America. 

Eddie  Adams  captured  the  award  in 
the  news  photography  for  the  third  time. 
The  special  correspondent  for  the  Asso¬ 
ciated  Press  won  for  his  photographs, 
“The  World's  Homeless”,  as  he  depicted 
the  plight  of  more  than  10  million  refu¬ 
gees  around  the  world.  His  photographs 
were  taken  in  Argentina,  Cyprus,  Bots¬ 
wana,  Djibouti,  Rhodesia,  Malasia  and 
Thailand.  Adams’  other  SDX  awards 
were  in  1%8  and  1977. 

The  award  for  Washington  correspon¬ 
dence  to  Gordon  Eliot  White  was  for  ar¬ 
ticles  on  dangers  of  radioactive  fallout 
caused  by  atomic  testing  in  Nevada.  The 
articles  ran  throughout  the  year  and  re¬ 
vealed  failure  of  top  atomic  scientists  in¬ 
volved  with  selection  of  the  test  sight  to 
consider  possibility  of  long-range  health 
hazards,  inadequate  initial  fallout  moni- 
(Continued  on  page  23) 
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(Continued  from  page  72) 
toring  and  testing  of  milk  from  cows 
downwind,  suppression  of  evidence  re¬ 
garding  fallout-struck  sheep  and  the 
“moral  certainty”  that  fallout  had 
caused  cancer  downwind. 

The  award  in  editorial  writing  to  Rick 
Sinding  of  The  Record,  Hackensack, 
N.J.  was  for  a  series  of  six  editorials 
providing  substantive  answers  to  the 
question,  “What’s  wrong  with  the  legis¬ 
lature?”  in  New  Jersey.  While  Sinding 
made  a  strong  case  against  deficiencies, 
he  emphasized  that  the  more  serious 
problem  is  not  malfeasance  or  incompe¬ 
tence  but  quiet  mediocrity.  He  proposed 
a  modest  set  of  reforms  in  a  blueprint 
that  could  be  applied  to  other  state  legis¬ 
latures. 

In  his  collection  of  six  editorial  car¬ 
toons  which  won,  John  P.  Trever  of  the 
Albuquerque  Journal  pin-pointed  such 
issues  as  atomic  energy  and  the  gasoline 
crisis,  the  Vietnam  veteran  and  the 
Ayatollah  Khomeini.  The  judges  said  his 
work  shows  a  keen  understanding  of  the 
complex  forces  in  today’s  news. 

In  the  field  of  research  about  jour¬ 
nalism,  Lloyd  Wendt’s  award  was  for  his 
book,  “Chicago  Tribune:  The  Rise  of  a 
Great  American  Newspaper.”  The  book 
covers  130  years  of  Tribune  history,  and 
the  judges  commented  that  Wendt  has 
provided  a  perceptive  and  valuable  ref¬ 
erence  on  crucial  developments,  histor¬ 
ical  trends  and  interesting  personalities 
that  played  a  major  role  in  newspaper 
journalism  for  more  than  a  century. 

Magazine  winners  were:  Report¬ 
ing — Michael  W.  Vargo,  Pennsylvania 
Illustrated.  Public  Service  in  Magazine  * 
Journalism — National  Geographic. 

Radio  winners  were:  Reporting — ABC 
Radio  News.  Public  Service  in  Radio 
Journalism — WJR  Radio,  Detroit. 
Editorializing  on  Radio — WTLC  Radio, 
Indianapolis. 

Television  awards  are:  Reporting — 
ABC  TV  News  and  Bob  Dyk.  Public 
Service  in  Television  Journalism — 
KXAS  TV,  Ft.  Worth/Dallas. 
Editorializing  on  Television — KPIX-TV, 
San  Francisco. 

Grant  to  assist 
energy  reporters 

The  Center  for  International  Environ¬ 
ment  Information,  a  non-profit  agency, 
has  received  a  $W,381  grant  from  the 
National  Science  Foundation  for  its  ser¬ 
vices  to  help  journalists  cover  stories  on 
energy  and  toxic  substances. 

The  grant  will  cover  some  of  the  costs 
of  two  directories  published  by  the 
Center  and  distributed  free  to  newspa¬ 
pers  and  radio  and  tv  stations.  The  Guide 
to  Energy  Specialists  and  the  Guide  to 
Specialists  on  Toxic  Substances  list  top 
experts  in  the  United  States  who  have 
agreed  to  answer  queries  from  the  news 
media. 
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Ad  salesman  wins 
unemployment  pay 

A  newspaper  advertising  salesman 
who  went  to  a  new  job  in  the  sunbelt  last 
fall  and  didn’t  find  what  he  expected  has 
been  awarded  unemployment  compensa¬ 
tion  by  the  Pennsylvania  Unemployment 
Compensation  Board  of  Review. 

According  to  records  in  the  case, 
James  L.  Moreth  quit  his  job  at  the 
Pittsburgh  Press  last  November  30  to 
join  the  ad  staff  of  the  Fort  Myers  (Fla.) 
News  Press  at  $265  a  week  plus  commis¬ 
sion. 

He  claimed  in  his  application  for  job¬ 
less  pay  that  he  was  promised  “the  dis¬ 
trict  of  the  downtown  area”  where 
commissions  would  approximate  $400  a 
month.  He  said  the  newspaper  hired 
another  salesman  for  the  downtown  dis¬ 
trict. 

Moreth  quit  his  Fort  Myers  job  last 
December  12,  after  working  for  eight 
days,  and  a  UC  referee  found  that  in 
addition  to  the  district  dispute,  the 
salesman  “had  been  misled  regarding  the 
cost  of  housing  by  the  Fort  Myers  News 
Press.” 

The  referee  reversed  an  earlier  Bureau 
of  Employment  Compensation  refusal  to 
grant  benefits  and  awarded  Moreth  com¬ 
pensation  “because  the  original  agree¬ 
ment  of  hire  had  not  been  lived  up  to  by 
the  employer.” 


On  an  appeal  to  the  state  review 
board,  the  appeal  agency  affirmed  the 
referee’s  decision. 

Atlanta  Constitution 
wins  Kennedy  award 

A  team  of  Atlanta  Constitution  report¬ 
ers  have  won  the  grand  prize  in  the  12th 
Annual  Robert  F.  Kennedy  Journalism 
Awards  competition  for  a  series  of  arti¬ 
cles  on  exploitation  of  Georgia’s  working 
poor,  it  was  announced. 

The  series,  “The  Underpaid  and  the 
Underprotected,”  were  by  Paul  Lieber- 
man,  Chester  Goolrick,  Charlene 
Smith-Williams,  Lee  May  and  Steve 
Johnson. 

First  prize  in  photojournalism  went  to 
the  Philadelphia  Daily  News  photo¬ 
graphic  staff  for  a  pictorial  essay  of  life  in 
a  city  ghetto.  Howard  Husock  of  Bos¬ 
ton’s  public  television  station,  WGBH, 
won  first  prize  in  the  television  category 
for  his  report,  “Community  Disorder 
Racial  Violence  in  Boston.”  Greg  Bar¬ 
ron  and  David  Carlton  Felland  of  KSJN 
in  Minnesota  earned  the  top  prize  in  the 
radio  category  for  a  documentary  inves¬ 
tigation  of  the  legal  processes  leading 
commitment  to  mental  institutions. 

The  competition  was  established  in 
1%8  as  a  memorial  to  the  late  Senator. 
First-prize  winners  receive  $1,000  and 
grand-prize  winner  receives  an  addi¬ 
tional  $2,000. 


ANNOUNCING  NEW  OFFICE  LOCATION 


Gerald  D.  Reilly 

BROKER  •  APPRAISER  •  CONSULTANT 

NEWSPAPERS  •  MAGAZINES  •  RADIO  •  TV  •  CABLE 

12  TACONIC  ROAD 
GREENWICH,  CONN.  06830 
TELEPHONE:  (203)  622-0599 
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Newspeople  in  the  news 


Ken  Love,  a  Chicago  freelance 

photographer,  was  elected  president  of 
the  Illinois  Press  Photographers  Associa¬ 
tion.  3(C  :1c 

John  H.  Murphy  III,  publisher,  Balti¬ 
more  Afro  American,  has  wed  the  former 
Mrs.  Camay  Callaway  Brooks,  daughter 
of  musician  Cab  Calloway. 

9k  *  ^ 

Joan  H.  Wood,  former  reporter  for 
Pittsburgh  (Pa.)  Press,  has  joined  the 
New  York  public  relations  firm  of 
Richard  Weiner  Inc. 

*  ♦  * 

Philip  L.  Parkinson,  50,  previously  ad 
manager,  Ypsilanti  (Mich.)  Press,  was 
named  ad  director  of  Royal  Oak  (Mich.) 
Tribune.  ♦  *  * 

Bob  Reid,  Bowie  (Md.)  Blade-News, 
was  elected  president  of  both  the  Mary- 
land-Delaware-DC  Press  Association 
and  its  sister  service  corporation,  Mary- 
land-Delaware-DC  Press  Service. 

9k  *  * 

JoRDANKA  Lazarevic,  UPI’s  national 
broadcast  department  news  editor  in 
Chicago  for  four  years,  was  appointed 
manager  of  NEWSTIME,  the  all-news 
service  for  cable  tv  systems,  operated  by 
UPI. 

9k  9k  * 

Paul  P.  Massa,  formerly  vicepresident 
and  general  manager  of  Congressional 
Quarterly  Inc.,  was  named  executive 
vicepresident  and  chief  operating  officer 
of  Congressional  Information  Services 
Inc.,  Bethesda,  Md. 

*  * 

Andrew  Weitzer,  most  recently  with 
the  Telemar  Research  Co.  in  New  York, 
has  joined  Gannett  Newspaper  Advertis¬ 
ing  Sales  as  the  manager  for  research  and 
promotion. 

9k  9k  9k 

Robert  Meyers,  reporter,  Washington 
Post,  and  Joseph  Halberstein,  associate 
editor,  Bucks  County  (Pa.)  Courier 
Times,  were  honored  on  March  15  by  the 
Woods  Schools,  Langhorne,  Pa.,  for 
contributions  in  the  field  of  mental  retar¬ 
dation. 


James  M.  Lycett,  assistant  news 
editor,  Detroit  News,  was  named  editor 
of  Indio  (Calif.)  Daily  News,  operated  by 
Evening  News  Association. 

9k  *  49 

Bill  E.  Martin,  publisher,  Walton 
(Ga.)  Tribune  in  Monroe,  was  named 
president,  Georgia  Newspapers,  a  group 
owned  by  Harte-Hanks  Communica¬ 
tions  Inc. 

*  9k  9k 

Dallas  C.  “Tex”  Higbee,  executive 
editor.  Charleston  (W.  Va.)  Gazette, 
ended  39  years  of  journalism  when  he 
retired  March  28. 

9k  9}t  9k 

Bill  Kazanecki,  29,  has  joined  the 
Newspaper  Printing  Corp.,  Nashville, 
Tenn.,  as  credit  manager  from  the 
Bridgewater  (N.J.)  Courier-News. 

9k  9k  9k 

C.F.  McClughan,  publisher  of  South¬ 
ern  Standard,  McMinnville,  Tenn.,  will 
rejoin  Worrell  Newspapers  Inc.  as  ad  di¬ 
rector  of  the  Lynchburg  (Va.)  News  and 
Daily  Advance. 

♦  9k  9k 

Andrea  Diehl,  formerly  an  editor  and 
features  writer  with  Philadelphia  Daily 
News,  and  daughter  of  Donald  Winston 
Diehl,  editor  and  publisher,  Easton  (Pa.) 
Express,  was  named  editor  of  ELEC- 
TRICity,  a  free  weekly  entertainment 
tabloid  that  is  distributed  at  all  H.A. 
Winston  &  Co.  chain  of  15  restaurants  in 
Pa.,  N.J.  and  Delaware,  which  has  a 
majority  interest  in  the  paper. 

9k  9k  9k 

Edward  W.  Kingshott,  Courthouse  re¬ 
porter  for  San  Antonio  Express-News, 
was  promoted  to  assistant  city  editor  of 
the  News. 

9k  9k  9k 

James  Gordon  II,  previously  a  retail  ad 
salesman  for  Orlando  Sentinel  Star,  has 
joined  Golf  DigestITennis  as  account 
executive. 

9k  9k  9k 

Philip  Bookman,  43,  managing  editor, 
Camden  (N.J.)  Courier-Post,  was  named 
executive  editor,  Stockton  (Calif.)  Rec¬ 
ord. 


LEE  E.  DIRKS 

•  Appraiser 

•  Broker 

•  Consultant 

Serving  Newspaper 
Owners  and  Publishers 

After  May  1: 

Suite  3343,  100  Renaissance  Center 


Detroit,  Mich.  48243 
313-259-0080 


Please  Contact  At  Sheraton- 
Waikiki  During  ANPA  Week 


Karen  Klinger,  reporter,  was  named 
science  writer  for  San  Jose  Mercury  and 
News.  Ron  Gonzales,  previously  with 
Riverside  (Calif.)  Press  Enterprise,  and 
Larry  Romero,  formerly  with  Fresno 
(Calif.)  Bee,  have  joined  the  Mercury  as 
reporters.  Kristin  Huckshorn,  previ¬ 
ously  with  Bloomington  (Ind.)  Herald- 
Telephone,  has  joined  the  Mercury  News 
sports  staff  as  a  reporter. 

9k  9k  9k 

Frederic  A.  Williams,  50,  was  ap¬ 
pointed  a  vicepresident  of  the  16-state 
Park  communications  group. 

9k  *  9k 

Alexis  Scott  Reeves,  editor  of  the  In- 
town  Extra  section  in  the  Atlanta  Jour¬ 
nal-Constitution,  has  received  a  distin¬ 
guished  urban  journalism  award  from  the 
National  Urban  Coalition. 

9k  9k  9k 

John  D.  Conzales  was  named  New 
Mexico  state  editor  and  Albuquerque 
bureau  manager  for  UPI.  feoN  Amadon 
was  appointed  New  Hampshire  news 
editor  and  Concord  bureau  manager. 

9k  9k  9k 

Robert T.  Richardson,  senior  vicepres¬ 
ident  and  treasurer  of  A.H.  Belo  Corp. 
was  elected  to  the  board  of  directors. 

9k  9k  9k 

Carolyn  Barta,  Dallas  Morning  News 
political  editor,  was  chosen  outstanding 
Texas  communicator  by  a  statewide  vote 
of  Women  in  Communications  Inc. 
members. 

9k  9k  9k 

Iris  Frost  was  promoted  to  entertain¬ 
ment  editor  of  San  Jose  Mercury  News 
and  Ann  Hurst  was  elevated  to  living 
editor. 

9k  9k  4^ 

Wayne  Kelley,  executive  editor  of 
Congressional  Quarterly  Inc.,  was  given 
the  additional  title  of  publisher.  Peter 
Harkeness,  managing  editor,  was  named 
deputy  executive  editor,  Robert  Hur, 
formerly  sales  manager,  was  named  gen¬ 
eral  manager. 

9k  9k  9k 

Don  Chesley,  retail  advertising  sales 
manager  of  the  St.  Louis  Post-Dispatch 
and  Globe-Democrat,  was  named  clas¬ 
sified  ad  manager.  Gerald  F.  Anerson,  a 
sales  rep,  assumes  Chesley’s  former 
duties. 

9k  ♦  9k 

Peter  Ridder,  33,  business  manager  of 
the  Wichita  (Kans.)  Eagle  and  Beacon, 
has  been  named  general  manager. 

9k  9k  4c 

JohnM.  Roberts  of  the  Victoria  (Tex.) 
Advocate  has  succeeded  his  father  as 
president/publisher  and  the  elder 
Roberts  has  become  chairman  of  the 
board.  James  W.  Rech,  with  the  paper 
since  1953,  was  named  vicepresident  and 
editor. 

9k  4c  4c 

Richard  J.  Paumier,  national  ad  man¬ 
ager  of  the  Canton  (O.)  Repository,  re¬ 
tired  March  31  to  end  a  41-year  newspa¬ 
per  career — all  with  the  Repository. 
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SUCCESS  STORY— Fred  McNeese, 
(center),  UPl  state  editor,  presents  a  plaque 
to  C.B.  James,  (right),  editor  and  publisher, 
Reidsville  (N.C.)  Review,  in  honor  of  the  pa¬ 
per's  45  years  of  providing  readers  with  UPl 
news  service.  Managing  editor,  Jerry  Moore, 
(left),  has  been  with  the  Review  two  years. 
The  paper,  a  daily  and  Sunday  newspaper 
formed  in  1  888,  has  subscribed  to  UPl  and 
its  predecessor,  UP,  since  first  going  daily  in 
1934.  James  has  climbed  the  classic  route 
from  delivery-boy  to  chief  executive  officer. 


TOP  CITIZEN— Glenn  C.  Lee  (left),  pub¬ 
lisher,  Tri-City  (Wash.)  Herald  in  Kennewick, 
was  named  Tri-Citian  of  the  Decade.  Donald 
Pugnetti,  (center),  former  editor  of  the  Tri- 
City  Herald  and  current  editor  of  the  Tacoma 
News  Tribune,  made  the  presentation.  At 
right  is  former  Man  of  the  Year,  Clif  Lahue. 

Charles  Hardy,  former  Washington 
(D.C.)  Star  and  Charlotte  (N.C.)  Ob- 
server  reporter,  joined  the  San  Francisco 
Examiner. 


Michael  E.  Phelps,  34,  news  editor  of 
Falmouth  (Mass.)  Enterprise,  was  pro¬ 
moted  to  managing  editor. 

tic  *  * 

Dennis  S.  Rooker,  secretary  and  coun¬ 
sel,  was  named  vicepresident  of  Worrell 
Newspapers  Inc. 

*  *  Hi 

George  Van  Zant,  executive  director 
of  the  Mississippi  State  Bar  Association 
for  14  years,  was  recently  named  man¬ 
ager  of  Mississippi  Press  Association. 

t|c  ^  * 

Robert  H.  Emmers,  previously  day  city 
editor,  Norfolk  (Va.)  Virginian-Pilot, 
and  a  reporter  for  Billings  (Mont.) 
Gazette,  has  joined  the  Detroit  Free 
Press  as  a  reporter. 

*  ♦  ♦ 

Dave  Durbin,  news  editor  of  the  finan¬ 
cial  page  of  Detroit  News,  has  joined 
Press  Relations  Newswire,  Southfield, 
Mich,  as  editor. 
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Tom  Christensen,  senior  makeup  per¬ 
son  for  the  Fort  Lauderdale-Pompano 
Beach  (Fla.)  Sun-Sentinel,  was  named 
assistant  sports  editor. 

3k  *  4c 

Mike  Miller,  an  advertising  rep  for  the 
Wichita  Eagle  and  Beacon,  was  named 
national  advertising  manager.  He  re¬ 
places  Jerry  Pierce,  who  resigned  after 
18  years  with  the  newspapers. 

*  ♦  * 

Thomas  A.  Defeo,  43,  graphics  editor 
for  the  Cincinnati  (Ohio)  Enquirer,  was 
named  graphics  editor  at  the  Miami 
Herald. 

*  *  * 

Art  Wong,  a  news  editor.  Progress 
Newspapers,  California,  was  named  act¬ 
ing  head  managing  editor,  replacing  Pat 
Lauritzen,  who  took  a  post  at  the  San 
Bernardino  (Calif.)  Sun.  Robert  Jablon, 
news  editor,  Monterey  (Calif.)  Park 
Progress,  will  fill  in  for  Wong. 


*  *  * 

David  W.  Perona,  35,  circulation  man¬ 
ager,  was  named  director  of  circulation 
at  the  Seattle  (Wash.)  Post-Intelligencer. 
*  *  ♦ 

Harold  Hudson,  publisher,  weekly 
Perryton  (Tex.)  Herald,  was  appointed 
chairman  of  the  Texas  Tech  University 
mass  communications  advisory  commit¬ 
tee. 

4c  4c  4c 

Maury  Povich,  son  of  Shirley  Povich, 
sports  columnist  for  the  Washington 
Post  for  more  than  50  years,  was  named 
co-anchor  of  Eyewitness  News, 
Philadelphia. 

4c  4c  4c 

Don  Pride,  46,  managing  editor,  Tal¬ 
lahassee  (Fla.)  Democrat,  will  join  the 
Greenfield  (Mass.)  Recorder  as  editor  as 
of  May  1.  George  Forcier,  26,  formerly 
with  Northampton  (Mass.)  Daily  Hamp¬ 
shire  Gazette,  Gloucester  (Mass.)  Daily 
Times,  Westfield  {Mass.)  Evening  Times, 
and  Concord  (N.H.)  Monitor,  was 
named  city  editor.  The  Recorder  has  not 
had  an  editor  as  such  for  several  years. 
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A  unique  opportunity  to  cover  Israel  and  the  Middle  Eastl^'\ 


JOURNALISM  IN  JERUSALEM 

at  the 

HEBREW  UNIVERSITY  OF  JERUSALEM 


June  26-August  4, 1980 

Students  will  be  offered  the  use  of  the  city  room  and  ar¬ 
chives  of  the  Jerusalem  Post.  They  will  be  required  to 
submit  stories  for  the  media  abroad. 

•  Professionai  training  •  Field  Trips  •  Supervised  writ¬ 
ing.  •  Academic  courses:  The  Middle  East,  the  Arab- 
Israel  dispute,  the  peace  process,  oil  politics,  Palestinian 
nationalism,  Israeli  history,  politics  and  society. 

For  graduates  and  undergraduates!  Write  or  call: 

Office  of  Academic  Affairs 

AMERICAN  FRIENDS  OF  THE  HEBREW  UNIVERSITY 

1140  Avenue  of  the  Americas  New  York,  N.  Y.  10036 
Tel:  (212)  840-5820  /  840-5824 
Registration  deadline:  May  1,  1980 _ 
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Visibility. 

It's  the  NAPP  difference 


When  a  NAPP  customer  has  a  question,  he  doesn't  have  to  wait  long  for 
an  answer. 

Our  field  force  is  the  largest  in  the  letterpress  plate  manufacturing 
industry,  with  technical  sales  representatives  and  equipment  specialists 
assigned  to  each  and  every  account.  All  have  technical  backgrounds  in 
the  newspaper  printing  industry.  And,  because  all  are  available  24  hours 
a  day,  our  customers  know  assistance  is  just  a  phone  call  away. 

You  don't  have  to  have  problems  to  see  a  lot  of  your  NAPP  representa¬ 
tive.  Because  our  field  force  takes  service  a  step  further.  Ask  your  NAPP 
representative  about  programs  like  Take  ADvan- 
tage  of  Us®.  Keys  to  Quality  Control.  And  "spare 
parts"  inventory  management.  All  designed  to  max- 
imize  the  quality  of  your  production. 

Visibility.  It's  what  sets  NAPP  apart  from  the  rest.  f  •  I 


Letterpress  plates  making  headlines  around  the  world. 


NAPP  Systems  (USA),  Inc. ,  360  So.  Pacific,  San  Marcos,  CA  92069,  (714)  744-4387, 


Equipment 

America  East  stresses 
conservation  measures 


By  Earl  Wilken 

In  the  shadow  of  Three  Mile  Island 
and  one  year  after  the  nuclear  accident  at 
the  site,  newspaper  executives  attending 
America  East  Newspaper  Production 
Conference  in  Hershey,  Pa.  (March  26- 
28),  discussed  a  variety  of  newspaper 
problems  including  energy. 

“Energy  Conservation  ...  a  New 
Way  of  Life”  was  the  theme  of  the 
Thursday  morning  general  session  with 
George  Wood,  assistant  production 
manager — Providence  (R.I.)  Journal- 
Bulletin,  saying  his  paper  saved  $63,283 
last  year  or  20%  of  the  electrical  bill. 
This  saving  was  accomplished  by  install¬ 
ing  an  Eptak  Computer  System,  a 
micro-processor  from  Eagle  Signal,  that 
reduced  plant  KW  (kilowatt)  consump¬ 
tion. 

Prior  to  the  installation  of  the  Eptak 
system.  Wood  said  a  complete  building 
energy  use  survey  and  analysis  was 
made.  From  the  survey  a  manual  was 
developed  covering  every  energy  using 
department  in  the  building.  The  manual 
listed  areas  showing  the  energy  use  and 
how  much  could  be  reduced. 

Plant  KW  consumption  is  reduced  by 
selectively  switching  electrical  equip¬ 
ment  on  and  off  automatically  through¬ 
out  each  24  hour  day.  Wood  said  the 
Eptak  system  uses  two  methods  to 
rationalize  the  switching  of  equipment  to 
reduce  electrical  consumption.  The  first 
method  is  based  strictly  on  the  time  of 
day,  and  is  called  cycling.  The  second 
method,  he  said,  is  based  on  the  relation¬ 
ship  between  the  paper’s  actual  rate  of 
KW  consumption  and  the  anticipated 
rate  of  KW  consumption. 

The  Eptak  system  has  also  been  pro¬ 
grammed  to  automatically  open  or  close 
four  motorized  steam  valves  in  response 
to  local  temperature  information  from 
four  zones  in  the  Providence  plant. 
Wood  said. 

Although  the  installation  is  not  com¬ 
plete  as  yet,  he  stated,  most  major  loads 
are  controlled  except  for  the  presses.  At 
present.  Wood  said,  this  is  not  desirable, 
but  it  is  a  possibility  if  power  becomes 
scarce  or  costs  escalate  rapidly. 

James  Tredinnick,  assistant  produc¬ 
tion  director — Camden  (N.J.)  Courier- 
Post,  told  how  his  paper  approached 
energy  conservation  by  installing  quadra- 
ion  ceilings  using  single  row  40  watt  lamp 
cove  illumination  throughout  the  city 
room. 

He  went  on  to  say  conservation  prac¬ 
tices  were  started  in  the  composing  room 
by  reducing  the  amount  of  space  be- 
EDITOR  &  PUBLISHER  for  April  12,  1980 


tween  takes  on  the  APS  5’s  and  institut¬ 
ing  a  multi-column  wrap  on  news  stories 
to  utilize  the  full  width  on  RC  paper.  The 
composing  room,  he  said,  is  using  nar¬ 
row  100mm  film  when  dumping  stock 
market  and  set  solid  classified. 

To  accomplish  newsprint  savings, 
Tredinnick  said,  the  size  of  the  sheet  was 
reduced  from  58  inches  to  55  inches.  To 
conserve  energy  in  and  around  the  plant, 
he  said  outside  sign  lights  are  turned  off 
at  2  a.m.,  thermostats  are  set  at  68  de¬ 
grees  in  winter  and  76  degrees  in  summer 
and  all  outside  walls  have  or  will  be  insu¬ 
lated  with  fiberglass. 

During  the  Thursday  morning  workshop 
sessions,”  Douglas  Henderson,  produc¬ 
tion  manager  for  the  Westchester  Rock¬ 
land  Newspapers,  told  the  “offset  press¬ 
room”  session  members  how  his  paper 
tackled  another  area  of  conservation — 
the  offset  plate. 

Henderson  said  the  WRN  achieved  a 
25%  metal  saving,  and  an  18%  cost  sav¬ 
ing  with  no  operating  problems  and  good 
printing  quality  by  running  .008"  thick 
offset  plates  on  Goss  Metro  offset  press 
units  instead  of  the  standard  .012"  thick 
plate. 

The  dollar  savings  for  the  thinner 
plates  was  $35,500  and  aluminum  savings 
totaled  21,800  pounds  in  1979.  The  WRN 
used  in  1979  the  equivalent  of  330,000 
single  page  offset  plates  and  since  1977 
the  WRN  has  saved  over  30  tons  of 
aluminum. 

After  testing  a  thinner  plate  in  1976 
and  finally  getting  the  bugs  ironed  out, 
the  WRN  moved  in  1979  to  the  .008" 
plate  without  alteration  to  the  press  or 
other  equipment.  However,  all  plate 
benders  were  checked  prior  to  running 
the  .008"  plate  to  bring  the  benders  up  to 
factory  specifications. 

Henderson  attributed  the  success  in 
running  thinner  plates  to  the  procedure 
used  in  putting  the  plate  on  the  press.  He 
said  the  leading  edge  of  the  plate  is 
locked  up  on  the  plate  cylinder  in  the 
normal  manner  and  the  trailing  edge  of 
the  plate  is  then  locked  up  on  the  cylin¬ 
der.  The  pressman,  he  said,  must  hold  the 
trailing  edge  down  against  the  cylinder  as 
he  locks  up  the  plate  in  order  to  assure 
the  lockup  clips  seat  in  the  bend  of  the 
plate.  The  pressmen  then  uses  the  lockup 
wrench  to  bend  the  trailing  edge  of  the 
plate  under  the  lockup  clips  in  three  posi¬ 
tions  to  assure  the  plate  is  over  the  clip. 

WRN  uses  the  standard  Goss 
blanket-to-blanket  setting  of  .150", 
Henderson  said,  and  the  iron-to-iron  be¬ 
tween  blanket  and  plate  is  set  at  .085". 
He  went  on  to  say  the  blanket  thickness 


is  .083";  the  plate  is  .008";  a  total  of  .091". 
Subtracting  the  iron-to-iron  setting  of 
.085"  from  the  .091"  total  of  plate  and 
blanket  results  in  an  impression  of  .006", 
ideal  for  printing. 

Marc  S.  Klein,  newsroom  computer 
manager.  The  Bulletin  of  Philadelphia, 
Pa.,  outlined  the  two-way  communica¬ 
tions  system  in  place  between  the  home 
plant  and  the  paper’s  12  bureaus. 

Conservation  of  energies,  monies  and 
time  is  achieved  since  the  two-way  sys¬ 
tem  permits  an  instant  link  with  bureau 
personnel  from  the  home  base  and 
among  the  personnel  of  the  12  bureaus. 

Klein  said  the  bureaus  have  either 
Teleram  2277  bureau  terminals  or  Texas 
Instrument  765  portable  terminals,  or  a 
combination  of  the  two.  The  Telerams  in 
each  bureau  are  connected  to  a  103 
originate-answer  Timeplex  modem  and  a 
switching  box  designed  by  The  Bulletin’s 
electronic  supervisor,  James  J.  Coleman, 
Jr. 

The  two-way  network,  Klein  said,  was 
put  together  with  a  minimal  expenditure 
and  regular  dial-up  phone  lines.  The 
telephone  instruments,  he  said,  are  of  the 
data  transmission  variety  with  an 
exclusion-up  key. 

The  switching  box,  Klein  stated,  ena¬ 
bles  a  reporter  in  a  bureau  to  get  a  hard 
copy  printout  of  anything  he  types  on  his 
terminal  including  his  story  and/or  his 
notes  without  using  a  telephone  to  gen¬ 
erate  a  carrier  tone.  The  switching  box 
also  makes  it  possible  for  two  Telerams 
in  the  same  bureau  to  communicate  with 
each  other. 

Regional  trend  stories,  he  said,  have 
been  developed  by  moving  the  original 
story  over  the  system  to  another  bureau 
where  copy  is  added  and  then  transmit¬ 
ted  to  other  bureaus  for  additions. 

The  link  has  been  dubbed  the  C-Route 
switching  box. 

The  most  dramatic  conservation  pro¬ 
gram  advanced  at  the  conference  was  the 
warning  issued  by  E.J.  Sherwood,  pro¬ 
duction  director  of  the  Bridgewater 
(N.J.)  The  Courier-News. 

Sherwood  told  the  Friday  workshop 
members  on  “News  &  Production”  that 
a  team  of  Mediterranean  skin  color  indi¬ 
viduals  were  “ripping  off  newspapers 
and  hospitals  from  Maine  to  the 
Carolinas. 

The  team  visits  a  plant  at  noon  time 
and  either  approaches  the  camera  per¬ 
sonnel  directly  and  states  they  have  been 
given  the  ok  to  pick  up  silver  and  film  or 
approach  the  production  manager  under 
the  guise  of  offering  higher  silver  prices. 
While  a  cup  of  coffee  is  under  way,  the 
other  operators  go  to  the  area  where 
they  have  previously  inspected  the  silver 
and  film  with  the  production  manager. 
The  now  identity  established  operators 
then  pick  up  the  silver  and  film  and  race 
away. 

The  conference  had  63  exhibitors  with 
173  booths  and  a  total  attendance  of  1440 
including  exhibitor  personnel. 
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AP  goes  live  in  Seattle 
with  1st  10'  earth-dish 


A  gold-painted  bolt  took  the  place  of  a 
gold  spike,  but  it  also  served  as  a  symbol 
marking  the  crossing  of  the  continent. 

The  bolt  was  slipped  into  place  Mon¬ 
day,  March  31,  to  complete  installation 
of  the  first  satellite  earth  station  in  a  new 
nationwide  telecommunications  network 
for  The  Associated  Press. 

Keith  Fuller,  AP  president  and  general 
manager,  in  a  message  for  the  dedication 
ceremony,  said  the  occasion  “literally  is 
like  driving  a  golden  spike  for  a  new  rail¬ 
road,  because  with  a  complete  satellite 
system,  our  communications  will  break 
economic  bonds  that  have  held  back  new 
and  better  services  for  the  dissemination 
of  vital  information.” 

“We  will  all  benefit,  and  it  is  fitting 
that  the  beautiful  and  progressive  city  of 
Seattle  pushes  us  into  the  21st  Century,” 
he  said. 

Gov.  Dixy  Lee  Ray,  who  participated 
in  the  dedication,  also  said  it  was  fitting 
that  the  first  of  the  earth  stations  be 
completed  here. 

“I  think  that  it’s  appropriate  that  in  a 
state  that  has  made  such  contributions  to 
high  technology  as  we  have  in  this  state, 
in  a  state  that  is  committed  to  the  use  of 
knowledge  and  to  its  development  in  all 
aspects,  that  we  should  bring  greetings 
from  all  the  citizens  on  the  occasion  of  an 
installation  of  this  kind,”  she  said. 

The  final  bolt  was  put  into  place  by 
Lynn  Simpa,  a  retired  AP  technician, 
who  began  his  career  as  a  Morse  tele¬ 
graph  operator  in  1926,  when  the  news 
service  had  AP  telegraph  operators  at 
each  newspaper  member  of  the  coopera¬ 
tive. 

The  satellite  dish  is  located  next  to  the 
Seattle  AP  bureau,  with  The  Seattle 
Times  serving  as  host  newspaper  for  the 
installation. 

W.J.  Pennington,  president  of  The 
Times,  said  the  newspaper  was  proud  to 
have  the  first  AP  earth  station  and 
“proud  of  this  new  era  in  pioneering.” 

The  first  signal  to  come  in  over  the 
station  was  a  feed  from  AP  Radio  in 
Washington,  D.C.,  the  AP’s  audio  ser¬ 
vice.  It  will  serve  about  30  radio  stations 
in  Washington  state  with  high-quality 
audio  news  feeds. 

The  Seattle  earth  station,  which  was 
built  by  California  Microwave  Inc.  of 
Sunnyvale,  Calif.,  has  a  dish-shaped  an¬ 
tenna  10-feet  in  diameter.  It  receives  its 
signals  from  Weststar  I  and  Weststar  III, 
Western  Union  satellites  parked  in 
stationary  orbit  22,300  miles  above  the 
equator. 

The  Seattle  station  is  the  first  opera¬ 
tional  earth  station  in  a  nationwide  sys¬ 
tem  to  use  satellites  to  beam  news  and 
pictures  from  around  the  world  to  news- 
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AP  chief  of  bureau,  John  Brewer, 
speaking  at  ceremonies  in  Seattle, 
Washington,  on  the  start  of  AP's  satel¬ 
lite  program. 

paper,  radio  and  television  members  of 
The  Associated  Press. 

Soon,  all  AP  members  will  receive 
news  by  satellite  instead  of  leased  trans¬ 
continental  telephone  lines  which  are 
growing  more  expensive  and  subject  to 
failure  from  floods,  tornadoes  and  winds. 

Satellites  promise  more  reliable  ser¬ 
vice,  with  better  quality  at  lower  cost 
and  at  higher  speeds. 

There  will  be  400  AP  satellite  stations 
by  the  end  of  1980,  costing  $4  million.  The 
system  will  grow  to  cover  every  AP- 
member  city  in  the  United  States. 

The  AP  will  own,  maintain  and  run  the 
stations.  Each  station  will  be  located  on 
property  owned  by  a  newspaper  or 
broadcast  station. 

The  satellite  system  initially  will  carry 
AP’s  high-speed  news  services— 
DataStream,  DataStream  IB,  DataFea- 
ture,  DataSpeed  stocks,  and  the 
10,000- word-per-minute  DigitalStocks, 
plus  the  AP  Radio  Network  and  RKO 
Radio  Network.  Eventually,  all  AP  ser¬ 
vices,  including  Laserphoto,  will  be 
beamed  via  satellite. 

The  news  service  will  begin  feeding 
signals  to  newspapers  and  radio  and 
television  stations  when  the  Federal 
Communications  Commission  authorizes 
use  of  a  19  decibel- watt  power  level  in 
the  satellite. 

With  a  satellite  dish,  AP  Radio  fidel¬ 
ity  will  go  from  3  kiloHertz  to  an  unprec¬ 
edented,  stereo-quality  8  kiloHertz. 

Other  news  agencies  have  been  invited 
to  use  the  AP  system  on  a  cost-sharing 
basis. 

Co-op  ad  campaign 

Speed  Queen,  Ripon,  Wise.,  has  pro¬ 
vided  ad  slicks  to  their  distributors, 
Merco  Corp.,  in  Milwaukee,  for  a  co-op 
ad  campaign  introducing  a  new  washer. 


Vertical  camera 
has  4X  enlargement 

Brown  Camera  has  designed  a  vertical 
unit  model  E-224  that  features  a  24  x  30 
glass  covered  copyboard  with  an  18  x  25 
transparency  opening  and  back  light. 
The  unit  has  a  lightweight  20  x  24  full 
zone  film  holder  that  loads  48",  from  the 
floor. 

The  E-224  also  has  an  illuminated  con¬ 
trol  with  a  new  multi-mode  timer/inte¬ 
grator  and  L.E.D.  display  for  precise 
controlled  exposures,  manual  rotating 
turret  with  percentage  calibrated  manual 
diaphragm  controls,  two  color  corrected 
lenses  for  the  full  range  of  4X  enlarge¬ 
ment  (400%)  to  4X  reduction  (25%)  and 
2400  Watts  quartz  lighting  system  with 
four  adjustable  reflectors. 

Brown  Camera  also  announced  two 
film  processors,  models  Devomat  and 
Devospeed.  The  Devomat  is  available  in 
24",  36"  and  54"  sizes  and  is  designed 
especially  for  processing  film  for  separa¬ 
tions,  film  produced  by  laser  scanners 
and  for  conventional  applications  to  high 
quality  line  and  halftone  production. 

The  Devomat  features  electronic 
scanning  replenishment  in  which  every 
piece  of  film  is  scanned  line  by  line.  Re¬ 
plenishment  is  calculated  automatically. 

Either  line  or  halftone  rapid  access 
chemistry  is  used  by  the  Devospeed  and 
the  unit  can  handle  all  types  of  film 
common  to  negatives  and  positives  pro¬ 
duced  on  step  and  repeat  machines,  laser 
scanner  techniques  and  contact  films  and 
papers  plus  newspaper  reproduction  re¬ 
quirements. 


Publisher’s  forecast 
wins  IP’s  Crystal  Ball 

George  R.  Averitt,  vicepresident  and 
associate  publisher  of  the  Michigan  City 
(Ind.)  News-Dispatch,  has  won  Interna¬ 
tional  Paper  Company’s  fourth  annual 
“American  Eagle-Crystal  Ball  Award.” 

The  award — a  Steuben  Glass  Ameri¬ 
can  eagle  perched  on  a  crystal  ball — goes 
to  the  winner  of  IP’s  economic  forecast¬ 
ing  contest,  in  which  IP  customers  fore¬ 
cast  the  performance  of  the  U.S. 
economy  in  12  key  economic  indices. 

“To  win  requires  economic  vision  and 
foresight,”  said  Charles  R.  Beall,  IP’s 
commercial  vicepresident.  “George  Av- 
eritt’s  forecast  was  right  on  the  money  in 
many  areas,  and  was  the  clear  winner 
among  the  200  entrants  in  the  1979  con¬ 
test.” 

The  award  to  Averitt  marked  the  sec¬ 
ond  time  in  four  years  that  the  winner 
has  come  from  the  newspaper  business. 
In  1977,  Walter  Mattson,  president  of  the 
New  York  Times,  received  the  first 
“American  Eagle-Crystal  Ball  Award.” 
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Justice  Dept, 
asked  to  OK 
joint  pact 

The  Justice  Department  has  been  for¬ 
mally  asked  to  approve  a  joint  operating 
arrangement  for  the  Chattanooga 
News-Free  Press  and  the  Chattanooga 
Times. 

The  application  was  filed  last  week 
under  the  Newspaper  Preservation  Act, 
which  provides  a  limited  antitrust 
exemption  for  joint  newspaper  operating 
arrangements  that  obtain  the  prior  writ¬ 
ten  consent  of  the  Attorney  General. 

Before  giving  this  consent,  the  Attor¬ 
ney  General  must  find  that  one  of  the 
publications  is  in  probable  danger  of  fi¬ 
nancial  failure  and  that  approval  of  the 
arrangement  would  further  the  purposes 
of  the  Act,  which  seeks  to  preserve  inde¬ 
pendent  newspapers. 

The  two  newspapers  have  said  the  ar¬ 
rangement  in  Chattanooga  is  justified  be¬ 
cause  the  Times  in  in  probable  danger  of 
financial  failure.  The  proposed  arrange¬ 
ment  would  eliminate  commercial  com¬ 
petition  between  the  newspapers  by 
combining  their  printing  and  business 
operations  in  the  facilities  of  the  News- 
Free  Press. 

Under  the  law,  the  Antitrust  Division 
must  recommend  to  the  Attorney  Gen¬ 
eral  whether  to  approve  the  application 
or  to  hold  a  hearing  to  resolve  issues  of 
fact. 

If  a  hearing  is  held,  it  would  be  con¬ 
ducted  by  an  administrative  law  judge, 
who  would. then  recommend  to  the  At¬ 
torney  General  whether  or  not  the  appli¬ 
cation  should  be  approved.  The  Attorney 
General,  however,  is  not  bound  by  the 
recommendations  of  the  adminstrative 
law  judge  or  those  of  the  Antitrust  Divi¬ 
sion. 

Interested  parties  may  file  written 
comments  or  a  request  for  a  hearing  by 
delivering  five  copies  to  the  Assistant  At¬ 
torney  General  for  Administration  within 
30  days  of  Federal  Register  publication 
of  the  Chattanooga  newspapers’  applica¬ 
tion. 

This  application  is  the  third  filed  under 
the  Newspaper  Preservation  Act.  The 
first,  involving  two  daily  newspapers  in 
Anchorage,  Alaska,  was  approved  with¬ 
out  a  hearing  in  November,  1974.  The 
application  of  two  Cincinnati  newspa¬ 
pers  was  approved  in  November  1979, 
after  a  hearing. 

Retires 

Luther  A.  Lovingfoss,  controller  and 
secretary-treasurer  of  Champaign  (III.) 
News-Gazette  until  1979  and  secretary- 
treasurer  of  the  company’s  radio  group, 
DWS,  has  retired.  Lovingfoss,  who 
began  his  career  with  the  newspaper  in 
1946  as  a  bookkeeper,  estimates  he’s 
signed  more  than  132,0(X)  paychecks. 
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Waste  newsprint  iogs 
seli  out  in  3  weeks 

Tarentum  (Pa.)  Valley  News  Dispatch 
sold  within  three  weeks  180  rolled  logs 
made  from  waste  newsprint.  The  paper 
ran  a  house  ad  offering  the  fireplace  logs 
for  19  cents  each. 

The  project  required  an  investment  of 
$24  for  a  small  machine  called  a  paper  log 
roller;  however,  conservation  of  news¬ 
print  at  the  paper  has  cut  into  the  log 
business.  The  newspaper  plans  to  turn 
over  the  project  to  a  worthwhile  com¬ 
munity  organization  as  a  fund-raiser. 

Plant  superintendent  Leo  Tanilli  said 
the  plant  crew  turned  white  waste  into 


gummed  memo  pads  and  also  promoted 
these  through  house  ads.  More  than 
$2,800  was  earned  with  this  program. 
The  plant  crew  sold  laminations  of 
newspaper  clippings  which  brought  in 
$300  during  the  first  two-month  period 
last  fall. 


Newsstand  price  up 

Wall  Street  Journal  will  raise  its  news¬ 
stand  price  to  350  from  300  on  April  28. 
The  rise  will  not  affect  subscription 
rates,  which  were  increased  on  January  2 
to  $33  for  26  weeks,  $63  for  a  year  and 
$113  for  two  years.  About  85%  of  the 
paper’s  circulation  is  by  subscription. 


the  press  that  makes  dependable 
printing  an  easy  operation 


Controlled  from  a  central  operator’s  con¬ 
sole,  the  hard-working,  heavy-duty  Daily 
King  II  web  offset  press  delivers  superior 
printing  with  ease. 

Featuring  continuously  variable  speed 
drive  with  up  to  20,000  I  PH,  each  per¬ 
fecting  unit  includes  precision  register 
and  pneumatic  controls  as  well  as  a 


specially  engineered  ink  distribution 
system. 

Complete  with  folder,  the  Daily  King  II 
is  enhanced  with  safety  arxl  easy-dean- 
up  features.  Variabie  configurations 
(up  to  8  units)  let  you  adapt  the  press  to 
fit  your  space  needs.  Consider  the 
dependability  of  the  Daily  King  II. 
Contact: 

Kmspms 
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Pittsburgh’s 
suburbs  served 
by  6  editions 


High  speed  printing  system 
adds  multi-coior  capability 


Faustel,  Inc.,  of  Butler,  Wisconsin, 
has  developed  a  high  speed  printing 
machine  designed  to  add  multi-color 
printing  capabilities  to  the  conventional 
newspaper  press  without  reducing  the 
number  of  pages  that  can  be  produced  by 
the  basic  press. 

The  printing  units  are  designed  in 
modules  of  one  color  deck.  Modules  may 
be  stacked  up  to  four  high  so  as  to  allow 
printing  of  four  colors  on  each  side  of 
one  web. 

Modules  may  also  be  assembled  to  be 
either  left-or-right  handed.  The  modules 
are  fully  machined  so  additional  modules 
up  to  the  limit  of  four  per  pack  may  be 
field-retrofitted. 

Ink  metering  is  accomplished  by  the 
two  roll  flexographic  process  with  an  en¬ 


graved  steel  anilox  roll  and  slow  speed, 
rubber-covered  fountain  roll  running  in  a 
pan  of  liquid  ink.  Provision  is  made  for 
use  of  reverse  angle  doctor  blades  on  all 
stations.  Photopolymer  printing  plates 
(metal,  paper  or  plastic)  mount  on 
mechanical  lock-up  plate  cylinders  with 
pin  registration. 

Side  frames  have  rigid  tie  bars  for  vi¬ 
bration  free  printing.  All  drive  gears  run 
in  an  enclosed  box  with  splash  oil  lubri¬ 
cation  to  assure  dependable,  long  life 
operation  protected  from  paper  dust.  The 
enclosure  and  use  of  helical  gears  hold 
noise  level  to  a  minimum.  All  rolls  and 
cylinders  are  mounted  in  preload  spheri¬ 
cal  roller  bearings  for  precise  ink  meter¬ 
ing  and  printing  plate  impressions. 


Strike  paper  has 
ad  linage  gain 

The  Wilkes-Barre  (Pa.)  Citizens' 
Voice,  the  unions’  strike  newspaper  that 
was  born  in  the  fall  of  1978,  carried  over 
7.5  million  lines  of  advertising  last  year, 
according  to  the  paper’s  publisher  Jack 
Williams. 

Williams  said  during  the  first  quarter 
of  1980,  the  Citizens’  Voice  finished  with 
more  than  500,000  lines  above  the  same 
period  in  1979. 

Commenting  on  the  performance  of 
the  strike  paper,  Williams  said  the  Citi¬ 
zens’  Voice  “has  not  only  continued  to 
hold  our  advertisers,  but  we  have  shown 
a  steady  growth  pattern,  impressive  by 
any  standards.” 


Ad  revenues  rose 
16.9%  in  February 

Advertising  in  daily  newspapers  in¬ 
creased  16.9%  in  February  1980  over  the 
same  month  last  year,  and  for  the  first 
two  months  the  cumulative  gain 
amounted  to  15.4%,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

The  national  classification  scored  the 
biggest  advance,  up  20.9%  in  February 
and  19.2%  for  the  two  months.  The  two 
components  of  national,  general  and  au¬ 
tomotive,  went  ahead  20.8%  and  21.1% 
in  February,  respectively. 

Gains  in  the  retail  classification 
reached  15.1%  for  the  month  and  14.1% 
for  the  two  months,  as  compared  to  the 
same  periods  last  year.  Classified  adver- 


Seventy  percent  of  the  metro  readers 
of  the  Pittsburgh  Press  and  Pittsburgh 
Post-Gazette  are  receiving  one  of  six 
weekly  suburban  editions. 

The  March  20  arrivals  of  four  new  edi¬ 
tions,  covering  the  southern  and  eastern 
portions  of  the  nation’s  13th  largest  mar¬ 
ket,  are  a  continuation  of  a  suburban  ex¬ 
pansion  plan  which  began  in  1977  when 
two  sections  were  introduced  to  68,000 
families  in  Pittsburgh’s  northern  sub¬ 
urbs. 

These  new  sections  are  actual  weekly 
local  newspapers,  reporting  on  every¬ 
thing  from  community  elections  and 
school  board  decisions  to  meetings  of 
social  groups  and  the  results  of  local 
sporting  events. 

The  south  editions.  Press  South  and 
PG  South,  reach  a  combined  100,722 
families  in  34  communities — a  76  percent 
penetration  of  the  total  southern  market. 

Press  East  and  PG  East  cover  73,729 
households  in  the  eastern  parts  of  metro 
Pittsburgh — a  69  percent  penetration  of 
the  28  communities  in  their  total  area. 

The  Press  and  Post-Gazette  suburban 
issues,  just  as  the  two  daily  papers,  are 
written  and  edited  by  two  totally  sepa¬ 
rate  news  staffs. 

With  the  inception  of  the  four  new 
suburban  editions,  the  advertising  de¬ 
partment  and  both  news  departments 
have  increased  their  staffs  to  provide  ef¬ 
ficient  coverage  in  the  new  territories. 

The  circulation  areas  for  the  new  edi¬ 
tions  were  determined  by  school  district 
and  governmental  boundaries,  circula¬ 
tion  truck  runs  and  by  thorough  research 
into  the  shopping,  traffic,  population  and 
growth  patterns  of  the  eastern  and 
southern  portions  of  the  Pittsburgh  area. 

Using  went  ahead  17.7%  in  February  and 
15.3%  for  the  same  two  months. 

Through  February,  total  newspaper 
advertising  amounted  to  $2.2  billion;  na¬ 
tional  came  to  $347  million;  retail,  to  $1 . 1 
billion,  and  classified,  to  $714  million. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  measurements 
by  MEDIA  Records,  Inc.  in  its  index 
cities  plus  other  data. 

Dude  rancher  dies 

Hubert  “Tex”  Daniels,  57,  manager  of 
the  22-acre  Lazy  R/G  Ranch,  an 
employee  recreation  area,  died  March  16 
in  Scottsdale,  Ariz.  Tex  and  his  wife 
Marilyn  lived  on  the  grounds  and  super¬ 
vised  what  amounted  to  a  year-long 
country  club  for  2,000  employees  and 
their  guests.  He  had  many  ANPA  and 
INPA  friends  who  were  entertained  at 
the  Ranch  during  their  convention  visits 
to  Phoenix. 
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Damaged  paper  rolls 
restored  on-site 

Brammall,  Inc.,  of  Angola,  Indiana,  is 
one  of  the  pioneer  service  firms  restoring 
damaged  paper  rolls  on-site.  The  com¬ 
pany  offers  24-hour  service  everyday  of 
the  working  week  and  maintains  a  fleet 
of  21  trucks,  each  with  a  two-man  crew. 

The  trucks,  located  strategically 
nationwide,  are  routed  from  Brammall’s 
Angola  central  communications  center 
on  a  coordinated  basis.  In  addition, 
emergency  crews  can  be  dispatched  by 
air  if  necessary. 

The  company  states  if  they  can’t  get 
the  unit  in  production-ready  condition, 
there  is  no  charge.  All  work,  the  com¬ 
pany  says,  is  guaranteed  uncondition¬ 
ally. 

Reduction  lens  range 
covers  1.4x-10x 

Chemco  Photoproducts  has  an¬ 
nounced  a  new  lens  for  greater  reduction 
of  photos,  art  and  ads.  Up  to  lOx  reduc¬ 
tions  can  be  attained  with  the  14"  Alan 
Reduction  Lens  which  utilizes  an 
asymetrical  focal  length  design. 

The  back  focal  length  of  the  lens  has 
been  optically  lengthened  to  approxi¬ 
mately  19",  but  the  optical  performance 
of  a  14"  lens  has  been  maintained.  This 
overcomes  many  mechanical  obstruc¬ 
tions  that  hinder  the  use  of  shorter  focal 
length  lenses. 

The  14"  Alan  Reduction  Lens  is  op¬ 
timized  for  a  reduction  range  of  1 .4x-10x, 
and  can  be  retrofitted  on  Chemco’s  Spar¬ 
tan  and  Marathon  cameras. 

Houston  bureau 

The  Dallas  Morning  News  has  estab¬ 
lished  a  full-time  news  bureau  in  Hous¬ 
ton  effective  April  2.  The  Morning 
News’  bureau  is  the  first  full-time  bureau 
in  Houston  operated  by  any  Dallas  news 
organization.  The  bureau  will  be  staffed 
by  Don  Mason,  an  assistant  city  editor  of 
the  Morning  News,  and  by  reporters  of 
the  Morning  News  who  will  be  dis¬ 
patched  to  Houston  on  special  assign¬ 
ments.  Mason,  29,  has  been  with  The 
Morning  News  since  he  graduated  from 
Southern  Methodist  University  in  1973. 

Circulator  moves 

George  Radosevich,  former  circula¬ 
tion  executive  with  the  Miami  (Fla.) 
Herald,  has  moved  to  the  Fort  Lauder¬ 
dale  News  and  Sun  Sentinel  as  director 
of  circulation  to  succeed  Fred  Hubbard 
who  will  be  given  a  new  assignment. 
With  Knight-Ridder  Newspapers  for  13 
years,  Radosevich  served  as  publisher  of 
the  North  Dade  Journal  and  circulation 
director  of  the  Miami  Herald.  Early  in 
his  career  he  was  editor  of  the  Vermilion 
(O.)  Photojournal. 

EDITOR  &  PUBLISHER  for  April  12,  1980 


TELESCOPING  service  restores  damaged  paper  rolls.  Upper  left:  damaged  roll. 
Upper  right:  restoration  service  uses  company  designed  equipment  and 
techniques.  Lower  left:  once  the  hydraulically-activated  ram  punches  out  the 
crushed  core,  a  new  center  is  installed  to  retain  the  original  shape.  Lower  right:  roll 
restored  and  ready  for  use. 


^  EXTRA  NITTO  NEWS  EXTRAS 

Avoid  Missed  Pasters! 

NITTO  1APE 

makes  toda/s 
newi^  stick! 


Apply,  splice,  recycle 
with  Nitto  repulpable,  fly¬ 
ing  splice,  high  speed 
tape.  It  ends  adhesive 
mess,  saves  time  (recycle 
the  splice  area,  tape-and- 
all)  and  saves  money  (in¬ 
experienced  worker  can 
make  uniform  splices  with 
minimal  training).  Saves 
down  time.  Nitto  repulp¬ 
able  tape  is  the  newest 
way  to  make  the  news 
stick. 


Also  available  in: 

Nitto  No.  509N  Repulpable  Double 
Coated  Adhesive  Tape  For  Ordinary 
Splice 

Nitto  No.  SOSA  Repulpable  Double 
Coated  Adhesive  Tape  For  Auto 
Splicing 

Nitto  No.  734  Repulpable  Adhesive 
Tape  For  Butt  Splice 

Distributor  inquiries  invited. 

For  further  information  call 
(516)  488-3322  or  write: 

NITTO  DENKO  AMERICA,  INC. 

5  Dakota  Drive 
Lake  Success,  N.Y.  11042 
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1980 

February 

Linage 

Ttw  following  linoge  tobulotioni  hovo  boon  compilod  by  Modio  Rocordl, 
Inc.  for  tho  oxclusivo  publicotion  of  Editor  &  Publishor.  Thoy  moy  not  bo 
roprintod  or  publishod  in  ony  form  without  oxplicit  pormission  from  Modio 
Rocords,  fnc.  NOTE:  Nowspopors  morkod  with  code  below  include  odvortis- 
ing  in  Rorodo  or  Fomily  Weekly,  opproximoto  linogo  os  follows: 
‘Porodo— 64,833  tFomily  Weekly— 67,081 


NOTE:  Due  to  tho  problem  orising  from  the  changes  in  newspa¬ 
per  formoh,  Media  Rocords  hos  adopted  the  folowing  policy  in 
tho  interest  of  linage  comporobility: 

(A)  All  six-column  formats  ore  measured  os  six  columns  and 
then  converted  and  reported  os  eight  columns. 

(8)  All  eight-column  formots  ore  moosurod  and  reported  os 
eight  columns. 

(C)  All  nine-column  formats  ore  moosurod  and  reported  os 
nine  columns. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CINCINNATI,  OHIO 

Enquiror-m  .  3,030,903  14,784  2,543,184 

Enquiror-S  .  1,828,550  39,032  1316^62 

Post-o  .  1,354,372  60,209  1J67,625  145,621 

Grond  Totol  .  6,213,825  114,025  5,727,071  145,621 

CLEVEUNO,  OHIO 

Ploin  Doolor-m  .  2,710,999  306,820  2,672,947  258,115 

Ploin  Deolor-S  .  1,744,937  116,576  1,836434  89,997 

Press-e  .  1, 474438  235,167  1432,293  238,324 

Grond  Totol  .  5,930,274  658,563  6,041,774  506,436 

COlUMNUS,  OA. 

Enquirer  (5oo  Note)  ....  1,220460  28,478  1,128,958  56,033 

•Lodger  Enquiror-5  ....  508,411  _ 529,867  _ 

.  Grond  Totol  .  1,728,771  28.478  1,658,825  56,033 

NOTE:  Enquiror-m  ond  Lodgor-e  sold  in  combination  Mon.  through  Fri. 
linage  of  one  edition  Enquirer  is  shown. 

COLUIWBUS,  OHIO 

Dispotch-e  .  2,093,639  157,463  2,104,766  68,156 

Dispotch-5  .  1,519,762  68,424  1,506406  68,560 

Citiion  Journol-m  .  892,459  _ 995,174  _ 

Grond  Totol  .  4,505,860  225,887  4,606,146  136,716 

DALLAS,  TEXAS 

Nows-m  .  4442,568  206,277  3,610421  238,859 

Nows-5  .  1,960,463  266,811  1,686,792  263,073 

Times  Herold-e  .  3,745,277  173,894  3,297,712  220,669 

Times  Herold-5  .  1,897,968  79.071  1474.233  59.360 

Grond  Totol  .  11,946,276  726,05310469,558  781,961 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

ERIE,  PA. 


Times-e  . 

.  1,203,674 

144W 

1,188,771 

21,888 

*Tim«s  N«ws-S  . 

.  727,431 

6,480 

696.286 

18,200 

Grand  Totol 

.  1,931,105 

20,680 

1,885,057 

40,088 

PORT  UUDERDALE,  PIA. 

Nom-e  . 

.  4,318,268 

564498  4,072,033 

502,782 

*Nows  &  Sun  Sontinol-S  1,823, 63S 

390,596 

1,714,015 

366,661 

Naurs  &  Sun  SantinaUsot  1,730,191 

1,575,777 

Sun  Sontinal-m  . 

.  3.839,615 

940,380 

3,155.670 

846338 

Grand  Total 

.  11,721,709 

1,895,37410,517,495 

1,715,981 

NOTE:  Ntws'O  &  Sun  SontinaLm  publishod  5  days 

0  uroek. 

GARY,  INDo 

Post  TribunO'O 

.  1,543,175 

214,936 

1,600,760 

249,153 

"Post  TribunO'S 

.  1,083,493 

64,114 

911,915 

Grand  Total 

.  2,626,668 

279,050 

2,512,675 

249,153 

GRAND  PORKS,  N.Do 

Horald>o  . 

.  831.791 

10,956 

736,310 

fHorald'S  .... 

.  392,695 

455,473 

38.752 

Grond  Totol  . . 

.  1,224,486 

10,956 

1,191,783 

38,752 

HARTPORO, 

CONN. 

Couront>m  .  . .  . 

.  2,521,996 

277407 

2424.166 

193,231 

*Couront-S  - 

.  1,314,190 

284,636 

1,116,975 

315,292 

Grond  Total 

.  3,836,186 

562,443 

3,441,141 

508423 

NOTE:  Effective  Fob.  1, 1980,  Couront-m  and  5  chongod  from  eight  to  nine 
cofumn. 

HONOLULU,  HAWAII 

Advortisor-m  .  2,884,992  2,428,126 

5tor  8ulleHn-o  .  2,739407  2478,307 


1980  1979 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

American  Nows-e  .  592,451  38,016  501,702  50,816 

tAmoricon  Nows-5  .  301419 _ 328,811  7,776 

Grond  Totol  .  893,970  38,016  830413  58,592 

AKRON,  OHIO 

Boocon  Journol-e  .  1,990,233  55,666  1,990,945  52,710 

•Beocon  Journol-5  .  1,064,936  76,832  1,172,430  70,504 

Grond  Totol  .  3,055,169  132498  3,163,375  123.214 

ATLANTA,  OA. 

ConstHution-m  .  4958,800  483411  2,644,217 

Journol-o  .  2,939403  476,727  3,303,156  122,298 

Journol  &  Conslilution-5  .  1428,047  233479  1,567,697 

Journal  &  ConstHution-sat  503,569  _  _  _ 

Grond  Totol  .  7,930,019  1,193417  7,515,070  122,298 


NOTE:  Effoctivo  with  July  1,  1979,  Modio  Records  started  reporting  the 
combined  sot.  Journal  and  Constitution  os  o  separate  newspaper  in  o 
seporote  column.  All  knnge  for  thb  sot  edition  prior  to  July  1,  1979  is 
reported  in  tho  Joumol-o  column. 

NOTE:  Constitution-m  and  Journol-e  published  5  days  o  week  only,  for 
1980. 


BALTIAAORE,  PAD. 

•Nows  Americon-5  .  698,995  90,720  721,423  197,144 

News  Americon-o  .  1,063,002  1,059,020 

5un-m  .  1,516,164  73,356  1,384,723  13,248 

5uo-o  .  1,716,987  97,105  1,602,285  33,152 

5un-5  .  2,010,196  167,775  2,068,418  218,387 

Grond  Totol  .  7,005444  4»,956  6.835469  461,931 

BERGEN  COUNTY,  N.J. 

Rocord-o  .  2,303,226  268,796  2,103,208  147,167 

•Rocord-5  .  1,678473  190,084  1  411,068  239,272 

Grond  Totol  .  3,981.599  458,880  3,614,276  386,439 

NOTE:  Rocord-o  publishod  5  doys  o  week. 

BOCA  RATON,  FLA. 

Nows-e  .  949,503  34495  722,695  22469 

tNews-5  .  635,706  _ 557,171  _ 

Grond  Totol  .  1485409  34,395  1,279466  22469 

NOTE:  Nows-o  published  5  days  o  week  only. 

BOSTON,  MASS. 

Herold  Americon-m  ....  748,192  125,093  677,093  236,659 

Herold  Americon-5  .  502,399  161,764  432,695  276,407 

Globe-o  .  146,762  11,360 

Globo-d  .  2,261,802  34,344  2,056,130  91,736 

•Globo-5  .  2,403,897  161415  2,179404  208,268 

Grond  Totol  .  .  . .  5,916490  482416  5,492,484  824,430 


NOTE:  Globe-e  publishod  5  days  o  week  only. 

NOTE:  Effoctivo  Fob.  4,  1979,  tho  globo-m  ond  o  become  on  oil  doy 
newspaper. 


BOULDER,  COLO. 


Comaro*a  . 

. ...  1,921,157 

13,712 

1460,020 

21,612 

Comtro-S  . 

....  729,068 

950 

744,784 

Grand  Total  . . . . 

....  4650,225 

14362 

2,404,804 

21,612 

SRADENTON 

Ip  PLA. 

Htrold-t  . 

....  1,264,928 

4420 

993,562 

tHorold.S  . 

....  593.642 

17.440 

607.267 

Grond  Totol . 

....  1,858,570 

21,760 

1,600,829 

•UPPALO, 

N.Y. 

Courier  Eiq)ress>m 

....  776,559 

41,335 

699,690 

36473 

"Courier  Express-S  . 

....  873,850 

9,600 

984,108 

9,600 

News*e  . 

....  2,126393 

75340 

2360,172 

68,432 

NewS'S  . 

....  349,722 

18.688 

248,226 

Grand  Total  . . . . 

....  4,127,024 

145,463 

3,992,196 

114,905 

CAMDEN. 

N.J. 

Courier  hst>e  _ 

....  2,232,583 

66,320 

2,257,816 

239,980 

fCourier  Pdst-S  . . . 

....  6V7.890 

780 

Grond  Total  . 

....  2,930,473 

67,100  2457416 

239,9M 

NOTE:  Courier  Post>S  first  pubicotion  Sept.  9,  1979. 

CHARLOTTE,  NeCe 

News-e  . 

....  1,760,774 

33,312 

1,495,294 

46,036 

Observer-m  . 

....  1,975,505 

109,299 

1,774,936 

135,983 

*Observer-S  . 

....  928.241 

68308 

842447 

54,040 

Grand  Totol . 

....  4464420 

210,619 

4,112477 

236,059 

CHICAGO, 

t  ILL. 

Tribune-m  . 

....  3,190,204 

4821410  3,117,027 

2,419,719 

Tribune-S  . 

_  2474,917 

767,435 

2448,919 

767423 

Sun  Times-m  . 

....  2467,573 

550,282 

2,422,847 

391,535 

"Sun  TimeS'S  . 

....  868,062 

382.218 

958.595 

429.025 

Grond  Total  . . . . 

_  94M,756 

4421,745  9,047488  4,008,102 

DAYTON,  OHIO 

Journol  Horold-m  .  1,673,407  20444  1,720,966  117,264 

Nows-e  .  1,743,060  234,957  1  413,517  244,619 

•News-5  .  939,681  7,920  957,932  6,080 

Grond  Totol  .  4,356,148  263,421  4,492,415  367,963 

DENVER,  COLO. 

Rocky  Ml.  News-m  .  4,114,213  3419,780 

•Rocky  k6t.  Nows-5  ....  880,633  933,188 

Posl-o  .  3,164,216  109,195  3,029,057  113,256 

Post-5  .  2,277,174  2,006,718  _ 

Grond  Total  .  10,436,236  109,195  9,788,743  113,256 

DnROIT,  RAICH. 

Not*  Two  Uttfngs 

Free  Pross-m  .  1,878,466  335,763  1,914,443  233,053 

•Free  Pross-5  .  803,682  80,488  787,977  142,850 

Nows-o  .  2,706,688  451,661  2,693,318  492,611 

Nows-5  .  1,564,710  278409  1,692482  275.102 

Grond  Total  .  6,953,546  1,146,721  7,088,620  1,143,616 

NOTE:  Nows  figures  above  reflect  actual  nine  column  moosuroments. 

Free  Press-m  .  1,878,466  335,763  1,914,443  233,053 

•Free  Prest-5  .  803,682  80,488  787,977  142,850 

News-e  .  2,519,477  422,076  2407,531  455455 

News-5  .  1,496,096  271,251  1,613,718  265,830 

Grond  Totol  .  6497,721  1,109,578  6,823,669  1,097,588 

NOTE:  News  figures  above  reflect  converted  eight  column  measurements. 

DULUTH,  RAINN. 

Herold-e  .  829428  99,808  756,173 

News  Tribune-m  .  9X,722  91,744  815,411 

•News  Tribune-5  .  723,463  45,600  775.747  46412 

Grond  Totol  .  2,453,713  237,152  2,347431  46,512 


NOTE  Heroid-o  publishod  5  days  o  week  only. 


•5tor  Bulletin  & 

Advorlisor-5  .  1.256,467  1.071,320 

Grond  Total .  6,880,966  6,077,753 

HOUSTON,  TEXAS 

Chroniclo-e  .  5,856,324  505,W8  4,989,325  532419 

Chroniclo-5  .  2,571,846  234,640  3,259,335  184,248 

Post-m  .  3,899,923  393,854  4,508406  420,533 

•Posl-5  .  2.136.797  139.469  1.433.720  185.192 

Grond  Totol  . 14464490  1,272,971  14,190486  1,322,492 

KANSAS  CITY,  RAO. 

Timos-m  .  2480.509  466,899  2,190,509  4X.724 

5tor-e  .  1,081,949  69432  981,759  73,906 

5tor-5  .  1,374495  188,052  1463,521  151440 

Grond  Totol  .  4,737,053  724,283  4,535,789  626,470 

LEXINOTON  KYe 

Herold  (See  Note)  .  1,658,048  '  31,'224  1,7m,164  78,476 

•Herold  Loodor-S  .  943,145  18,768  868,870  15,792 

Grond  Total  .  2,601,193  49,992  2,569434  94468 

NOTE  Horold-m  and  Loodor-o  sold  in  combination  Mon.  through  Fri. 
Linage  of  one  Edition-m  is  shown. 

LITTLE  ROCK,  ARK. 

Arkonsos  Gozolto-m  ....  1,048454  243,280  1,272,763 

•Arkonsos  Goiotlo-S  ....  652494  70,904  724,884 

Grond  Totol  .  1,701,448  314,184  1,997447 

LONO  BEACH,  CALIF. 

Indopondont  (See  Noto)  .  2,181,740  426,048  2,010,937  376,886 

•Indopondont  Press 

Tologrom-S  .  762.770  33.336  740,700  30,992 

Grond  Totol .  2,944410  459,384  2,751,637  407,878 

NOTE:  Indopondont-m  and  Press  Telogrom-o  sold  in  cominotion  Mon. 


through  Fri.  linoge  of  one  edition  Independent-m  is  shown. 


Ad  Expenditure  Trends 
February  1980 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 

1980  1979  Dollar  Change 


Classiflcations  ' 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

February  . 

4  315,952 

277,392 

+ 

38,560 

+  13.9 

First  Two  Months 

600,162 

532,421 

-f- 

67,741 

+  12.7 

Department  Stores 
(Included  in  Retail) 

February  . 

65,598 

62,534 

+ 

3,064 

+  4.9 

First  Two  Months 

120,104 

116,211 

-1- 

3,893 

+  3.3 

General 

February  . 

91,552 

75,950 

+ 

15,602 

+20.5 

First  Two  Months 

177,924 

148,865 

+ 

29,059 

+  19.5 

Automotive 

February  . 

18,167 

15,043 

+ 

3,124 

+20.8 

First  Two  Months 

34,892 

30,254 

+ 

4,638 

+  15.3 

Financial 

February  . 

20,896 

14,349 

+ 

6,547 

+  45.6 

First  Two  Months 

49,458 

35,480 

+  13,978 

+39.4 

Classified 

February  . 

189,951 

162,734 

+ 

27,217 

+  16.7 

First  Two  Months 

374,509 

326,454 

+ 

48,055 

+  14.7 

Total  Advertising 

February  . 

636,518 

545,468 

+ 

91,050 

+  16.7 

First  Two  Months 

1,236,945 

1,073,474 

+  163,471 

+  15.2 
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1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

lONO  ISLAND,  N.T. 

Ntwsdoyt  .  2,351095  737012  2,082051  612056 

Nnnilar-s  .  1052,072  340027  1,195,787  309,144 

Grand  Total  .  3,703,167  1,077039  3,278,138  922,000 

LOS  ANOiLIS,  CALIF. 

Titms-m  .  5,419068  2,830,655  4,851,919  2,538,886 

Tiniis-5  .  3,253018  1,281,400  2,986,500  1,241,993 

HoroM  Enminor-a  .  855,607  28,040  812,885  19,681 

Horold  Euminor-S  .  298,395  6045  266,273  _ 

Grond  Total  .  9026,988  4,146,640  8,917,577  3,800,560 

LOS  ANOiLIS/SAN  FIRNANDO  VALLIY,  CAUF. 

Volloy  No<n-m  .  3,176,227  524,634  2,451,412  566,361 

tVolloy  No<n-5  .  1,062,570  101561  1,029,927  36000 

Grond  Total  .  4,238,797  627,195  3,481039  603,161 

NOTE:  Volloy  Nowi-m  publish^  5  days  o  wook  only. 

NOTE:  Volloy  Nows  bogon  publishing  o  Mon.  odition  oHoctivo  5opt.  10, 
1979.  Proviously,  Ibis  nowspopor  was  publishod  Tuos.  through  Sun.  only. 
NOTE:  EflocKvo  ion.  6,  1980,  Family  Wookly  Magazine  bos  bMn  roploc^ 
by  Porodo  Mogozino. 

IMACON,  OA. 

Tologroph  (Soo  Neta)  ...  1,045,385  66,121  1064,236  31,441 

•Tologroph  S  Nows-S  . . .  664,913  18,189  711,270  6^ 

Grond  Totol .  1,710,298  84010  1,775006  37,947 

NOTE:  Telogroph-m  nnd  Nows-o  sold  in  combination  Mon.  through  Fri. 
Linage  of  one  odition  Tologroph-m  is  shown. 

AAAMCHRSf  B  N  H 

Union  Loodor.d  .  1,203,537  '  ll'^in  1,101,455 

•Now  Hompshiro  Nows-S  675,278  79000  659,805 

Grond  Totol  .  1,878015  191,692  1,761,260 

ftUAMM  p|/\_ 

Horold-m  .  3,638,9U  1, 138,442  3  037,374  956,024 

Horold-S  .  2,145082  600,421  2,023010  645.547 

Nows-o  .  1015,715  12,940  1,770,761  22,892 

Grond  Totol  .  7,600,583  1,751,803  7,331045  1,624,463 

AMNNEAPOLIS,  AMNN. 

Tribuno-m  .  1026,577  88,865  1  048,110  80,754 

Tribuno-S  .  1,927,182  337,919  1,925004  336,815 

5lor-o  .  1,931,664  306,010  1  011,372  351,500 

Star  S  Tribuno-iot .  381016 _ 324,950  _ 

Grond  Total  .  6,066,639  731794  5,609,936  769,069 

NOTE:  Tribuno-m  end  Star-o  publishod  5  doys  o  wook  only. 

MEMPHIS  TB4No 

Commorciol  Appool-m  ...  2091.973  94,892  1,929005  T42,584 

Commordol  AppooLS  . . .  962,389  963,704  26,288 

Pross-Scimitor-o  .  1038,260  86,933  1,406,317  79,958 

Grond  Total .  4,592,622  181,825  4099,606  248,830 

FdASHVILLR,  TINN. 

8onnor-o  .  1,869,107  166,256  1,898,927  148,424 

Tonnossoon-m  .  1,890,489  166056  1,909,018  140,960 

*Tonnosioon-5  .  1,144,398  42,984  1,078,855  31,344 

Grond  Total  .  4,903,994  375,496  4,886,800  320,728 

NIW  YORK.  N.Y. 

Timos-m  .  2,882061  94,500  2,448,128  70,200 

Timos-5  .  2,796,366  936,008  2,701,304  748,010 

Nows-m  .  1,196,664  1,363,893  1,103,748  1,008,356 

Nows-S  .  735,701  1,129048  766074  1,101,098 

Post-o  .  812,026  652,121  _ 

Grond  Totol  .  8023,318  3024,049  7071075  2,927,664 

FNWARK,  NJ. 

Star  Udgor-m  .  3,146,054  129,310  2,709,120  67,806 

•Star  Lodgor-S  .  2,285058  129,920  2,084,311  126,452 

Grond  Total  .  5,431012  259,230  4,793,431  194,258 

OAKLAND,  CALIF. 

Tribuno-o  .  1,897,352  183,808  1,859,790  107,688 

•Tribuno-S  .  1,019,237  76,584  1,041.919  48,672 

Grond  Totol  .  Z916.S89  260,392  2,901,709  156,360 

ORANOf  COUNTY,  CAUF. 

Rogistor-d  ..r .  5.112014  91056  4,592,125  14,032 

tRogistar-S  .  1.806053  6,545  1,737,310  _ 

Grond  Total  .  6.918067  98001  6,329,435  14,032 

PASADINA,  CAUF. 

StorNows-d  .  1,098,736  114,429  1  033,982  147,276 

•Stor  Nows-S  .  441,908  1,232  438019  _ 

Grond  Total  .  1,540,644  115,661  1,472001  147076 

PASSAIC,  N.J. 

HoroU  Nows-o  .  1,028,304  94,991  964034  193,754 

tHoroU  Nows-S  .  4M082  92,304  402,293  115,921 

Grond  Total  .  1,482,886  187,295  1,366,827  309,675 

PATaRSON,  N.J. 

Nows-d  .  8170V8  72048  876,936  53,248 

PIORIA,  ILL 

Horold  Nows-o  .  1,496,889  121,784  1,480,780  160,424 

tHoroU  Nows-S  .  644,483  60X  726,421  31.728 

Grond  Total .  2,141072  128084  2,207,201  192,152 

PNILAD81PHIA,  PA. 

8ullotin-o  .  1.645061  549,138  1  016053  666,081 

•8ullolin-5  .  6X,457  278,199  518031  331,899 

Inguiror-m  .  2029,030  159082  1,856,388  115,871 

Inguinr-S  .  1,957,753  251001  1,822,118  369,369 

Nows-o  .  962.985  10,920  8W036  13,248 

Grond  Totol  .  7,225,786  1,249,040  6.561026  1,496,468 


PITTStUROH 

Ip  M. 

Post  Gaz«tt*-m  . 

. .  988,354 

1X498  845.X4 

151.709 

. 

..  X002,843 

161.720  1,782.076 

229.065 

•Prt5$-S  . 

..  1,733,178 

1,741.6X 

Grand  Totol  . 

. .  4,724,375 

262,418  4,368,708 

3K.774 

^tOVIMNCIp  R.I. 

Bolotin*o  . 

..  1,605,995 

X3471  1,468,882 

278,206 

Joumol-m  . 

..  1,575,050 

237486  1,385,230 

238,641 

Joumol-$  . 

. .  1,224,948 

99460  1.2M.416 

61.568 

Grond  Totol  . 

..  4,405,993 

719,417  4,084,528 

578,415 

NOTE:  BuHotin*o  ond  iouraol-m  hos  o  combinod  sot  odition.  Tho  linogo  n 

only  shown  in  tho  Bullotin-o. 

ROCHISnRp 

N.Y. 

Oomocrot  &  Qironklo-m 

1y481y522 

82,918  1,446,X7 

43,696 

Domocrot  i  Qironick-S 

969,163 

53,744  9U,456 

68,112 

Timos  Union>o  . 

..  1,393,M0 

69.911  1.413.607 

53.272 

Grond  Totol  . 

..  3,843,985 

206473  3,848,070 

165,080 

EDITOR  &  PUBLISHER  for  April  12, 

1980 

1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

SACRAAAENTO,  CAUF. 

8oo-m  .  2,984,940  590051  2043,088  448,024 

•8oo-5  .  1,280,484  260,288  1,246,283  190,308 

Union-m  .  2,438,221  207052  2,252035  76,400 

tUnioo-S  .  549,431  77,928  689038  10,080 

Grond  Totol  .  7,253,076  1,13601V  7,030,944  724,812 

ST.  LOUIS,  RAO. 

Globe  Domocrot-m  .  1,631063  2W.939  1,293,667  175,035 

Globo  Domocrot-we  ....  786,793  784,716  7,296 

Pott  Dispotch-o  .  1,820,774  157,458  1,756,237  130,456 

•Pott  Dispotch-S  .  1,901,974  1,975042  61,944 

Grond  Total  .  6,140,904  366,397  5,809062  374,731 

NOTE:  Globo  Domocrot-m  publish^  5  doys  o  week  only. 

ST.  PAUL,  MINN. 

Pionoer  Prott-m  .  1,183078  993059 

•Pionoor  Pross-S  .  1,553,411  1057034 

Dispotch-o  .  1,652.618  251,944  1071063  200,934 

Grond  Total  .  4089,907  251,944  4,123,056  200,934 

NOTE:  Pioneor  Pross-m  and  Dispatch-o  bos  o  combined  sot  odition.  The 
linngo  it  shown  in  tbu  Dispotch-o. 


ST.  PETSRSRURG,  FLA. 


lndopondont-0 

.  2,287.740 

74,687  2,205,258 

13,904 

Timos-m  . 

.  1877,811 

1,131,456  2,653467 

737414 

*Timos-S  . 

.  1.491.501 

382430  1.448.971 

385473 

Grond  Total 

.  6,6574)52 

1488.973  6,X7496 

1.137491 

SAN  ANTONlOp  TEXAS 

Eipross-m  . 

.  1135,674 

234476  2,018482 

295348 

fExpross-Nows-S 

.  1,184,355 

69,088  1,125,181 

44,176 

Expross-Nows-sot 

.  489,053 

479487 

Nows-o  . 

.  1.972,479 

198480  1,878470 

220,304 

Light-0  . 

.  24)27,695 

292,520  2461454 

70,142 

*Light-S  . 

.  1,159,377 

119,488  1  415,931 

Light-s^  . 

.  409,530 

410,144 

Grand  Totol 

.  9,378,163 

913,752  9488.349 

6X.470 

NOTE:  E^ross-m,  Nows-o  and  Light-o  publishod  5  doys  o  wook  only. 


SAN  MIGOp 

CALIF. 

Union-m  . 

.  3,356,480 

104,228  3,113,722 

50,819 

*Union-S  . 

.  1,641675 

1,479.757 

Tribuno-o  . 

.  3,824303 

104.154  3.449.425 

55.918 

Grond  Totol 

.  8423,138 

2K,382  8042.904 

106,737 

SAN  FRANOSCOp  CAUF. 

Chronklo-m  . . . 

.  1184,906 

728194  2019409 

721,455 

Exominor-o  .... 

.  1144,750 

724464  1,998,144 

684052 

Exominor  &  Chronklo-5  I|4l4f383 

164452  1.171.030 

232,688 

Grond  Totol 

.  5,744,039 

1,617110  5.188483  1,638,995 

SAN  JOSEp  CAUFu 

Morcury-m  .... 

.  5,066,187 

257,451  4.756494 

202.208 

Nows-o  . 

.  4,079,694 

257,434  3313.366 

2X,460 

*Morcury-Nows-S 

.  2121.228 

i 

1 

13.904 

Grond  Total  . 

.  11.367,109 

53192810434,114 

416,572 

NOTE:  Morcury-m 

and  Nows-o  hos  o  combinod  sot  odition.  Tho  linogo  k 

only  shown  in 

tho  Morcury-m. 

SHREVEPORTp  UL 

Journol-o  . 

.  1434,393 

84,736  1,355019 

88,736 

Timos-m  . 

.  1020,257 

101,704  1,917,970 

94,604 

.  851394 

830.183 

Grond  Totol  . . 

.  4,406144 

186,4X  4,1X,972 

1819K 

SYRACUSE, 

N.Y. 

Horold  ioumol-o 

.  1,420480 

7,070  1  431,455 

7156 

*  HoroM  Amoricon-5  ....  968,059 

8486  1015.773 

11,964 

Post  Stondord-m 

.  998,948 

77196  1.063461 

41.9X 

Grond  Total  . . 

.  3477,587 

92,952  3410.789 

61,120 

TALUHASSEEp  fia. 

Domocrot-m  . . . 

.  1,505,995 

141416  1,321,692 

84,200 

*Domocrot-S 

.  620,675 

15.7U  612.7W 

4.864 

Grond  Totol  . 

.  1126470 

164,176  1,934.X1 

89,064 

TAMRA,  FLA. 

Tribuno-m  . .  . . 

.  2,989,452 

772,163  2486487 

639.681 

*Tribuno-5  ... 

.  1,387,496 

92,496  1,446,918 

70,464 

Timos-o  . 

.  1150483 

1.766411 

Grond  Totol 

.  6437433 

861659  5,799,916 

710,145 

WASMNOTONp  O.C. 

Post-m  . 

.  4,704,906 

540315  4,270.124 

528,450 

*Post-S  . 

.  2,270,159 

467,410  2>I0,767 

423.640 

Stor-o  . 

.  1,876,970 

353434  1,7X,791 

396,017 

Stor-S  . 

.  6K.687 

99016  507185 

96.488 

Grond  Totol 

.  9432,722 

1,461,075  8,478,967 

1,444,595 

WEST  PALM  REACHp  FLA. 

Post-m  . 

.  1092,707 

243477  2,608,251 

130,211 

Timos-o  . 

.  2,637,792 

207.6X  2,205,005 

127,469 

•Post-3  . 

.  1,791.070 

74.915  1425045 

23.344 

Grond  Total  .  7,521069  526,192  6,438,301  281024 

NOTE:  Post  and  rmtos-o  bos  o  combinod  sot  odition.  The  linogo  is  only 


shown  in  the  Post  morning. 

WESTCHESTER  ROCKLAND,  N.Y. 

Roportar  Dbpotch-o  ....  1,208,129  174,292  1,144,698  136,246 

tRoportor  Dispotch-5  . . .  613000  94,152  636,336  54,626 

Grond  Total  .  1,821,129  268,444  1,781,034  190,872 

WICHITA,  KANS. 

Eoglo-m  .  1,815000  332,415  1,716,477  262,140 

8oocon-o  .  931,149  842,195 

•Eoglo  8otKon-S  .  680,482  101012  686,308  82  352 

Grond  Total  .  3.427031  433,427  3044,980  344,492 

NOTE:  Eoglo-m  ond  8oocon-o  bos  o  combinod  sot  oditioa.  The  linage  is 
only  diown  in  the  Eoglo. 


FERRUARY  I9R0/I979 
UNAOE  FIOURES 
SUPPUED  RY  PURUSHER 

ALRANT,  N.Y. 

rnnos-Union-m  .  1,439,924  1,459,080 

Knicbrbuckor  Nows-o  . .  977,318  982,290 

rimos-Unioo-S  .  782,699  780,603 

Grond  Total  .  3,199,941  3,221,973 

NOTE:  Hoorst  Nowspopor  pori^  runs  Ion.  28-Fob.  24,  1980. 


1900  1979 

FUU  RUN  PART  RUN  FUU  RUN  PUT  RUN 

ALTOONA,  PA. 

Mirror-o  .  1,463,7U  1,554,105 

ARUNOTON  HBOHTS,  ILL 

HoroM-m  .  1087^71  172>41  1,219424  104489 

Horold-5  .  354,403  56,261  323414  27,733 

Grond  Totol  .  1,441,914  228,902  1442,638  132422 

NOTE:  HoroU-m  and  5  chongod  from  oigbl  to  siz-column  Mur.  17, 19U. 
RANOOR,  ME. 

Doily  Nows-m  .  1445,194  1  409,965 

RIRAAINOHAM,  ALA. 

Nows-o  .  2,118486  258,482  2495484  200,018 

Nows-3  .  1,183452  1,115,408 

Pest-HoroU-m  .  1,444494  1463,992  _ 

Grond  Total  .  4,746432  258,482  4475,284  200418 

RRANTFORD,  ONT. 

Eipositar-o  .  1433410  1415.970 

RURUFIOTON,  VT. 

Froo  Prott-m  .  1460,786  1,353,786 

Fmo  Prott-5  .  212488  221.984 

Grond  Total  .  1473,474  1475,770 

CASPER.  WYO. 

5tar-Tribuno-m5  .  1,767,696  1434498 

NOTE:  Includos  insorts— 107,212  hoot  in  1980:  139,062  hnos  in  1979. 
Family  Wookly  not  Mcludod — 70,266  hnos  m  1980;  n484  hnos  in  1979. 
DAVENPORT,  IOWA 

Quod-Gty  rnnotVm  .  ..  2,778,370  2495414 

Quod-CRy  Tin<os-5  .  655.n2  691462 

Grand  Total  .  3,434,102  2,986,676 

DES  MOINES,  IOWA 

Rogistar-m  .  604,494  227,790  614,718  179,772 

Tribuno-o  .  912,412  885,729 

Rogittor-5  .  784,901  44,439  762415  62,684 

Grond  Total  .  2401,807  272,229  2462.762  242,456 


DOVER,  DELAWARE 


Dolowore  Stota  Nows-t$  9tt,329 

1,038,731 

NOTE:  Figurts  shewn  o 

ro  on  8-cdumn  boss. 

EDMONTON, 

ALTA. 

Joured-o  . 

...  4,844344 

4,509.383 

FORT  WAYNE,  INO. 

Nows-Sontinol-o  . . .  . 

...  1,765190 

M,436  11931U 

Jeumol-Goiolta-m 

....  1368.780 

1,437302 

Joumd-Gozotta-S  . . . 

...  729,386 

752194 

Grond  Totd  . 

...  1864,056 

X,436  4,082,456 

FORT  MJORTHp  TEX. 

Star-ToItgrom-m 

. .  2,790150 

351,984  2151752 

Stor-Tologrom-o  .  . . . 

...  2107,422 

397,776  1478.770 

Ster-Tologrom  S  .  . . . 

...  1,555,878 

89.032  1.326.458 

Grand  Totd  . 

...  7,153,950 

838,792  6,258.980 

NOTE:  Indudts  insorts  end  zoned  editions  lor  Fob.  1980;  Fdl  rvn 

insorts 

not  incluOod— 241012  Imos  in  Fob.  1979. 

INDIANAROUS,  IND. 

Stor-m  . 

...  1168,574 

2310,499 

Nows-o  . 

. ..  1,772,921 

1166,426 

Stor-S  . . 

....  1,334,807 

1,288,496 

Grond  Total  .... 

....  5176,M2 

5165,421 

KITCHENER-WATBILOOp  ONT. 

8ocord-o  . 

....  2,621,092 

2114185 

LEIHSRIOOE, 

,  ALTA. 

HoroH-o  . 

.  ..  1,434,147 

1,343,840 

UNCOLNp 

NER. 

Jouniol-5tar-4/5  ... 

. ...  1,798,734 

1,702,9X 

NOTE:  Includos  insorts 

—276188  hnos  i 

n  19U;  X2106  hnos  in 

1979. 

LOUISVILLE,  KY. 

Courior-Joumd-m  . . 

. ...  1,778,732 

150,360  1,926,701 

1,935 

Louisvilo  Timos-o  . . 
Courior-Joumoi  4 

. ...  1,957,369 

187,640  2,128103 

65191 

Timos-S  . 

....  1.328.334 

4113  1.214.417 

6.283 

Grond  Total  .... 

....  5.064,435 

342,813  5  369.121 

73,609 

NOTE;  ROP  dHploy  hnogo  is  pubhshod  on  6-coluinn  hosis  but  covortod  to 
8-columa  b«is  obosn.  Cloudiod  pubhsbod  and  roportod  on  lO-celumn 
basis. 


MADISON,  Wise. 

Coptiol  Timot-o  .  1447456  1470,214 

5tata  Joumol-m  .  1,906,464  1,701,056 

5tota  JournoL5  .  871448  892,388 

Grond  Total  .  4,625,068  4,263458 

NOTE:  6-column  pages  conuortad  to  8-colunin.  Includos  logoi. 
MERIDEN,  CONFL 

Rocord-Journol-m  .  1,060428  971,782 

MONROE,  LA. 

WoHd-m  .  1466,764  1410,442 

Nows  5tar-o  .  1,203,958  1,199,366 

World-5  .  645,288  685432 

Grond  Total  .  3416410  3,195,640 

MONTREAL,  QUE. 

Gozono-m  .  3,338450  2,956424 

U  Dovoir-m  .  600499  557416 

U  Dimonebo-Motin-S  . . .  352,516  Mi389 

Grond  Total  .  4,291465  3497,129 

NOTE:  U  Dimoncho-Motin  includos  insortt — 67,688  hnos  in  1980;  92460 
hnos  in  1979. 

NASHUA.  N.H. 

Tologropb-o  .  1,633,153  1,448,958 

NEWS  RRUNSWICK,  N.J. 

Homo  Nows-o  .  1,282,042  1433459 

Homo  Nows-5  .  771,185  703,943 

Grond  Totol  .  1053,227  1  433.659 

NEWPORT  NEWS,  VA. 

Doily  Prats-m  .  1,797,460  1,747426 

Timos-Horold-o  .  1400.490  1,647,716 

Doily  Pross-5  .  1431,618  1.117470 

Grond  Total  .  4,509468  4412412 


(Continued  on  page  34) 
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N.Y.  Times 
revamps  ad 
department 

A  comprehensive  reorganization  of  the 
advertising  department  of  the  New  York 
Times  was  put  into  effect  by  Lance  R. 
Primis,  advertising  director. 

The  new  program  sets  up  eight  key 
departments,  headed  by  senior  execu¬ 
tives  responsible  for  long-range, 
strategic  planning  in  their  specialty 
areas.  Three  of  these  are  new — a  market¬ 
ing  department  that  will  work  closely 
with  advertising  sales  as  well  as  re¬ 
search,  and  be  responsible  for  creating 
marketing  plans  for  the  many  categories 
of  advertising  in  which  the  Times  is  in¬ 
volved;  a  suburban  advertising  depart¬ 
ment,  and  a  customer  support  and  ser¬ 
vices  group. 

The  reorganization  involves  the  pro¬ 
motion  of  nearly  50  members  of  the  staff, 
and  organizes  the  Times’s  advertising 
operation  into  smaller,  more  manageable 
“market-centered”  groups. 

“When  your  advertising  revenues 
alone  are  over  $300  million,  as  the 
Times’s  were  in  1979,’’  Primis  said, 
“you  need  the  same  sort  of  long-range 
developmental  planning  capabilities. 

Five  of  the  eight  strategic-planning  de¬ 
partments  (and  their  directors)  are:  na¬ 
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NONFOIIC,  VA. 

ViffAMn-Piltt-m  .  2,204j43  )n.4»  2,231,830  225,346 

MtvStaf-.  .  Z061443  403,225  2,100J60  381,795 

VirfMw-Pilot  & 

L«49«r  Slor-5  .  1J62,977  286,024  U38A)49  280,049 

Gm6  Total  .  5428,763  861,678  5470,239  887,190 

NORTH  BAY,  ONT. 

»»»»oH  .  1,039,347  974,417 

NORTH  RIATTI,  NH. 

Mt|ropl<-m5  .  827,919  737,873 

ROIC:  Inclvdos  Fomily  Wookly — 68474  lines  in  1980;  76,397  lines  in  1979. 

OOOfN,  UTAH. 

9l«n6er6-Eieniiner-e  ...  1,602,320  1,409,504 

StandeR|.Exominer-5  . . .  656,866  685,932 

Crend  Telel  .  1259,186  2,095,436 

NOTE:  5endoy  hcludes  Fomily  Weekly — 70,168  lines  in  1980;  78,610  lines 
in  1979. 

OKUkHOAAA  OTT.  OKIA. 

OUnkomon-m  .  1,984467  805,204  1,741,894  524,330 

Times-e  .  1,897445  588,770  1,676,239  457,549 

OUelienien-5  .  1,083,155  _  1,067.397  _ 

Grend  Total  .  4,964,767  1,393,974  4,485,530  981,879 

OAAAHA,  Nil. 

Werid-Hereld-me5  .  2,925,384  2,903,824 

ORLANDO,  FIA. 

5en»inel  Star-a/iS  .  4424472  974,134  3,624,362  720,370 

OTTAWA,  ONT. 

U  D«il-e  .  1,786440  1,729,093 

MIAA  SPRINOS— PALM  DCSiRT,  CALIF. 

Desert  Sun-e  .  1,973,988  1414,196 

PHOENIX,  ARIZ. 

RepeUc-m  .  3,790,808  422,744  4,046,336 

Gentte-e  .  3,687,222  422,744  3,934418 

RepeMc-3  .  2,219,042  _  1,898,918 

Grend  Total  .  9,697472  845,488  9479,772 

NOTE:  PLoenix  Newspopers,  bic.  besed  on  4-4-5  period  occounting 
system — 4  weeta  ending  Feb.  24. 


PORTLAND,  Nil. 


frtH  Htrdd-m  .  . . 

....  1,072,398 

1,011,722 

Eimi-t  . 

. 

-  1402,069 

.  612.498 

936,223 

633480 

Grmd  Total  . . . . 

.  Z686,965 

MRTLAND,  OM. 

2401425 

OrofooioA-mS  .  . .  . 

....  5445406 

4402,602 

Orogon  Jporool-o  . , 

.  1.801484 

1.629442 

Grond  Totol  . . . . 

_  6446,980 

6,432,244 
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tional  advertising,  Richard  Stockton; 
New  York  Times  Magazine  and  special 
projects,  Philip  Du  Val;  classified  adver¬ 
tising,  Jack  Guerin;  international,  Basil 
Bicknell;  and  suburban  advertising,  Wal¬ 
ter  Campbell.  Three  departments  for 
which  directors  have  not  yet  been  named 
are  retail  advertising,  marketing,  and 
promotion  and  research. 

Reporting  to  these  directors  are  1 1  ad¬ 
vertising  managers,  responsible  for  de¬ 
veloping  and  supervising  the  implemen¬ 
tation  of  annual  sales  plans.  The  adver¬ 
tising  managers  are  Lane  Beckham, 
amusements  and  books;  Roger  Brown, 
package  goods;  Robert  Czufin,  media 
and  travel;  John  Rawson,  Corporate  and 
Financial;  Tom  Burns,  recruitment; 
Charles  Coyle,  automotive  and  oil  com¬ 
panies;  Barbara  Litrell,  education  and 
telephone  sales;  Erich  Linker,  furniture, 
stereo  equipment,  jewelry  manufacturers 
and  retail  specialty  stores;  Jack  Lucey, 
apparel  and  cosmetic  manufacturers  and 
department  stores;  Barry  Schiro,  subur¬ 
ban  advertising,  and  Ron  Moss,  The 
New  York  Times  Magazine  and  special 
projects. 

Group  managers  are  the  third  line, 
with  specialist  managers  in  New  York 
and  in  out-of-town  bureaus  reporting  to 
them.  These  managers  are  Judith 
Dussman,  food;  William  Gallagher,  fi¬ 
nancial;  John  Koziel,  amusements; 
Katherine  Rees-Jones,  books;  Carol 
Schmeling,  corporate;  Frank  Squires, 


1980  1979 
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READING,  PA. 

Tiims-m/Eaglt-t  .  1,243,331  1,224478 

Eogl.-5  .  691,930  631,927 

Grond  Total  .  1,935,261  1,856,505 

RICHNIOND,  VA. 

Tifltos-Dispotch-m  .  1,755,196  1,564416 

Nows  Loodor-o  .  1,519420  1,449,145 

Timos-Dispotch-S  .  1,254.689  1,145,921 

Grond  Total  .  4429,305  4,159,082 

NOTE:  Port-run  and  comics  not  includod. 

RIVIRSIDI,  CAUF. 

Entarpriso-m  .  2,092,090  2,009410 

Pross-o  .  1,820,084  1,725,542 

Pross-Entarprist-5  .  538,188  _M5^20 

Grond  Total  .  4,450,362  4,270,672 

NOTE:  Porodo  linage  or  reprinted  inserts  not  included. 

SANTA  iARBARA,  CAUF. 

Nows-Prots-o5  .  2,618,042  5,880  2,394,623  10,941 

NOTE:  Parade  linage  not  included. 

SCOTTS  BLUFF,  NIB. 

5tar-Horald-m5  .  904,132  878479 

NOTE:  Includes  Fomily  Weekly— 68,228  linos  in  1980;  76,612  linos  in  1979. 

SEATTLE,  WASH. 

Post-lntalligoncer-m  ....  1,510,845  1,506,323 

Post-Intolligoncer-S  ....  508.104  542,049 

Grand  Total  .  2,018,949  2,048,372 

Timos-o5  .  3,946,320  3,697,232 

SOUTH  BAY  (TORRANCE),  CAUF. 

Brooio-e  .  3,394,650  3,173,422 

SPOKANE  WASH 

Spokosmon-Re«iow-m  ...  1,466,378  1,354419 

5pokosmon-Roview-S  . . .  831,513  874,353 

Doily  Chroniclo-e  .  1.489.881  1.411.044 

Grond  Total  .  3,787,772  3,639,916 

TACOMA,  WASH, 

Nows-Tribuno-o  & 

Tribuno-lodgor-S  ....  3,097,346  2,953,132 

TOLEDO,  OHIO 

8lodo-o  .  1456,675  1,687,311 

8lodf-5  .  1,255,529  1  405,153 

Grand  Total  .  3,112,204  2,992,464 

TOPEKA,  KANSAS 

Doily  Copitol-m  .  1,082,557  1,046408 

5tato  Journol-o  .  834,046  750,148 

Copitol-Journal-5  .  398,524  395,605 

Grond  Total  .  2415,127  2,192,561 

TORONTO,  ONT. 

5tar-e  .  4,343,390  4,178,144 

Sun-mS  .  2,369,049  2,016,725 

Grond  Total  .  6,712,439  6,194,869 


travel,  resorts  and  transportation;  Jerry 
Younger,  media;  John  Gordon,  national 
recruitment;  Mary  Joyce,  education; 
Edward  Kennedy,  automotive;  John  Par- 
lin,  local  recruitment;  Paul  Perkins,  res¬ 
taurants;  Crescent  Ragona,  real  estate; 
JoAnn  Scebold,  art  and  antiques;  Nick 
DiGiovanni,  stereo  equipment  and  sport¬ 
ing  goods  manufacturers;  Margaret  Gor¬ 
don,  jewelry  and  shoe  manufacturers, 
and  retailers;  Claire  Kay,  cosmetics; 
Jana  Lash,  furniture;  Donald  Melanson, 
department  stores;  Herbert  Shapiro,  ap¬ 
parel;  Alan  Belisky,  New  Jersey;  Donald 
Casey,  Connecticut;  George  Cioffi, 
Westchester;  and  Jeremiah  Mackay, 
Long  Island. 

The  new  advertising  operations  de¬ 
partment,  reporting  to  Mr.  Primis,  is 
headed  by  William  Shuck,  who  will  be 
assisted  by  four  new  advertising  support 
managers.  They  are  Anthony  Sullivan 
and  Steven  Ostrofsky,  classified;  John 
Hammond,  retail,  and  James  Stergiou, 
national. 

“Their  job  is  to  make  us  easy  to  do 
business  with,’’  explained  Primis. 
“They’re  the  equivalent  of  a  customer 
relations  department.” 

Three  new  managers  were  named  with 
specific  advertising  classification  re¬ 
sponsibility.  They  are  Scott  Johnson, 
transportation;  Robert  Rosselot,  au¬ 
tomotive,  and  John  Gibbons,  real  estate. 
In  addition,  Carol  Neuman  was  named 
promotion  manager. 


1980 

1979 
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Star-m  . 

TUCSON,  AMZ. 

....  2,955,588 

2,782,374 

Gtiitn>t  . 

....  2,936,024 

2,769,256 

Star-S  . 

....  1,139,152 

1,028,706 

Grond  Totol  . .  . . 

....  7,030,744 

6480,336 

NUTfc:  ^ndoy  includes  Porode  linoge. 

World- m  . 

TULSAf  okla. 

....  1,496,634 

1,396,204 

Tribuno-e  . 

.  1,510,172 

1,399,961 

World-S  . 

.  785,449 

748,833 

Grand  Totol  ... 

.  3,792,255 

3,544,998 

NOTE:  Figures  bosed 

on  b-cotumn  formot  ond  9-column  clossified. 

Sun-e  . 

VANCOUViR,  B.C. 

....  3,781,356 

NOTE:  Includes  Weekend  Mogoiine.  Due  to  strike  conditions  the  Sun  did 

net  publish  during  Feb.  1979. 

News-Sun-e  . 

WAUKEGAN,  ILL 
.  1,642,998 

1,651,706 

Times-Leoder-News 
Record-o/d  . 

WILKES-BARRE,  PA. 

.  831,250 

537,068 

News-Journol-m-e 

WILMINGTON,  PEL. 

.  1,705,974 

1413,653 

News-Joumol-S 

.  660.931 

504.795 

Grond  Totol  . . . 

.  2,366,905 

2,118,448 

Stor-m  . 

WILMINGTON,  N.C. 

.  1,146,754 

951,566 

Stor-News-S  . 

.  432.082 

405,034 

Grond  Total  . .  . 

.  1,578,836 

1,356,600 

Stor-e  . 

WINDSOR,  ONT. 

.  2,312,586 

2,133,984 

Tribune-e  . 

WINNIPEG,  MAN. 

.  2.641,999 

2,660,173 

Free  Press-e  .... 

.  2.986,547 

3.002,267 

Grond  Totol  . . . 

.  5,628,546 

5,662,440 

WINSTON-SALEM,  N.C. 

Journol-m  . 

.  1,504,566 

1,467,284 

Sentinel-e  . 

.  1,270,430 

1,115,142 

Jeumol-Sentinet-S 

.  692,594 

583,618 

Grond  Total  . . . 

.  3,467,590 

3,166444 

Telegrom-m  . 

WORCESTER,  MASS. 

.  878,164 

850,923 

Gozette-e  . 

.  970,770 

940,306 

Telegrom-S  . 

.  873,957 

795,914 

Grond  Totol 

.  2,722,891 

2,587,143 
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By  Lenora  Williamson 


‘Broom-Hilda”  celebrates  for  two  weeks 


YJE'BE  here  ^OVERINA  THE 
1 104li  ^NNWER^’AR'/  OF  THE 
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\NHAT  VOUR  AA04T 
OUT4T ANOINT  MEMORT 
OF  10  TEAR^.  IM  THE 
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Chicago  Tribune-New  York  News  Syndicate 


That  jet-propelled  witch,  “Broom- 
Hilda”,  is  being  seen  on  the  comics  page 
for  a  couple  of  weeks  busily  engaged  in 
celebrating  her  10th  anniversary. 

In  his  special  set  of  birthday  strips, 
cartoonist  Russell  Myers  has  Broom- 
Hilda  hire  a  publicity  man  to  help  with 
media  attention  but  as  always  its  the  old 
girl  who  wafts  the  action  along  at  full 
throttle. 

Broom-Hilda  also  wafted  her  creator 
from  a  cubicle  in  a  Hallmark  greeting 
card  factory  to  a  spacious  home  in  the 
California  seaside  of  Santa  Barbara  in 
the  first  10  years.  There  he  works  on  a 
rigid  schedule  of  an  hour  for  a  daily  strip, 
four  for  a  Sunday;  neither  drinks  nor 
smokes,  jogs  5  days  a  week,  keeps  his 
own  accounts,  deals  in  real  estate — and 
counts  his  change  carefully. 

Myers,  a  nice  kid  from  Pittsburg,  Kan¬ 
sas,  met  the  outside  world  at  the  Univer¬ 
sity  of  Tulsa,  where  his  father  was  on  the 
faculty.  Even  then  Myers  wanted  to  do  a 
comic  strip. 

So  he  worked  on  writing  and  illustrat¬ 
ing  for  Hallmark  by  day  and  tried  his 
hand  at  comic  strips  by  night.  Finally,  he 
mer  Elliot  Caplin,  A1  Capp’s  brother, 
who  had  been  doodling  with  a  strip  built 
around  a  witch  named  Broom-Hilda,  but 
hadn’t  found  a  cartoonist  to  bring  it  off. 
And  Russell  Myers  did  it. 

In  the  current  series  of  celebration 
strips,  Meyers  re-runs  the  very  first  strip 
of  April  19,  1970  and  then  has  the  pug¬ 
nacious  lady  turn  vainly  feminine  with  a 
lear  at  readers:  “I’m  a  LOT  cuter  now, 
ain’t  I?’’ 

♦  ♦  * 

Enterprise  Publications,  a  division  of 
Newspaper  Enterprise  Association,  is 
offering  “The  Fitness  Fact  Book”  in  a 
14-part  newspaper  series  available 
through  the  Reader  Service  Division  of 
NEA. 

The  series  and  book,  written  by  Theo¬ 
dore  Berland,  medical  writer  and  author 
of  “Rating  the  Diets,”  is  a  fact-filled 
guide  to  exercise,  diet,  and  sports.  The 
book  and  series  include  consumer  infor¬ 
mation  on  health  spas,  health  food  and 
exercise  equipment. 

The  series  will  offer  a  paperback  book 
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to  readers,  the  books  being  available 
with  the  newspaper’s  ^ogo  for  local  mail 
or  over-the-counter  sales.  Readers  may 
order  the  books  directly  from  NEA 
Reader  Service  Bureau  also. 

«  Jk 

George  R.  Zachar  and  Sy  Zachar 
are  launching  a  new  weekly  column 
“Energy  Notebook”,  in  which  they  will 
combine  political  and  economic  informa¬ 
tion  with  practical  what-to-do  advice. 

George  Zachar,  former  business  editor 
of  the  Ithaca  (N.Y.)  Journal,  edited  a 
study  of  the  nuclear  power  industry  pub¬ 
lished  in  December  of  1979  by  Harper  & 
Row.  Sy  Zachar,  a  researcher  and  writer 
in  the  field  of  energy  management,  has 
written  studies  on  the  impact  of  rising 
energy  costs  for  government  agencies, 
various  institutions,  and  corporations. 
He  is  currently  Project  Director  for  the 
Academy  for  Educational  Development 
in  New  York. 

The  team  plans  to  cover  the  whole 
range  of  energy  issues  as  they  affect 
readers’  lifestyles.  Samples  are  available 
from  Energy  Notebook,  P.O.  Box  717, 
Cooper  Station,  New  York,  N.Y.  10003. 


BLONDIE  TO  BROADWAY— King  Fea¬ 
tures  president  Joseph  F.  D'Angelo 
(seated),  and  vicepresident  and  general 
manager  Benson  Srere  and  cartoonist 
Dean  Young  join  signing  ceremonies  for 
a  contract  with  Lester  Osterman,  who 
will  produce  a  Broadway  musical  based 
on  the  comic  strip  "Blondie."  Young, 
who  does  the  strip  with  Jim  Raymond,  is 
collaborating  with  David  Rogers  on  the 
musical.  Standing,  from  left:  Young, 
Rogers,  Srere  and  Osterman. 


A  Sunday  comic  panel  utilizing  the 
popularity  of  B.  Kliban’s  “Cat”  charac¬ 
ter  and  scores  of  “Cat”  licensed  prod¬ 
ucts,  the  Register  and  Tribune  Syndicate 
has  signed  for  a  Sunday  black/white  with 
red  spot  color  panel  format.  “Cat”  be¬ 
gins  syndication  May  4. 

R  &  T,  while  originally  planning  a  Vs 
standard  size  Sunday  comic,  adapted 
from  Kliban’s  “Cat”  book,  is  also 
suggesting  the  feature  for  weekend  life¬ 
style  or  people  sections.  It  will  also  be 
available  Vs  and  Vi  tab  size. 

*  ♦  ♦ 

John  Gibson’s  weekly  column,  “Un¬ 
derstanding  People”,  which  he  syndi¬ 
cated  on  his  own,  is  now  being  distrib¬ 
uted  by  the  Los  Angeles  Times  Syndi¬ 
cate.  His  column  on  practical  psychol¬ 
ogy  combines  Q  &  A  format  with  quizzes 
geared  for  reader  participation.  The  au¬ 
thor  also  interprets  findings  of 
psychologists  and  sociologists  in  univer¬ 
sities  and  research  centers  dealing  with 
the  mysteries  of  what  makes  people  tick. 

«  *  ♦ 

King  Features  has  licensed  rights  for 
“Mandrake  the  Magician”  to  French 
producer  Eric  Rochat  for  a  major  motion 
picture  to  be  filmed  in  North  America. 
Rochat  is  in  the  United  States  working 
on  the  project,  according  to  an  an¬ 
nouncement  by  King  president  Joseph  F. 
D’Angelo,  and  Benson  Srere,  vicepresi¬ 
dent  and  general  manager. 

Cartoonist  Lee  Falk,  who  created  the 
strip  in  1934,  will  be  creative  consultant 
on  the  film  project. 

♦  *  * 

Jane  Presley,  regional  Social  Security 
commissioner  for  the  Western  United 
States,  has  presented  Copley  News  Ser¬ 
vice  a  certificate  of  appreciation  for  its 
distribution  over  the  past  10  years  of  a 
column  on  social  security. 

Presley  thanked  editor  Charles  Ohl  for 
distributing  the  column  which  is  written 
by  Social  Security  officials  in  San  Diego 
in  answer  to  questions  from  readers 
throughout  the  country.  The  column,  she 
said,  has  given  the  Social  Security  ad¬ 
ministration  opportunity  to  clarify  laws 
and  regulations,  and  above  all,  correct 
misinformation  about  the  program. 

*  ♦  ♦ 

The  Register  and  Tribune  Syndicate  is 
distributing  a  6-part  special  series,  “Con¬ 
fessions  of  a  Medical  Heretic”  by  Dr. 
Robert  S.  Mendelsohn. 

Dr.  Mendelsohn  is  associate  professor 
of  preventive  medicine  and  community 
health  in  the  School  of  Medicine,  Uni¬ 
versity  of  Illinois,  and  medical  director 
of  Project  Head  Start  for  Chicago  public 
and  parochial  schools.  In  the  condensa¬ 
tion  from  his  book,  the  doctor  speaks  out 
on  unnecessary  medical  treatment  and 
surgery,  misuse  of  prescription  drugs, 
erroneous  testing  procedures  and  re¬ 
sults,  establishment  policies  and  the 
“so-called  preventive  medicine.” 


35 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


COMIC  STRIPS 


NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N  3rd, 
St  Joseph  MO  64^1. 


COOKING 


NATURALLY  SPEAKING,  popular  cook¬ 
ing  column  by  Author  of  Book  of  Whole 
Grains.  Excellent  reader  response. 
17370  Hawkins  Lane,  Morgan  Hill  CA 
95037. 


EDUCATION 


TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


GARDENING 


AWARD-WINNING  garden  columnist,  il¬ 
lustrated  weekly.  600  words.  Details, 
Masson,  Box  66,  Needham  MA  02192. 

GENERAL 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
ubiisher-professor  use  fact,  logic  and 
umor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


SCIENCE  &  WESTERN  HISTORY— Short 
features  to  fit  your  needs.  Free  samples: 
Information  Systems,  PO  Box  359,  Ft 
Collins  CO  80522. 


GENERAL 


FEATURES  enchant  readers.  We  have 
81.  List,  samples,  package  offers. 
Dickson,  17700  Western  69H,  Gardena 
CA  90248. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge.”  6th  year,  ma¬ 
jor  dailies.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (717)  271-6230. 


STEREO 


HOME  ENTERTAINMENT  is  the  trend 
for  the  eighties.  WORLD  OF  STEREO  will 
put  !rou  and  your  readers  in  touch  with 
the  times.  Now  in  its  fifth  year  and  grow¬ 
ing  faster  than  ever.  Low  rates.  Box 
1422,  Buffalo  NY  14214. 


WEEKLY 


"BOOTSTRAPS”  is  basic.  It's  an  in¬ 
teresting,  competitive,  habit-forming, 
800  words  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 
Manor  NY  12758. 


VOICE  FROM  THE  WOODS.  500  word 
comments  by  a  modern  Thoreau.  Sam¬ 
ples.  Walter  Gormly,  Mt  Vernon  lA 
52314. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC. 

Over  5(X)  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations  for 

sale  and  purchase  of  highest  quality  daily 

and  weekly  newspapers  in  the  country.  Be¬ 

fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 

da^ime;  (813)  446-0871  nights;  or  write 

Box  3364,  Clearwater  Beach,  FI.  33515. 

No  obligation,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  DC.  20045 
(202)  National  8-1133 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
47^6009. _ 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
_ Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 


America’s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers— 

We  Know  Our  Business 


E&P  Classifieds 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Monclair,  Calif.  91763. 
(714)  626-6440 


NEWSPAPERS  FOR  SALE 


FLORIDA  WEEKLY  in  fast  growing  subur¬ 
ban  area.  Publication  has  shown  good 
growth,  potential  still  not  fully  realized. 
Last  year's  gross  topped  $50,000.  Box 
33704,  Editor  &  Publisher. 


MICHIGAN  WEEKLY  in  $300,000  gross 
class,  $310,000  projected  for  1980,  net¬ 
ted  owner  $33,709  in  1979.  Owner  says 
experienced  publisher  could  do  better. 
Good  hunting-fishing  minutes  away,  lake 
and  river  nearby,  not  far  from  Lake  Michi¬ 
gan.  Industry  and  farming.  State  cash  and 
experience  first  letter.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654. 


SOUTH  FLORIDA  Husband-Wife  weekly, 

2(XX)  circulation,  free  distribution.  Earn¬ 

ings  $25,00D$30,(X)0  it  you  do  the  work 
yourselves.  Asking  $40,0(X).  $ll,6CH)cash 

down,  liberal  terms  on  balance,  M  Belle- 

fond,  PO  Box  12662,  Lake  Park  FL  33403. 

(305)  845-6020. 


INDIANA  NEWSPAPERS,  commercial 
shop.  Over  3CX)0  circulation  300M  gross. 
Owners  retiring.  28%  down.  State  finan¬ 
cial  position  and  experience  first  letter. 
Towe  Agency,  1720  Edwin,  Winter  Park  FL 
32789. 


PACIFIC  COAST  WEEKLY 
In  city  45,0(X]  population  with  commercial 
work,  grossing  over  $1  million.  Modern 
plant  ready  for  expansion.  Growth  area. 
Good  profit.  Box  33914,  Editor  & 
Publisher. 


OHIO  WEEKLY,  2000  paid,  official  paper 
for  2  communities,  legals.  $86,600 
terms. 

OKLAHOMA  weekly,  900  paid,  building, 
printing  equipment,  newspaper  publish¬ 
ing  77  years,  $110,000,  29%  down,  bal¬ 
ance  on  10  years  at  l0%  interest  rate. 
ALABAMA  weekly,  1600  paid,  beautiful 
college  town,  legals,  new  shopping 
center  under  construction,  $50,000. 
ALABAMA  weekly.  1800  paid,  same  family 
publishing  this  newspaper  for  25  years. 
Net  in  '79,  $36,000.  $146, OCX)  terms. 
OKLAHOMA  weekly,  1400  paid,  legal 
weekly  for  3  communities.  This  is  ideal 
for  husband  wife  team.  $27,700. 
Business  Broker  Associates 
(615)  756-7635 

SMALL  WEEKLY  in  North  Central  West 
Virginia.  Job  printing  and  office  supplies. 
Near  hunting,  fishing,  winter  sports.  Excel¬ 
lent  opportunity  to  get  away  from  the  big 
city.  The  Shinnston  News,  Box  38, 
Shinnston  WV  26431.  (304)  592-1030. 

NATIONAUREGIONAL  moderate  Washing¬ 
ton-based  magazine.  Can  be  easily  con¬ 
verted  to  weekly  newspaper  format.  See 
our  ad  under  "Publications  for  Sale”  in 
this  magazine. 


MISSISSIPPI  unopposed  county  seat 
weekly.  Owner  takes  over  $100M  annu¬ 
ally.  $1,050,000. 

OHIO  county  seat  twin  weeklies.  $810M, 
includes  modern  building. 

ARKANSAS  weekly.  $325M,  includes  plant 
and  building. 

TENNESSEE  long  established  shopper. 
Netting  over  $100M.  $708,000. 

State  cash  and  qualifications. 

JAMES  WHITE 

Box  783,  McMinnville  TN  37110 


COUNTY  OFFICIAL  WEEKLY  newspaper  in 
northeast  Iowa  for  sale;  only  $5(X)0  down; 
total  price  well  below  gross.  Contact  John 
van  der  Linden,  Broker,  PO  Box  181,  Sib¬ 
ley  lA  51249.  _ 


NEW  ENGLAND  AT  ITS  FINEST! 
Growing,  profitable  weekly  in  heart  of 
year-round  scenic  recreation  area.  Com¬ 
pletely  equipped  except  for  press.  Price  of 
$157,000  approximates  annual  volume. 
$45,000  down,  10  year  payout.  W.B. 
Grimes  &  Co.,  Inc,  National  Press  Bldg, 
Washington  DC  2(X)45. 


GO  TO  HAWAII  ...  and  back! 

For  the  price  of  an  E&P  Classified  ad! 

A  Classified  ad  in  E&P’s  April  19  and  26  ANPA  Convention 
issues  will  go  all  the  way  to  Hawaii  and  into  the  hands  of 
the  nation’s  publishers  at  their  annual  meeting.  An  ad  in 
these  issues  can  go  a  long  way  toward  selling  your  fea¬ 
ture,  service,  equipment,  etc.,  by  reaching  this  significant 
group  of  newspaper  executives  while  they  are  away  and 
when  they  get  home! 

And,  you  can  benefit  from  our  two-time  rate  of  $2.95  per 
line  and  double  the  impact  of  your  ad  by  running  it  in  both 
issues. 

SEND  IN  YOUR  AD  NOW.  The  classified  deadline  is  Tues¬ 
day  April  15. 

E&P  CLASSIFIEDS 
Info:  (212)  752-7050 


(212)  752-7053 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 

CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  |350,000  and  $3  mil- 
fion.  Confidentiality  guaranteed.  Box 
,31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


HUSBAND-WIFE  TEAM  with  good  record 
as  co-publishers  of  daily  and  weekly  news¬ 
papers  seek  opportunity  to  take  charge 
which  will  reward  our  efforts  with  stock  or 
buy-in  options.  We  offer  you  newspaper 
education,  experience  and  unparalleled 
background  and  dedication.  Identify  your 
requirements  to  Box  33739,  Editor  & 
Publisher. 


CALIFORNIA  CORPORATION  wishes  to 
purchase  tax  loss  newspaper,  radio  or  tv 
stations,  or  other  business.  West  Coast, 
with  buildings.  (714)  556-7130. 


PUBUCATIONS  FOR  SALE 


MONTHLY  MAGAZINE  on  miniatures  and 
dollhouses,  second  largest  hobby  in 
United  States.  In  fifth  year  with  unlimited 
ad  and  subscriber  potential.  Price 
$25,000.  Box  33647,  Editor  &  Publisher. 


SOUTH  FLORIDA  SHOPPER— weekly, 
unique,  patented  concept,  2nd  year.  Im¬ 
portant  East  Coast  growth  area.  Excellent 
for  two  person  team  or  husband-wife.  Call 
(305)  431-6007. 


NATIONAL/REGIONAL  moderate  Washing- 
ton-based  magazine.  Market  study  by 
RMH  Research  shows  strong,  positive 
market  response.  Ad  market  tops  for 
travel,  and  accessories,  business  and  of¬ 
fice  equipment,  institutional,  association 
and  fraternal,  or  select  consumer.  Tests 
based  on  both  30,000  trade  and  300,000 
consumer  circulation.  Full-color,  9  issues 
printed.  $500,000  invested.  Will  sell  all  or 
part.  Write  Publications  Manager,  #5(X), 
1329  New  York  Av  NW,  Washin^on  0(1 
20005. 


PRESTIGIOUS  SLICK  MAGAZINES,  1 
monthly,  1  bi-monthly  in  Florida.  Must  re¬ 
tire.  $200M.  $50  down  balance  5  year 
terms  or  trade  for  income  property.  Box 
33865,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


NEED  A  BOOST? 

We’re  the  answer  to  a  wider  circulation. 
Professional  telephone  and  boy  crew  oper¬ 
ation. 

National  Newspaper  Promotions  Inc 
(212)  823-8568 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


YOU  CAN  BET  ON  I 

E&P  CLASSIFIEDS  .  .  . 

To  take  your  used  press, 
hardware,  (or  software)  that's 
been  sitting  idly  by  and  put  it 
back  into  production! 

For  as  little  as  $2.25  per  line,  an 
E&P  Classified  ad  can  sell  your 
equipment  and  produce  a  profit 
for  you! 

E&P  CLASSIFIEDS 
(212)  752-7053 


Equipment 
&  Supplies  . . . 

CAMERA  &  DARKROOM 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1()67,  Redondo  Beach  CA  90278. 


CLYDSDALE  CAMERA— SN/6343,  model 
J72,  19"  lens  with  28  x  4(7  copy  board. 
25%  reduction,  160%  enlargement.  Tom 
Billiard.  Dickinson  Press,  Dickinson  NO. 
Call  (701)  225-8111. 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3.  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  of  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


CLASSIFIED  ADVERTISING  RATES 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-166« 


SHERIDAN  48  P  inserter. 

SHERIDAN  24  P  inserter. 

1  Muller  227  inserter  with  4  stations. 

1  Muller  227  inserter  with  3  stations. 

1  KANSA  inserter,  3  stations, 
i  KANSA  inserter,  2  stations. 

STA-HI  257  counter  stacker,  4  years  old. 
CUTLER  HAMMER  Mark  IV  counter 

CHESHIRE  labeling  machine. 

All  machines  in  excellent  condition.  Our 
firm  will  install  in  your  mailroom  and  train 
your  personnel. 

Call  or  write: 

GRAPHIC  MANAGEMENT  ASSOC.,  INC 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


CHESHIRE  525  E.  Philipsburg  Messenger 
2  station  envelope  inserter.  Complete  Ad- 
dressograph  system.  Curtis,  816  National 
Press  Bldg,  Washington  DC  20045.  (202) 
628-5696. 


MISCELLANEOUS 


COMPLETE  COMPOSING  room  equip¬ 
ment.  Including:  Compuwriter  Jr  typeset¬ 
ter.  7200  Heatjliner,  lieveloper,  AM  Wax- 
coater  waxer  and  Artwaxer  waxer.  Equip¬ 
ment  in  top  condition.  Headliner  recently 
reconditioned.  Also  includes  lawut  boards 
and  tables.  $49(X}  takes  all.  Phone  (606) 
789-1705  or  789-1290. 


OCR  TELEPRINTER,  wire  or  feature  ser¬ 
vice  (Model  210).  Supported  by  Graphic 
Products  Corp.  Like  new  (2  years  old) 
$5(X).  Call  or  write  General  Manager,  The 
Anniston  Star,  Anniston  AL  36202.  (205) 
236-1551. 


NEWSPAPER  RACKS 


16  COINBOX  vending  machines  (K-33C 
Tabloid  ShoRacks,  white  with  armored 
hoods).  Call  (313)  863-5197.  $75  each  or 
best  offer. 


1  week  —$2.25  per  line 

2  weeks— $2. 10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks — $1.70  per  line,  per  issue 


LINE  ADS  POSITIONS  WANTED 

'  Pi*mirfjnct*  should  accompany  lP,lyjbte  ^ith  order! 

copy  unle’,',  credit  esLibliched' 

1  week  — $3. 10  per  line.  1  week  — $2.25  per  line 

2  weeks— $2.95  per  line,  per  issue  2  weeks— $2.10  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue  3  weeks— $1.95  per  line,  per  issue 

4  weeks — $2.55  per  line,  per  issue  4  weeks — $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  appronimately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday.  4:00  PM  New  York  Time 
Bor  numbers  mailed  each  day  as  they  are  received  are  valid  tor  1  year 

Editor  &  Publisher 

575  Lexington  Avc  NY  NY  10022(212)752  7050 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  _  Weeks  _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York  N  Y  1(X)22 


EDITOR  &  PUBLISHER  for  April  12,  1980 


37 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT,  prompt  shipment 
Direct  from  mill 
Your  specifications 
Box  33675,  Editor  &  Publisher 


NEWSPRINT  ROLLS  We  Buy/Sell.  Kramer 
&  Cramer  Inc,  550  Frontage  Rd,  Northfield 
IL  60093.  (312)  446-7017. 


38,000  LBS  OF  NEKOOSA  50  lb  smooth 
offset,  15  inch.  $710  ton.  Purchaser  to 
provide  transportation.  Contact  K 
Raymond  (502)  633-4334. 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


PHOTOTYPESETTING 


MAKING  market  in  Mark  I.  II.  Ill  Photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533,  (9141226-4711. 


PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  I,  $3300:  Compugraphic 
II,  $4500;  12  fonts,  $500.'  Both  $7500. 
Call  (516)  484-4477. 


HOR  SALE 

7  Mark  3  Pacesetters 
3  Mark  3  microdata  pacesetters. 
2  Versatec  printers. 

Call  or  write: 
Danny  Collins 
Times-World  Corp 
201  Campbell  Av 
Roanoke  VA  24010 
(703)  981-3369 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back 
into  production!  Perhaps  you 
can't  use  that  particular 
equipment — but  we'll  bet 
you  could  sure  use  the  space 
it  occupies.  Consider  the 
dozens,  perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each 
single  piece  of  equipment  on 
this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as 
$2.55  a  line  of  our  space! 
We'll  put  that  equipment 
back  into  production  for  you 
in  someone  else's  plant— and 
produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
We  move  machinery! 

(212)  752-7053 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  HARRIS  llOOeditingterminals.  Four 
years  old,  need  some  repair.  Excellent  for 
parts  or  back  up.  Now  available.  Make  of¬ 
fer.  A.V.  Press,  PO  Box  880,  Palmdale  CA 
93550.  (805)  273-2700  ext  18. 


COMPUGRAPHIC  7700— like  new— used 
one  year  by  a  weekly.  Includes  7  font 
strips.  Call  Richard  Womack,  Moberly  MO. 
(816)  263-1230. 


COMPUGRAPHIC — Compuwriter  and 
7200-1  Headliner  and  (Jompukwik  de¬ 
veloper.  Paste-down  tables.  SCM  copy . 
machine.  Cheshire  supplies.  Other 
goodies.  (914)  949-5000. 


COMPUWRITER  I,  spare  parts  and  pulley 
kit,  processor,  22  fiim  strips.  $4500. 
(503)  687-0376 


COMPUGRAPHIC; 

ACM  9000  with  direct  keyboard,  sets 
6  to  36  pt.,  with  fonts,  spares,  etc. 

.  $  7,990 

ACM  9000  with  direct  keyboard,  sets 
6  to  72  pt.,  with  fonts,  spares,  etc. 

.  $  9,990 

UNISETTER  HR  with  direct  keyboard, 

fonts,  spares,  etc . $12,990 

DATATYPE: 

OCR  with  video  editing  terminal,  Facit 

punch,  Decitek  reader  .  $  2,880 

AKI 

Keyboards  with  visuals,  two  available  at 
$980  each.  Both  for  only  ...  $  1,790 
DIDDE-GLASER; 

DG  320  NEWSPAPER  INSERTER,  3 

pockets,  stuffs  2  into  1  .  $  7,900 

All  equipment  in  daily  newspaper  produc¬ 
tion,  well-maintained,  workingonourfloor. 
SAM  McMICHAEL  or  Norman  Hirsch,  Des 
Plaines  Publishing  Co.,  Des  Plaines.  IL 
60018.  (312)  824-1111. 


2  1972  DAILY  KING  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


4  UNIT  URBANITE,  complete,  2  years  old. 
Suburban  V2,  V4  folder  available  im¬ 
mediately.  Modiflex  distortion  camera, 
20x24.  Call  (617)  475-3210. 


HARRIS  V  25,  4  or  5  units,  JF  4  V4,  Vz 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
Inc,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2:1  double  deliv¬ 
ery  foider.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  beits,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


ADD-ON  PRESS  COMPONENTS 
Goss  Suburban  “1500"  units,  folders. 
Goss  Urbanite  units,  folders,  balloons. 
Goss  SC  folder. 

Harris  845  unit. 

Harris  V25  units,  folders. 

Harris  V15-A  units,  folders. 

Color  King  units,  folders. 

News  King  units. 

Custom-Bilt  3  knife  trimmer. 

All  of  above  available  for  immediate  deliv¬ 
ery. 

O.N.E.,  Atlanta,  Ga. 

(404)  321-3992 _ Telex  700563 

HARRIS  V25  press,  5  units,  JF  4  and  JF  1 
folders,  197l.  Available  immediately. 
O.N.E.  Atlanta,  Georgia.  (404)  ^1-3992, 


EQUIPMENT  &  SUPPLIES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  instali  and  train  on  ail 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT; 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


COTTRELL  V-22,  4  units,  JF-4  felder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite.  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  V4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


22%"  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
2iy2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


2  UNIT  GOSS  COMMUNITY  press— oil 
TWO  COMPLETE  PLANTS 
2  unit  Goss  Community— grease, 
platemaker,  camera  &  auxiliary 
equipment. 

2  unit  Goss  Community — oil  platemaker, 
camera  and  auxiliary  equipment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery.  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
(913)  432-8276 


5  UNIT  GOSS  MARK  I  Headliner,  press 
#2206,  Goss  DiLitho,  2:1  folder,  22%" 
cutoff,  90°  plate  stagger,  40"  diameter 
rolls,  60'  web,  52,000  IPH,  Beach  saddles, 
compression  iock-up,  5  angle  bar  nest.  4 
semi-automatic  and  1  automatic  reel, 
Baldwin  automix  and  recirculating  system, 
plate  bender  and  punch.  Available  June  1, 
1980.  Can  be  seen  in  operation.  Box 
33612,  Editor  &  Publisher. 


COTTRELL  V-15A,  3  units,  JF  7  folder 
Cottrell  V-15A,  2  units,  JF  7  folder 
Cottrell  V-15A  add  on  unit 
News  King  2  units/folder 
Cottrell  2  position  V-15A  roll  stand 
Cottrell  4  position  stacked  roll  stand 
ATF  sheeter-22%  cutoff. 

Butler  splicer  model  4042A. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


MACHINERY  FOR  SALE 
Second-hand  Goss  Urbanite  and  Harris- 
845  Rollstands  immediately  available  and 
I  at  substantial  savings  over  cost  of  new 
rollstands. 

CARY  COMPANY,  INC. 

327  Pepper  Road 
,  Barrington  IL  60010 

(312)  381-4600 


EQUIPMENT  &  SUPPLIES 


100  HP  FINCOR  PRESS  DRIVE 
Available,  6  years  old.  Box  33708, 
Editor  &  Publisher. 


HOE  SINGLE  DELIVERY  3:2  Folder 
Equipped  with  Upper  Formers  and  Motor 
Drive  23%6"  Cutoff — Available  Im¬ 
mediately 

Also  for  Sale 

2  Cutler- Hammer  60  cycle,  50H.P.  motors 
For  further  Information 
Call,  Write  or  Wire; 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


9-UNIT  GOSS  MARK  I  HEADLINER  PRESS 
Press  No.  2266  and  2267 
9  Units 
2  Color  humps 
2  Double  2:1  folders 

1  Superimposed  color  unit  (equivalent  of  2 
half  decks) 

2  Half  decks 
22%"  cutoff 

90°  Plate  stagger 
Tension  plate  lockup 
Under-folder  leads 
Double  upper  formers 
4  Angle  bar  nests— 1-2  bar,  2-3  bar,  1-4 
bar 

Manual  and  power  compensators 
Goss  reels,  tensions  and  pasters 
New  G.E.  controls  (early  1978) 

Unit  drive  motors  rebuilt 
Geared  for  52,500  IPH 
Now  using  60'  web  width 
Reels  accommodate  40  diameter 
Through  the  use  of  existing  color  couples 
and  reverses,  excellent  color  flexibility  is 
available.  This  high  speed  press  provides 
excellent  net  production  and  is  capable  of 
exceptional  reproduction.  This  press  is  in 
excellent  condition.  Available  first  quarter 
of  1981. 

6-unit  Wood  Web  Offset  Press  consisting 
of:  5  Wood  units  (1  stacked),  capable  of 
printingcolor  as  well  as  black  and  white.  1 
Harris  Cottrell  1650(16  page)  printing  unit 
manufactured  1975,  2  color  humps  (1  on 
stacked  unit)  1  Wood  double  2:1  folder 
with  double  upper  formers.  5  Wood  Electro 
Tab  reels,  tensions  and  pasters,  1  Cline 
reel  with  wood  paster,  1  GE  SCR  solid  state 
press  drive  with  7-55  HP  motors,  1  Offen 
hot  air  dryer— 10  foot,  3  single  chill  rolls. 
22%"  cutoff  and  manufactured  1967. 
Complete  with  all  standard  accessories  in¬ 
cluding  such  items  as  Baldwin  water  level 
devices,  air  compressor,  plate  bender, 
transfer  tables  and  reel  room  trackage, 
slitters,  air  bars,  automatic  blanket  wash 
up  device,  etc. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  28^7900  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


PRINTERS  DRAWERS  and  wood  type,  any 
quantity.  Contact:  Ken  Langl»,  Continen¬ 
tal  Printing  Machineiy,  Inc.  7881  Mastin 
Dr,  Overland  Park  KS  66204.  (913)  432- 
8276. 


,  Inc.  7881  Mastin 
66204.  (913)  432- 


CHOPPER-TYPE  folder.  Quarter  folding 
newspaper  inserts,  varying  sizes  and 
depths.  Contact  Sue  Kay  (919)  929-7121. 


VARISYSTEMS  3208  spare.  Core  memory. 
Buy  right,  or  trade  in  VS2000.  Times- 
Gazette,  Shelbyville  TN  37160. 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas.  Texas  75221 
(214)  631-4li0  Ext.  215 

IBM  COMPOSER,  IBM  ESC.  IBM  fonts, 
IBM;  Heidelbergs.  N.  Gregory,  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 


EDITOR  &  PUBLISHER  for  April  12.  1980 


Help 

Wanted... 


HELP  WANTED 


CALIFORNIA  POLYTECHNIC  seeks  assis¬ 
tant  or  associate  professor  with  specialty 
in  public  relations  able  to  teach  basic 
journalism  offerings.  Appointment  begins 
September  1980.  Earned  doctorate  and 
substantial  porfessional  experience.  De¬ 
gree  requirements  may  be  waived  for  can¬ 
didates  with  unusual  and  substantial  qual¬ 
ifications.  $1 7, 940-$22, 620/academic 
year,  paid  in  12  monthly  installments.  The 
CSUC  Board  of  Trustees  has  recom¬ 
mended  a  general  11%  cost  of  living  in¬ 
crease  effective  July  1,  1980.  Apply  not 
later  than  May  23,  1980  to  Dr  Randall  L. 
Murray,  Acting  Head,  Journalism  Depart¬ 
ment,  California  Polytechnic  State  Univer¬ 
sity,  San  Luis  Obispo  CA  93407.  Affirma¬ 
tive  Action/Equal  Opportunity/Title  IX 
employer. 


ASSISTANT/ASSOCIATE  PROFESSOR— 
Tenure-leading,  effective  August  18. 
Superior  teaching  of  writing  and  report¬ 
ing  for  a  program  with  high  professional 
standards.  Editing  and  some  journalism 
core  courses.  Master's  preferred  and 
teaching  experience  desired.  Must  have 
five  years  minimum  of  professional  news 
writing  experience.  Salary  commensurate 
with  qualifications  and  experience.  Letter 
of  application  and  resume  should  be  sent 
by  May  15  to:  Jack  Botts,  Chairman, 
News-Editorial  Department,  School  of 
Journalism,  The  University  of  Nebraska, 
Lincoln  NB  68588.  Affirmative  Action/ 
Equal  Opportunity  Employer. 


INSTRUCTOR  or  Assistant  Professor  to 
teach  journalism  courses  and  serve  as 
supervisor  of  the  university  laboratory 
newspaper.  Position  anticipated  to  open 
June  10  when  the  newspaper  transition  is 
made  from  the  office  of  public  relations  to 
become  integrated  with  the  journalism 
courses  in  department  of  Mass  Communi¬ 
cation.  Doctorate  is  preferred;  masters 
degree  is  mandatory.  Salary  will  be  com¬ 
petitive.  Send  complete  resume  with  four 
references  to:  Dr  David  Eshelman,  Head. 
Department  of  Mass  Communication,  Cen¬ 
tral  Missouri  State  University,  War- 
rensburg  MO  64093. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

A,ddress  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y.  | 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


STUDENT  PUBLICATION  ADVISOR— 
Northeast  Missouri  State  University  seeks 
applications  and  nominations  for  a  person 
to  advise  the  weekly  student  newspaper 
and  the  student  yearbook,  both  of  which 
have  won  national  awards.  Twelve-month, 
non-faculty  position.  MA  with  journalism 
experience  preferred.  Send  resume  by 
April  30  to:  Terry  B  Smith,  Dean  of  Stu¬ 
dents.  NMSU,  Kirksville  MO  63501.  Equal 
opportunity,  affirmative  action  employer. 


THE  SCHOOL  OF  COMMUNICATION,  Uni¬ 
versity  of  Houston,  seeks  applicants  for  a 
proposed  journalist-in-residence  position. 
Nine  month  appointment  beginning  Au¬ 
gust  25,  1980  with  possible  teaching 
news-editorial  sequence  and  work  with  the 
student  newspaper.  Salary  is  competitive. 
We  seek  a  veteran  newsperson  with  met¬ 
ropolitan  daily  experience  to  work  with  pro- 
fessionally  oriented  journalism  faculty. 
The  University  of  Houston  is  an  equal  op¬ 
portunity,  affirmative  action  employer. 
Send  resume  to  Dr  Campbell  Titchener, 
Executive  Officer,  Journalism.  School  of 
Communication,  University  of  Houston, 
Houston  TX  77004. 


ADMINISTRATIVE 


PUBLISHER 

Opportunity  for  entrepreneur  to  operate 
small  Zone  5  daily/commercial  profit 
center.  Applicant  needs  minimum  of  5 
years  media  or  related  experience  and 
period  of  successful  profit  and  loss  re¬ 
sponsibility.  Send  resume  including  de¬ 
tailed  description  of  assignments,  respon¬ 
sibilities,  references,  and  salary  history  to 
Box  33735,  Editor  &  Publisher. 


A  POSITION  as  Assistant  Comptroller-Of¬ 
fice  Manager  for  morning  and  afternoon 
dailies  with  21,000circulation.  Prefer  bus¬ 
iness  administration  degree  with  experi¬ 
ence  in  credit,  personnel,  purchasing  and 
data  processing.  Accounting  background  a 
must.  Excellent  opportunity  for  advance¬ 
ment.  Salary  negotiable  and  related  to  job 
experience.  Located  in  the  West  with  op¬ 
portunities  for  all  outdoor  activities,  hunt¬ 
ing,  fishing,  camping,  etc.  If  serious  about  I 
this  position,  write  giving  full  details  on  a 
resume  of  education,  experience  and  de¬ 
sired  compensation  to  Ron  M  Brown. 
Comptroller,  Cheyenne  Newspapers,  Inc, 
110  E  17  St,  Cheyenne  WY  82001.  (307) 
634-3361. 


ASSISTANT  CONTROLLER 
Major  North  Central  metropolitan  daily 
newspaper  is  now  searching  for  an  assis¬ 
tant  controller  with  interest  in  a  career  op¬ 
portunity,  reporting  to  the  controller.  The 
successful  applicant  will  have  2-5  years 
experience  in  the  newspaper  industry  or 
public  accounting,  preferably  with  a  Big 
Eight  firm.  Emphasis  will  be  on  cost  sys¬ 
tem  and  credit  and  collections.  BS  in  ac¬ 
counting  required,  CPA  preferred. 

If  interested  in  a  growth  opportunity  where 
progress  is  based  on  performance  with  an 
excellent  remuneration  package,  send 
complete  resume  including  salary  history 
to  Box  33800,  Editor  &  Publisher. 


CONTROLLER 

$25,000 

30,000  circulation  Zone  2  daily  and  Sun¬ 
day  newspaper  has  need  for  a  controller. 
Successful  applicant  will  have  BS  in  ac¬ 
counting;  MBA  or  CPA  preferred.  Newspa¬ 
per  experience  or  public  accounting  help¬ 
ful.  Send  complete  resume  and  salary  his¬ 
tory  to  Box  33841,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER’S  ASSISTANT— Business 
oriented  individual  with  weekly  newspaper 
background,  preferably  group.  Excellent 
spot  with  Midwest  65,000  circulation 

frowth  market  weekly  group.  Box  33903, 
ditor  &  Publisher. 


ASSISTANT  CONTROLLER 
Individual  needed  to  assist  the  controller 
in  directing  all  phases  of  accounting  oper¬ 
ation.  Comprehensive  understanding  of 
business  computer  systems,  financial 
analysis  and  budgeting  important.  Three 
to  5  years  newspaper  and/or  public  ac¬ 
counting  experience  preferred,  MBA  a 
plus.  All  replies  held  in  strict  confidence. 
Submit  resume  and  salary  requirements  to 
Personnel  Director,  Palm  Beach  Newspa¬ 
pers  Inc,  2751  S  Dixie  Hwy,  West  Palm 
Beach  FL  33402.  Equal  opportunity 
employer  M/F. 


FINANCIAL  EXECUTIVE 
Morris  Newspaper  Corporation,  a  privately 
held  company  headquartered  in  Savan¬ 
nah,  Georgia,  is  seeking  a  financial  execu¬ 
tive  experienced  in  the  areas  of  staff  ad¬ 
ministration,  acquisitions,  audits,  financ¬ 
ing,  tax  matters  and  other  administrative 
accounting  affairs.  Corporation  owns/op¬ 
erates  32  newspapers/publications  in  8 
states,  commercial  printing  and  broadcast 
properties  (NBC  affiliate).  Report  to 
Charles  H.  ^rris,  President/Owner.  Send 
resume,  salary  requirement  to  Charles  H. 
Morris,  Morris  Newspaper  Corp,  Box  8167, 
Savannah  GA  31412.  All  replies  strictly 
confidential. 


PROGRESSIVE  EDP  MANAGER 
The  Fort  Worth  Star-Telegram,  needs  an 
innovative  and  competitively  skilled  indi¬ 
vidual  to  manage  its  EDP  department.  This 
department  rdies  on  a  challenging  and 
competitive  environment  and  is  a  vital  part 
of  our  organization.  Experience  should  in¬ 
clude  8-10  years  computer  experience 
with  a  college  degree.  Substantial  work  in 
system  design  and  development  and  an 
ability  to  effectively  work  with  and  direct 
people  is  necessary.  Send  resume  to  John 
M  Condon,  Star-Telegram,  PO  Box  1870, 
Ft  Worth  TX  76101. 


CONTROLLER — Good  opportunity  with 
growth  firm.  Publishing  or  media  back¬ 
ground  helpful.  Broad  base  financial  and 
management  responsibilih.  Resume,  sal¬ 
ary  requirements  to  Box  33932,  Editor  & 


DIRECTOR 

SCHOOL  OF  JOURNALISM 

Ohio  University  is  extending  its  search  for  its  fully  accredited,  five 
sequence  School  of  Journalism.  We  invite  applications  from  all  persons 
who  have: 

•  proved  skills  in  administration. 

•  extensive  professional  and/or  academic  experience, 

•  ability  to  lead  a  dedicated  hard-working  faculty, 

•  knowledge  of  fund  raising. 

Ohio  University  nestles  in  the  beautiful  hills  of  Southeast  Ohio.  Its 
School  of  Joumahsm  is  one  of  the  few  in  the  nation  located  in  a 
small  community  with  a  residential  campus  setting.  Send  resume  to 
Professor  Russdl  Baird,  Chair,  School  of  Journalism  Search  Com¬ 
mittee,  Lasher  Halt,  Athens,  Ohio  45701.  Search  closes  May  1,  1980. 
Ohio  University  is  an  equal  opportunity  affirmative  action  employer. 


ADVERTISING 


ADVERTISING  SALES 

New  publisher — new  commission  plan — 
immediate  opening!  Minimum  of  2  to  4 
years  experience  needed.  Good  base  pay 
plus  commission  for  mid-teens  earnings. 
Apply  J.W.  Nelson,  Ad  Director,  Daily  (3ate 
City.  1016  Main,  Keokuk  lA  52632.  (319) 
524-8300.  Replies  held  in  confidence.  Call 
toll  free  from  Iowa  (800)  472-6()03;  from 
states  touching  Iowa  (800)  553-7082. 


EXPERIENCED  ambitious  salesperson  for 
retail  display  sales.  Strong  daily — two 
weeklies.  Salary  plus  commission.  Zone  5. 
Resume  to  Henry  Baisley,  Advertising  Di¬ 
rector,  Mount  Vernon  News,  Mount  Vernon 
OH  43050. 


ADVERTISING  SALES  MANAGER  for  large 
growth-oriented  Northern  California 
weekly  newspaper.  Must  have  extensive 
sales  experience.  Able  to  sell  as  well  as 
direct  a  staff  of  four.  Good  on  promotions. 
Send  resume  to  Box  33685, Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  for  weekly 
newspaper  serving  San  Diego  beach  com¬ 
munities.  Must  be  strong  in  planning, 
management,  promotions  and  motiva¬ 
tions.  Experience  in  supervising  other 
employees,  handling  major  accounts  and 
developing  sales  strategies  a  must.  Self 
motivation  and  ability  to  execute  critical. 
Some  other  general  management  duties. 
Must  have  excellent  references.  Send  re¬ 
sume  and  salary  history  to  Box  33690, 
Editor  &  Publisher. 

DISPLAY  ADVERTISING  SALESPERSON 
Pacific  Northwest  daily  seeks  experienced 
salesperson.  Equal  opportunity  employer 
offers  a  salary  range  up  to  $18,735  per 
year  plus  additional  earnings  potential  on 
monthly  incentive  plan  and  excellent  fringe 
benefits.  A  challenging  work  environment 
and  a  delightful  place  to  live.  Send  com¬ 
plete  resume  with  references  to  Personnel 
Manager,  Walla  Walla  Union-Bulletin,  PO 
Box  1%6,  Walla  Walla  WA  99362. 


HELP  WANTED 


ADVERTISING 


LEADING  CHAIN  of  suburban  New  York 
weekly  newspapers  has  immediate  open¬ 
ing  for  a  take-charge  person  who  can  man¬ 
age  a  multitude  of  advertising  and  sales 
promotion  functions.  Responsibilities  in¬ 
clude  handling  accounts  and  super.'sing 
sales  staff.  If  interested  and  you  qualify, 
respond  in  confidence  with  your  resume  to 
Wolfe  Publications  Inc.,  4  S.  Main  St, 
Pittstord  NY  14534. 


ADVERTISING  MANAGER  for  three  weekly 
newspapers  in  idyllic  New  England  area. 
Box  33650,  Editor  &  Publisher. 


FAST  GROWING  Zone  8  shopper  needs 
display  salesperson.  Salary,  commission 
and  benefits.  Excellent  opportunity  for 
right  person.  Send  resume  and  salary  re- 
q^uirements  to  Box  33779,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  10,000 
morning  daily  in  Northeast.  Excellent  op¬ 
portunity  in  young,  fast  growing  organiza¬ 
tion.  Start  at  $15.(X)(]  plus  bonus  and 
commissions.  Ideal  fringe  benefits.  Send 
resume  to  Frank  J.  Blewitt,  Publisher,  The 
Daily  Review,  Towanda  PA  18848.  All  re¬ 
plies  held  in  strictest  cotrfidence. 


MARKETING  DIRECTOR  with  a  track  rec¬ 
ord  in  retail  and  classified,  promotion, 
training.  Good  opportunity  with  60,000 
circulation  Zone  5  weekly  group  in  growth 
market.  Box  33931,  Editor  &  PYiblisher. 


ADVERTISING  DIRECTOR 

Opportunity  for  the  right  person  who  is  an 
aggressive,  experienced  professional.  If 
you  can  motivate  and  train  sales  staff,  are 
promotion  minded,  organized  planner  and 
know  the  importance  of  every  account 
large  and  small,  you  may  be  the  person  for 
us. 

We're  a  progressive  13,000  daily  in  a  very 
livable  central  Pennsylvania  community. 
Ideal  family  living,  outdoor  activities,  etc. 
We  offer  a  starting  income  of  $25,000  per 
year  plus  excellent  benefits.  Send  letter- 
resume  to  Dick  Calkins,  Publisher,  The 
Sentinel,  PO  Box  588,  Lewistown  PA 
17044. 


THE  DESERT  SUN 

Staff  expansion  due  to  growth  creates  the 
need  for  additional  retail  sales  reps.  Col¬ 
lege  degree,  entry  level  or  experienced. 
Possibly  the  greatest  place  to  work  and  live 
in  the  U.S.  Send  resume  to  Edd  Davis,  PO 
Box  190,  Palm  Springs  CA  92262. 


ADVERTISING  DIRECTOR 
Sunshine  Belt  Daily  in  50,000  circulation 
class  in  highly  competitive  market  seeking 
an  individual  who  is  strong  in  sales  and 
sales  management.  Should  be  excellent  in 
hiring,  training  and  motivating  sales 
people.  Please  send  complete  resume  in¬ 
cluding  salary  history  and  requirements  to 
Box  3^72,  Editor  &  Publisher. 


ADVERTISING 

MANAGER 

For  thriving  weekly  group  in  beautiful  Car¬ 
mel,  California.  We  need  a  shirt  sleeve 
executive  who  is  an  aggressive  salesperson 
and  a  stickler  for  detail.  We'll  pay  $2S,(X>0 
a  year  -r  incentive  ->-  profit  sharing  +  bene¬ 
fits  +  expenses.  Must  have  proven  ability 
to  recruit,  train,  direct  and  inspire  sales 
force.  Reply  in  confidence  to  Publisher. 
Carmel  Pine  Cone,  PO  Box  G-l,  Carmel  CA 
93921,  or  if  you  can't  wait,  phone  (408) 
624-0162. 


ARTIGRAPHICS 


EXPERIENCED  NEWS/FEATURE  car¬ 
toonist,  capable  illustrator  who  can  create 
logos  and  is  familiar  with  photo/graphics 
techniques.  Please  send  resume  to  W.J. 
McCance,  The  Bakersfield  CaliforTtian,  PO 
Bin  440,  Bakersfield  CA  93302. 


ART  DIRECTOR— San  Juan.  Puerto  Rica 
Should  have  minimum  3  years  experience 
in  newspaper  graphics.  To  be  in  chaife  of 
department  of  7  persons.  Work  well  with 
editorial  and  advertising  department. 
Should  be  fully  familiar  with  graphic  de- 
si0<,  typography,  darkroom  and  produc¬ 
tion  procedures.  Will  have  responsibility  of 
design  of  pages.  Must  be  hard  workmg, 
well  organized  person.  Knowledge  of 
Spanish  desirable  but  not  mandatory. 
Send  resume  and  portfolio  to  Manuel 
Casiano,  Publisher,  (jaribbean  Business  (A 
42,000  circulation  weekly  English  lan¬ 
guage  business  newspaper),  PO  Box  6253, 
Loiza  Station,  San  Juan,  Puerto  Rico 
00914. 
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_ HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  MANAGER— Northern 
California  5-day  daily,  5000  circulation. 
Carrier  supervision  and  sales  promotion 
emphasized.  Send  resume  to  the  Evening 
Free  Lance,  Box  1417,  Hollister  CA  95023. 

METRO  CIRCULATION  MANAGER 
Excellent  opportunity  for  experienced 
manager  to  be  responsible  for  circulation 
within  the  Orlando  Sentinel  Star's  primary 
market  area.  This  challenging  position 
demands  a  record  of  successful  ac¬ 
complishments  in  all  phases  of  circulation 
at  the  executive  level.  Excellent  communi¬ 
cation  skills  as  well  as  strong  leadership 
ability  is  essential.  If  you  are  a  successful 
manager  interested  in  joining  an  aggres¬ 
sive  and  innovative  newspaper  that  is 
growing  faster  than  its  market,  you  should 
submit  your  resume.  Sentinel  Star  Co., 
Employment  Center,  633  N.  Orange  Av,  Or¬ 
lando  FL  32802.  Equal  opportunity 
employer  M/F. _ 

SALES  MANAGER  needed  for  large  daily 
and  Sunday  in  Zone  2.  Proven  sales  man¬ 
ager  or  top  notch  manager  seeking  ad¬ 
vancement.  Strong  in  telephone  sales. 
Must  be  aggressive  and  capable  of 
motivating  sales  staff.  Outstanding  com¬ 
pany  benefits.  $20,000  salary  plus  bonus 
and  incentives.  Send  resume  to  Box 
33660,  Editor  &  Publisher. 

ALASKA— City  Circulation  Manager.  The 
Anchorage  Daily  News  has  an  opening  for 
an  experienced  circulation  supervisor  to 
direct,  train  and  motivate  district  manag¬ 
ers.  AM  operation  in  a  dynamic  growth 
situation  in  a  competitive  market.  Send  re¬ 
sume  or  call  Tim  Whiting,  Circulation  Man¬ 
ager,  Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99502.  (907)  274-2561. 
Equal  opportunity  employer. 

DUE  TO  GROWTH  and  expansion  of  our 
7-day  morning  newspaper,  we  are  in  need 
of  highly  experienced; 
CIRCULATION/PROMOTION  MANAGER 
CIRCULATION  SUPERVISORS. 

Send  complete  resume  and  salary  re¬ 
quirements  to:  Publisher's  Office,  The  Ok¬ 
lahoma  Journal.  PO  Box  10839,  (jklahoma 
City  OK  73140. 

OPENING  for  Circulation  Manager  on  a 
20-30,000  Ohio  7-day  newspaper.  Suc¬ 
cessful  candidate  must  be  totally  familiar 
with  Little  Merchant  system  by  having 
been  personally  involved  with  it.  Position 
offers  salary  commensurate  with  ability,  all 
company  benefits  and  an  excellent  oppor¬ 
tunity  to  grow  with  leading  group.  Ideal  for 
#  1  person  now  on  smaller  paper  or  #  2  per¬ 
son  with  excellent  track  record  ready  to 
move  up.  Replies  to  Box  33866,  Editor  & 
Publisher. 

COMMUNITY  CIRCULATOR— Take  charge 
of  small  daily  circulation  in  scenic  south¬ 
western  Montana,  prepare  to  take  over  cir¬ 
culation  for  small  group  of  four  papers  in 
Montana.  Inquire  John  Sullivan,  Livingston 
Enterprise,  Box  665,  Livingston  M''' 
59047. 


When  answering  an  E&P  Box 
number  be  sure  to  include 
only  non-returnable  clips 
and  samples. 


HELP  WANTED 


CIRCULATION 


MANAGER  for  Zone  5  hard  news  weekly 
group,  dominant  in  market.  Good  package, 
opportunity  for  "shirt  sleeve”  circulator  ef¬ 
fective  with  staff,  kids  and  promotion  yet 
not  locked  into  traditional  thinking.  Will 
consider  second  in  command  ready  to 
move  up.  Growth  market,  growth  pub¬ 
lisher.  Resume  to  Box  33933,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  northern 
(California  weekly  publication  over  200, (X)0 
distribution.  Strong  background  in 
doorknob  TMC  distribution  essential.  Send 
resume  to  Box  33857,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER  for 
6-day,  over  20,000,  central  Ohio  paper. 
The  person  we're  looking  for  may  now  be 
circulator  for  a  smaller  daily  or  No.  2  per¬ 
son  on  a  larger  daily  and  who  is  experi¬ 
enced  in  all  phases  of  circulation.  Growth 
community  provides  the  potential  for  re¬ 
sults  and  personal  growth.  Definite  ad¬ 
vancement  possibilities.  Good  salary  and 
fringes.  Send  full  resume  to  Box  33568, 
Editor  &  Publisher. 


IMMEDIATE  OPENING  for  aggressive  cir¬ 
culation  manager  with  ability  to  expand 
home  delivery  of  tri-weekly  in  Zone  2 
coastal  area.  Tremendous  potential  for 
circulation  growth.  Starting  salary  and 
bonus  in  $13,0(X)-$15,000  range.  Box 
33912,  Editor  &  Publisher. 


LARGE  NORTHEAST  DAILY 
ASSISTANT  CIRCULATION  MANAGER 
Individual  with  metro  experience,  good 
with  people,  ability  to  plan  and  follow 
through.  Excellent  advancement  oppor¬ 
tunities.  Box  33898,  Editor  &  Publisher. 


ADMINISTRATION 
DATA  PROCESSING 

We  need  a  person  with  good  basic  circula¬ 
tion  experience  plus  a  knowledge  of  data 
processing  to  join  management  team  as 
head  of  circulation  office  staff.  Large 
Northeastern  daily.  Start  mid  $20s  with 
excellent  fringes.  Box  33893,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


ADVERTISING  MANAGER— San  Juan, 
Puerto  Rico,  to  take  full  charge  and  de¬ 
velop  a  classified  section  that  now  aver¬ 
ages  2  pages  without  experienced  man¬ 
agement,  Must  be  experienced  and  ag¬ 
gressive  with  good  organization  skills  and 
promotional  ideas  to  lead  department  for¬ 
ward.  Will  direct  all  phases  including  direct 
sales  and  telephone  solicitation.  Knowl¬ 
edge  of  Spanish  desirable  but  not  manda¬ 
tory.  42,(J00  circulation  weekly  business 
newspaper.  Good  salary  and  fringes.  Send 
resume  to:  Publisher,  Caribbean  Business, 
PO  Box  6253,  Loiza  Station,  San  Juan, 
Puerto  Rico  00914, 


HELP  WANTED 


CLASSIFIED  MANAGER— We're  a  medium 
size  Zone  3  daily  looking  for  an  ambitious, 
hungry  individual  with  3-5  years  experi¬ 
ence  in  classified  or  retail  sales.  Outstand¬ 
ing  opportunity  for  advancement  with 
communi^  newspaper  group.  Box  33923, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 


Your  strongest  personal  asset  is  your  ability  to  manage  and  motivate  your 
people.  You  know  a  morning  newspaper  must  be  on  the  doorstep  by  6:00 
a.m.  daily.  You’re  good  at  planning,  promotion,  people,  budget. 

We  have  good  people  ...  an  aggressive  promotion  budget  .  .  .  fully- 
automated  mailroom  that  makes  it  possible  to  have  the  last  truck  away 
15  minutes  after  the  press  stops  .  .  .  and  an  IBM  System  34  with  out¬ 
standing  circulation  software  going  up  June  I. 

Your  biggest  challenge  yet  is  with  our  35, (KX)  morning  daily  going  against 
a  49,0()0  afternoon  competitor  in  the  same  hot  market.  We  need  your 
leadership. 

This  exceptional — hard  work — opportunity  starts  at  $28,000  with  ex¬ 
cellent  benefits  and  an  incentive  plan  geared  to  recognizing  results  with 
rewards.  Write  David  Martens,  Publisher. 


Yorl^g^gBaily  Record 
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CLASSIFIED  ADVERTISING 


TELEPHONE  SALES 
SUPERVISOR 
COMMERCIAL  DIVISION 
You  must  be  an  experienced  Sales  Super¬ 
visor  in  the  areas  of  commercial  account 
development  and  selling  new  business. 
You  will  be  responsible  for  the  develop¬ 
ment  of  10  telephone  sales  staffers  who 
generate  25%  of  our  department’s  rev¬ 
enue  through  major  real  estate,  national 
employment,  mobile  homes  and  marine 
accounts.  Among  the  talents  you  should 
possess  are  creativity,  assertiveness,  good 
human  relations  skills,  initiative,  ability  to 
demonstrate  and  critique  sales  calls,  be 
career  minded. 

We  offer  a  liberal  earned  dividends  pack¬ 
age  including  profit  sharing,  pension  plan, 
cost  of  living  bonuses,  paid  vacations.  Sal¬ 
ary  and  quarterly  incentive.  Work  and  live 
on  Florida's  beautiful  Suncoast.  Be  a  part 
of  one  of  the  nation's  most  respected 
newspapers.  Send  resume,  including  sal¬ 
ary  requirements,  in  complete  confidence 
to  Rich  Riggins,  Classified  Advertising 
Manager. 

c/o  Personnel  Department 
St  Petersburg  Times 
&  Evening  Independent 
PO  Box  1 121 
St  Petersburg  FL  33731 
Equal  opportunity  employer  M/F 

CLASSIFIED  MANAGER — We're  searching 
for  energetic  go-getter  promotion  minded 
classified  ad  manager  or  second  person 
wanting  challenge  of  directing  a  growing 
classified  department.  Locate  in  the 
Pacific  Northwest  plus  excellent  benefits, 
salary,  incentive  program.  We’re  a  growing 
40,000  daily  plus  50,000  TMC  Wednesday 
and  Sunday  offering  an  excellent  oppor¬ 
tunity  for  the  right  person.  Send  resume 
and  salary  requirements  to  Don  Cupfer,  Ad 
Director,  Fournier  Newspapers,  704  W 
Meeker  St,  Kent  WA  98031. 


PHONE  ROOM  SUPERVISOR 
45,000  East  Coast  daily  needs  aggressive 
individual  to  organize  and  supervise  clas¬ 
sified  phone  room  operation  in  a  strong 
market.  Excellent  opportunity  for  con¬ 
tinued  growth.  Good  salary,  full  fringe 
benefits  with  privately  held  company. 
Write  Box  33894,  Editor  &  Publisher. 


EDITORIAL 


EDITOR 

Write  and  edit  articles  on  financial  aspects 
of  home  ownership.  Real  estate  and/or  fi¬ 
nancial  background  helpful.  Send  resume 
and  sala^  requirements,  in  confidence, 
tO:  Daniel  Rosenthal,  Homeowner’s 
Moneyletter,  3  Altarinda  Rd,  Orinda  CA 


BUREAU  CHIEF  FOR  MONTANA 
Energetic,  experienced  journalist  to  head 
2-3  person  news  team  covering  state  gov¬ 
ernment  for  the  Lee  Newspapers  of  Mon¬ 
tana  (Billings,  Missoula,  Butte  and 
Helena). 

Attractive  Rocky  Mountain  location,  edit¬ 
ing  level  salary. 

Clips  should  demonstrate  the  ability  to  in¬ 
vestigate  thoroughly,  to  write  about  legis¬ 
lative  affairs  without  boring  readers  and  to 
relate  government  to  people’s  lives. 

The  job  includes  story  assignment  and 
editing.  State  capitol  experience  would  be 
a  plus.  Write  Personnel  Manager,  Billings 
Gazette.  PO  Box  2507,  Billings  MT  59103. 
An  equal  opportunity  employer  M/F. 


ASSISTANT  CITY  EDITOR  sought  by 
medium  size  Southern  daily.  Ideal  candi¬ 
date  has  background  in  reporting  with 
proven  writing  skills,  experience  editing 
copy,  doing  layout  and  writing  headlines. 
PotP-*ia|  for  advancement.  Good  salary 
and  tc.iefits.  Box  33897,  Editor  &  Pul> 
lisher.  Equal  opportunity  employer. 


MANAGING  EDITOR  Southern  California 
5-day  daily.  Successful  applicant  will  have 
proven  track  record  in  local  news  de¬ 
velopment  and  graphics  and  a  talent  to 
motivate  and  work  with  people.  Resume 
ahd  salary  history  to  Box  337C1,  Editor  & 
Publisher. 


HELP  WANTED 


WE  NEED  an  experienced,  creative  report¬ 
er  for  a  Big  Ten  and/or  pro  football  beat. 
We  travel  with  our  teams.  If  you  can 
answer-up  to  beat  demands — columns, 
features,  advances  and  game  coverage — 
let’s  see  some  samples.  Some  desk  work  in 
off-season.  We  can  offer  you  a  beautiful 
Big  Ten  area  city,  plus  excellent  salary  and 
benefits.  Box  33764,  Editor  &  Publisher. 


EDITORIAL 


NEWS  EDITOR  wanted  for  award-winning 
community  newspaper  in  Wyoming  moun¬ 
tain  area.  The  ideal  candidate  is  seasoned 
news  professional  with  experience  in  re- 
portirrg,  photography,  editing  and  produc¬ 
tion.  This  opening  is  tailored  for  a  person 
who  has  imagination,  enthusiasm  and  who 
appreciates  community  journalism  at  its 
finest.  Good  pay,  benefits  and  opportunity 
for  advancement.  Send  resume,  clips  to 
Steve  Woody,  Editor,  The  Platte  County 
Record-Times,  Box  969,  Wheatland  WY 
82201. 


CITY  EDITOR— 45,000-i-  Zone  4  daily,  un¬ 
derstanding  of  and  experience  in  manag¬ 
ing.  ability  to  plan  and  execute  accurate, 
fast  editing,  facile  at  layout,  motivate 
young,  eager-to-learn  staff  by  example  and 
coaching.  Dedication  to  community  news 
pertinent  to  readers.  Box  33541,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  small  Pacific 
Northwest  daily.  Must  have  experience  in 
all  phases  of  production  of  small  daily  in¬ 
cluding  advertising.  reporting,  editing  and 
management.  Box  33532,  Editor  & 
Publisher, 


EXPERIENCED  BUSINESS  REPORTER 
needed  to  cover  politics  and  business  of 
Alaska  fishing  industry  for  high  quality, 
monthly  journal.  Work  with  talented  staff. 
Send  resume  and  clips  to  Journal,  1911 
9th  Av  W,  Seattle  WA  98119. 


REPORTER  for  weekly  newspaper  in  the 
Hudson  Valley.  In  return  for  modest  salary 
person  selected  will  get  solid  training  with 
newspaper  groupwhich  has  won  50  awards 
for  editorial  excellence  in  the  last  4  years. 
Contact  Mimi  McAndrew,  Taconic  News¬ 
papers,  Box  316,  Millbrook  NY  12545,  or 
call  (914)  677-8241. 


WANTED:  Editor  for  weekly.  Must  be  cost 
conscious  as  well  as  business  oriented, 
have  the  ability  to  lay  out  pages,  meet 
deadlines  and  fit  into  a  fast  growing  com¬ 
munity.  Send  resume  including  experi¬ 
ence,  salary,  history  and  references  to  Box 
337^,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
We  need  an  experienced  sports  copy  edi¬ 
tor/makeup  specialist  to  turn  our  aggres¬ 
sive,  but  young,  sports  staff  into  one  of  the 
best  in  the  business.  This  is  not  a  writing 
job.  We  are  looking  for  a  real  pro  who  can 
edit  copy  and  teach  our  younger  people. 
We  have  a  beautiful  Big  Ten  area  city  to 
offer,  plus  an  excellent  salary  structure 
and  a  liberal  benefit  plan.  We  are  looking 
for  the  best,  to  help  us  become  the  best. 
Join  our  nine-person  staff.  Box  33765, 
Editor  &  Publisher. 


EDITORS 

The  Temple  Daily  Telegram,  a 
fast  growing  mid-size  paper  in 
the  Southwest,  is  looking  for  2 
editors  to  join  a  staff  that  has 
just  won  5  state  awards. 

We  want  people  to  help  us 
maintain  our  present  level  of 
professionalism  and  dedication 
to  quality. 

CITY  EDITOR— Our  current 
city  editor  is  moving  to  a 
larger  paper.  We  want  some¬ 
one  with  the  experience  to 
direct  a  citified  staff  of  16 
reporters,  editors  and  photog¬ 
raphers. 

WIRE  EDITOR— We  need  a 
professional  who  is  capable  of 
meeting  deadlines,  laying  out 
page  1  and  working  smoothly 
with  the  composing  room  and 
city  desk.  Our  present  wire 
editor  is  moving  to  a  newly 
created  spot  as  regional  edi¬ 
tor. 

Contact  Steve  Walters 
Temple  Daily  Telegram 
Box  868 

Temple  TX  76501 
(817)  778-4444 
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HELP  WANTED 


EDITORIAL 


TECHNICAL  COMMUNICATIONS  SPE¬ 
CIALIST— Responsibilities  include  writing, 
editing  and  production  of  technical  proper 
sals,  reports  and  papers.  BS  in  communi¬ 
cations  or  engineering.  Salary  to  20K. 
Large  corporation  in  Philadelphia  area. 
Box  33733,  Editor  &  Publisher. 


EXECUTIVE  EDITOR  for  Zone  3  AM  and 
PM  dailies  with  combined  circulation  of 
over  40,000.  Position  requires  strong 
leader  with  experience  as  managing  editor 
of  similar  size  operation  or  assistant  man¬ 
aging  editor  of  larger  daily.  Challenging 
opportunity  requiring  expertise  in  product 
and  staff  development.  Box  33787,  Editor 
&  Publisher. 


REPORTER/EDITOR— 18,000 northwest  Il¬ 
linois  PM  daily  seeks  reporter  with  some 
experience.  Desk  work  also  involved.  Apply 
to  Freeport  Journal-Standard,  PO  Box  361, 
Freeport  IL  61032.  Midwest  applicants 
preferred. 


ALASKAN  REPORTER 
Flexible  person  to  work  in  all  areas  of  our 
1300  weekly.  Expect  to  learn  or  do  almost 
anything.  Offering  $12,000-r  salary.  Send 
resume  and  clips  (non-returnable)  to:  Ron 
Loesch,  Publisher,  Petersburg  Pilot,  PO 
Box  930,  Petersburg  AK  M833. 


COPY  DESK  SUPERVISOR— Growing, 
70,000  circulation  AM  has  opening  for 
person  who  can  manage  people,  write 
heads,  edit  tightly  and  demand  grammati¬ 
cal  excellence.  Send  resume  to  Owen 
Kearns  Jr,  Bakersfield  Californian,  PO  Bin 
440,  Bakersfield  CA  93302. 


EDITORIAL  ASSISTANT 
Journalism  degree.  Rewriting,  make  up, 
reporting.  National  Jewish  weekly  tabloid. 
Starting  salary  $10, (XX).  The  Jewish  Post  & 
Opinion,  611  N  Park  Av,  Indianapolis  IN 
46204. 


ASSISTANT  SPORTS  EDITOR— Challeng¬ 
ing  job  on  aggressive  south  Florida  PM  for 
creative  person  strong  in  desk,  layout  and 
leadership  skills.  Early  morning  hours.  This 
is  primarily  an  editing  job.  Only  persons 
with  some  desk  experience  will  be  consid¬ 
ered.  Box  33910,  Editor  &  Publisher. 


CITY  HALL  REPORTER  wanted  for  7500 
circulation  PM  daily  in  northern  Idaho. 
We’re  looking  for  a  reporter  with  a  year  or 
two  of  experience  who  can  present  news  of 
politics  and  local  government  in  a  clear, 
understandable  way.  Editing  background 
helpful.  University  town  near  skiing  and 
lakes.  Write  to  Kenton  Bird,  managing 
editor,  Idahonian,  Box  8187,  Moscow  ID 
83843. 


HELP  WANTED 


EDITORIAL 


REPORTER  who  wants  to  move  into 
editor's  slot  on  Pennsylvania  weekly  that 
wants  to  amount  to  something.  146  year 
old  paper  searching  for  new  direction. 
Write  Box  33751,  Editor  &  Publisher. 


MANAGING  EDITOR  who  can  do  it  all, 
motivate  staff,  report  and  write,  handle 
desk,  maintain  high,  positive  profile  in  our 
community.  Write  Ned  Cantwell,  Pub¬ 
lisher,  Carlsbad  Current-Argus,  PO  Box 
1629,  Carlsbad  NM  88220. 


STAMP  NEWS  REPORTER  wanted.  49 
year  old  national  stamp  collector  newspa¬ 
per  needs  stringer  to  report  on  capitol, 
postal  service.  Ability  to  write  breaking 
news  and  analysis  needed.  Send  samples, 
qualifications,  pay  desired  to  Ken  Wood, 
editor.  Stamp  Collector,  Box  10,  Albany 
OR  97321. 


WYOMING  WEEKLIES  NEED— 

News  Editor  to  direct  staff  of  3  and  layout 
prize  winning  paper. 

Sports  Writer-Reporter  to  cover  high 
school  and  college  with  words  and 
photos. 

Beginning  Reporter-Photographer  to  work 
on  family  living  section. 

Beginning  Reporter-Photographer  for 
news,  features  and  darkroom  work. 

Writer-Photographer  to  cover  agricultural 
area. 

Press  Assistant  for  4  unit  Goss  Commun¬ 
ity. 

Send  resume  now  to  Mike  Lindsey,  2025 

Main  St,  Torrington  WY  82240. 


REPORTER  needed  for  progressive  weekly 
in  west  Tennessee.  Send  resume  and  sal¬ 
ary  requirements  to  Brian  Sherman,  The 
Voice,  Box  249,  Ripley  TN  38063,  or  call 
(901)  635-1238. 


SPORTSWRITER— Ideal  opening  for  re¬ 
cent  college  graduate  with  sportswriting 
experience.  Daily  9100  AM  newspaper. 
Send  clips  and  resume  to  Lee  Ostrom,  do 
Dickinson  Press,  127  W  First  St,  Dickinson 
ND  58601. 


OUTDOOR  EDITOR 

National  archery  magazine  requires  editor 
with  strong  writing  and  photography  skills. 
Must  know  bowhunting.  3  to  5  years  ex¬ 
perience.  Market  Communications,  225  E 
Michigan,  Milwaukee  Wl  53202. 


FLORIDA  beachside  newspaper  wants  one 
who'd  be  No.  2  in  Women/Plus  Depart¬ 
ment,  writing,  editing,  layout  experience, 
imagination,  ability.  One  who  could  move 
up.  Resume,  references,  samples  to  Box 
33836,  Editor  &  Publisher. 


TOP  EDITOR  WANTED 


Our  aggressive,  growing  daily  newspaper  of  30,000 
paid  circulation  is  ready  to  hire  an  experienced 
editor  who  can  handle  the  challenge  of  a  highly 
competitive  market. 

Our  award  winning  news  staff  is  willing  and  able  .  .  . 
but  needs  guidance  and  direction.  We  want  a  person 
who  will  help  us  grow. 

You'll  be  working  in  an  outstanding  community  with  a 
market  potential  matched  by  few.  Our  facilities  are 
among  the  newest  and  most  advanced  in  the  industry 
and  our  goal  is  to  provide  the  finest  daily  news¬ 
paper  possible  for  our  readers. 

We're  located  in  Zone  8  with  excellent  climate, 
abundant  recreational  facilities  and  .  .  .  just  a  great 
place  to  live. 

You'll  be  joining  a  highly  respected  and  diversified 
communications  company  with  many  benefits  and 
we'll  pay  you  a  salary  that  amply  rewards  your 
efforts  (way  above  the  average  for  papers  of  this 
size). 

If  you  are  an  individual  who  can  handle  people, 
who  has  the  desire  and  determination  to  help  us  put 
out  a  really  fine  newspaper  and  who  will  accept  the 
challenge,  you  will  reap  the  rewards.  We  want  to 
hear  from  you. 

Box  33907,  Editor  &  Publisher 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR — 12,000  circulation 
daily  in  a  suburb  of  New  Orleans.  Must 
have  layout  experience  arKf  an  ability  to 
organize.  Local  sports  emphasized  in  this 
two  person  department.  Send  resume, 
clips,  salary  requirements  to  Patrick 
Sweeney,  The  Daily  Times,  PO  Box  490, 
Slidell  LA  70458.  Immediate  opening 


HARD-NEWS  WEEKLY  newsmagazine 
group  in  need  of  assistant  editor  who  has 
editing/hed  writing  skills  and  flair  for  page 
design.  Product  (51,000)  already  news  and 
design  pace-setter.  This  is  a  key  editing/ 
design  position,  so  editors  who  "must” 
write  should  not  bother  applying.  Send  re¬ 
sume,  examples  of  work:  Box  14,  Union 
Lake  Ml  48085. 


LIFESTYLE 

If  you're  creative  and  would  like  to  be  part 
of  a  new  team  running  a  lifestyle  section 
on  a  progressive,  changing  Southern  daily, 
we'd  like  to  hear  from  you.  Writing  and 
editing  positions  opening  up  for  people 
with  a  journalism  degree  and  related  ex¬ 
perience.  Box  33850,  Editor  &  Publisher. 


INVESTIGATIVEJGENERAL  ASSIGNMENT 
REPORTER  wanted:  45,(X)0  circulation — 
flagship  in  a  fleet  of  four  papers — after¬ 
noon  daily  in  San  Francisco  Bay  Area  is 
undergoing  sweeping  changes  in  form  and 
content.  Object:  to  become  aggressive, 
dramatic,  and  brightly  written  journalistic 
force  in  the  region.  Need  experienced  re¬ 
porter  with  ability  to  dig,  enterprise, 
analyze,  write— a  reporter  to  go  after  the 
tough,  hidden  story.  A  reporter  who  can 
explain  it  clearly  and  trenchantly.  Send 
clips  and  resume  to:  John  Pachtner,  City 
Editor,  The  Daily  Review,  PO  Box  5050, 
Hayward  CA  94540. 


HELP  WANTED 


EDITORIAL 


ONE  OF  FLORIDA’S  top  weeklies  has  news 
job  open.  Spot  news  and  features.  Full 
written  resume  to  Owen  Brice,  PO  Box  31, 
Lake  Wales  FL  33853. 


GENERAL  ASSIGNMENT  REPORTER  with 
desk  experience  wanted.  Minimum  1  year 
experience.  Will  assist  managing  editor  on 
small  daily.  Santa  Paula  Daily  Chronicle, 
PO  Box  30,  Santa  Paula  CA  93060,  (805) 
525-5555. 


LIFESTYLE  EDITOR 

Revamping  Southern  daily  seeks  a  to^ 
notch  newsperson  to  head  up  a  new  life¬ 
style  section.  We  want  a  section  that's  vis¬ 
ually  interesting,  stories  with  broad  ap¬ 
peal,  clubs  and  teas  trimmed  and  F>ack- 
aged  inside.  We  require  a  journalism  de¬ 
gree  and  a  minimum  of  two  years'  experi¬ 
ence.  Box  33849,  Editor  &  Publisher. 

NIGHT  ASSISTANT  CITY  EDITOR 
Fast  growing  medium  size  daily  is  seeking 
an  experienced  assistant  city  editor.  Ideal 
candidate  must  have  a  minimum  of  3  to  5 
years  previous  experience  as  city  editor  or 
assistant  city  editor.  Strong  news  judg¬ 
ment,  editing  skills  and  ability  to  handle 
breaking  news  required.  Top  pay  and  ben¬ 
efits.  Zone  4.  Please  send  resume  includ¬ 
ing  salary  history,  references  and  samples 
to  Box  33830,  Editor  &  Publisher. 

REPORTER— We  want  a  reporter-writer 
who  has  covered  the  basic  beats  and  got¬ 
ten  results  from  investigative  efforts.  We 
want  a  person  who  is  fast,  accurate  and 
approaches  each  story  from  the  smallest 
to  the  largest  with  the  same  care.  This  per¬ 
son  would  have  around  10  years  experi¬ 
ence  on  dailies.  We  offer  good  pay.  excel¬ 
lent  benefits  and  growth  in  South  Florida. 
Box  33815,  Editor  &  Publisher. 


REPORTERS 

The  Virginian-Pilot  has  three  openings,  each  requiring  in¬ 
telligence.  experience,  perseverence.  writing  ability  and  a 
determination  to  excel  The  vacancies  are  in  these  areas: 

Higher  Education 

This  beat  requires  a  thoroughly  experienced  education 
reporter  who  can  cut  through  the  jargon  to  give  our  read¬ 
ers  an  understanding  of  the  process,  not  just  a  recitation 
of  meeting  minutes,  and  who  writes  well  enough  to  demon¬ 
strate  how  fascinating  education  really  is. 

City  Hall 

Perhaps  our  toughest  beat,  this  assignment  —  covering 
one  of  four  city  governments  in  our  metropolitan  area  — 
demands  maturity,  diplomacy  and  patience  as  well  as  the 
proven  ability  to  dig  and  the  intelligence  to  understand  and 
explain  the  complex  issues  that  face  a  troubled  urban  cen¬ 
ter  This  is  no  place  for  amateurs 

General  Assignment 

This  is  a  job  for  an  all-around  pro.  a  versatile  reporter 
confident  enough  to  know  that  a  six-graph  police  story  is 
no  threat  to  his  or  her  dignity  and  slick  enough  to  spin  it 
out  superbly  in  30  minutes  before  catching  a  plane  to 
cover  the  best  regional  story  of  the  day  It  II  lake  all  you  ve 
got.  but  you  re  not  ever  likely  to  have  more  fun  while 
getting  paid  —  at  least  not  legally 

The  Virginian-Pilot  is  determined  to  improve.  We  are  seek¬ 
ing  not  mere  competence  but  demonstrated  quality  Do  not 
telephone.  If  you  have  a  resume  and  clips  that  are  truly 
impressive,  send  them  in  confidence  to: 

^hc  Dirginian-pilot 

James  Paper 
Metropolitan  Editor 
1 50  W.  Brambleton  Ave. 

Norfolk,  Va.  23501 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
JOB  LEADS 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRESSROOM 


SPORTS  WRITER 
Pro  Teams 

Nationally  known  south  Florida  daily  has 
an  immediate  opening  for  a  highly  skilled 
journalist  to  cover  the  Miami  Dolphins.  In¬ 
dividual  must  have  a  minimum  of  5  years 
experience  on  a  daily  with  back^ound  in 
coverage  of  pro  teams  preferred.  Excellent 
salary  and  benefits.  Please  send  resume 
including  samples  to  Box  33828,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  for  hard-news 
weekly  newsmagazine  group.  Must  have 
experience  covering  government.  Early 
June  staff  opening  but  will  find  spot  now 
for  right  person.  Send  samples  of  work  to 
Box  14,  Union  Lake  Ml  48085. 


IMMEDIATE  OPENINGS  are  available  in  an 
international  firm  with  good  opportunities 
for  growth  and  advancement. 

DESK  AND  REWRITE  EDITOR:  Positions 
available  in  overseas  bureau  in  the  Arab 
Middle  East.  Salary  ranges  from  $18,000 
to  $22,000  annually  plus  furnished  hous¬ 
ing  and  one  month  paid  vacation  per  year 
and  round  trip  ticket  to  the  U.S.  Excellent 
opportunity  for  the  person  with  an  interna¬ 
tional  journalistic  interest. 

OTHER  positions  available  for  sports  page 
editor,  local  and  international  page  editors 
and  other  opportunities  for  trainees. 
CIRCULATION  MANAGER:  Needed  in 
Houston  office  for  setting  up  of  newsstand 
distribution  in  the  U.S.  and  Canada  for  in¬ 
ternational  publications.  Previous  experi¬ 
ence  essential.  Salary  is  negotiable.  Excel¬ 
lent  opportunity  for  growth  and  good  com¬ 
pany  benefits  available. 

ARABIC/ENGLISH  TYPESETTER/LAYOUT: 
Positions  available  in  Houston  for  persons 
experienced  in  Arabic  and/or  English 
typesetting,  paste-up  and  coordinating 
purchasing  from  printers  and  other 
suppliers  and  layout.  Salary  is  negotiable 
with  experience.  Good  company  benefits 
and  opportunity  to  advance. 

IF  YOU  are  qualified  and  interested  in  any 
of  the  above  positions  please  send  resume 
and  samples  of  writing  (where  applicable) 
to  SRM,  Inc.,  Box  57,  2100  West  Loop 
South,  Houston  TX  77027. 


OPPORTUNITIES  for  copy  editors,  report¬ 
ers,  on  growing  south  New  England  AM 
daily.  Minimum  2  years  experience.  Zone  1 
preferred.  Box  331325,  Editor  &  Publisher. 


BUSINESS  AND  FINANCIAL— A  major 
Midwestern  daily  with  a  strong  commit¬ 
ment  to  quality  economic  journalism  has  2 
key  posts  open:  A  REAL  ESTATE  AND 
HOUSING  REPORTER  is  needed  to  cover 
one  of  the  most  dynamic  markets  in  the 
country.  We  are  looking  for  someone  who 
can  report  marketplace  events  in  a  way 
that  relates  them  to  the  average  reader. 
Also,  we're  looking  for  a  COPY  EDITOR  who 
is  energetic,  creative  and  able  to  help  the 
business  add  financial  editor  supervise  a 
staff  of  7  reporters,  Send  clips  and  resume 
to  Jerry  Heaster,  Business  and  Financial 
Editor,  The  Kansas  City  Star,  1729  Grand 
Av,  Kansas  City  MO  64108. 


ALASKA  DESK — States  News  Service  is 
looking  for  experienced  Alaska  reporter 
with  experience  in  Washington  and/or 
Alaska.  Hard  work,  low  pay.  Send  clips  and 
resume  to  Editor,  States  News  Service, 
316  Pennsylvania  Av  SE,  Washington  DC 
20003. 


STATES  NEWS  SERVICE  is  looking  for  re¬ 
porters  with  strong  daily  background.  Work 
IS  still  hard,  pay  is  still  low.  Send  clips  and 
resume  to  Editor.  States  News  Service. 
316  Pennsylvania  Av  SE,  Washington  DC 
20003. 


REPORTER-PHOTOGRAPHER  immediately 
for  a  quality  Ohio  weekly  in  beautiful 
rural  area.  Helpful  if  confident  as  "Jack- 
of-all-trades.”  Good  starting  salary,  excel¬ 
lent  fringe  benefits,  a  creative,  fun,  place 
to  work.  Write  to.Paul  Lintern,  editor.  The 
Farmer-Hub,  PO  Box  151,  Millersburg  OH 
44654. 


FREELANCE 


FEATURES  WANTED  for  black-oriented, 
eneral  interest,  monthly  magazine, 
tories  may  be  on  any  subject,  but  should 
have  a  national  or  international  flavor. 
Good  photos  also  needed.  Manuscripts 
and  enquiries  invited.  Submissions  tO: 
Frank  Madison,  Mahogany  magazine,  1300 
Summit  Av,  Suite  428,  Ft  Worth  TX  76102. 
(817)  335-1427. 


PR/EDITORIAL  jobs  nationally.  Weekly 
monthly  subscription  rates.  M.  Sternman, 
68-38  Yellowstone,  Forest  Hills  NY  11375. 


MARKETING 


INTERNATIONAL 
MARKETING  SUPERVISOR 
with  emphasis  on  Europe  for  international 
newspaper  supplement.  Requirements: 
Fluency  in  English  and  three  European 
languages  (including  one  Scandinavian); 
offshore  experience  with  European  press 
and  business.  Salary:  $15K  +  commis¬ 
sions.  Qualified  applicants  only  submit  re¬ 
sume  to  Box  33842,  Editor  &  Publisher, 


MARKETING  RESEARCH 


MARKETING  RESEARCH  MANAGER 
Western  New  York's  leading  daily  newspa¬ 
per  has  an  immediate  opening  as  manager 
of  our  research  department.  We're  seeking 
an  individual  who  has  strong  statistical  re¬ 
search  and  analytical  skills  with  a  proven 
track  record  in  print  media.  He  or  she  will 
work  closely  with  sales  areas  and  be  re¬ 
sponsible  for  consumer  research  projects 
and  readership  surveys.  Excellent  pay, 
fringes  and  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  and 
salary  requirements  to  Richard  K  Feather, 
Vice  President,  Buffalo  Evening  News,  1 
News  Plaza,  Buffalo  NY  14240,  or  call 
(716)  849-4535. 


MARKET  RESEARCH  MANAGER 
Excellent  opportunity  for  an  experienced 
researcher  to  coordinate  varied  newspaper 
research  projects  for  dominant  daily 
newspaper  in  growing  south  Florida  mar¬ 
ket,  Individual  should  have  varied  market 
research  background  and  strong  presenta¬ 
tion  skills.  Contact  Mr  Tony  Mangone,  Ad 
Director,  The  Post  &  Evening  Times,  2751 
South  Dixie  Hwy,  West  Palm  Beach  FL 
33405.  (305)  833-7411. 


PHOTOGRAPHER 


THE  STATE  OF  TENNESSEE  is  seeking  to 
employ  a  Chief  State  Photographer— 
$19,476  and  a  State  Photographer 
2— $15,252  to  work  with  their  photo  de¬ 
partment.  The  positions  offer  the  oppor¬ 
tunity  to  work  with  a  talented  close-knit 
team  in  the  areas  of  travel,  wildlife,  con¬ 
servation  and  state  government.  Appli¬ 
cants  for  the  Chief  State  Photographer  po¬ 
sition  should  have  a  high  school  degree 
and  six  years  of  working  experience.  Appli¬ 
cants  for  the  State  Photographer  2  posi¬ 
tion  should  have  a  high  school  degree  and 
four  years  of  experience.  A  college  degree 
in  photography  can  substitute  for  two 
years  of  experience  for  either  position.  A 
nigh  proficiency  in  pictorial  and  people 
photography,  both  color  and  b&w  must  be 
displayed.  For  application  and  portfolio 
criteria  write:  Robin  Hood,  Director  of 
Photogryjhic  Services,  Governor's  Infor¬ 
mation  (Jffice,  State  Capitol,  Nashville, 
Tennessee  37219.  Portfolio  must  be 
postmarked  before  midnight.  May  15th. 


PRESS  ENGINEERS 


ESTABLISHED  CORPORATION  seeking 
individuals  experienced  with  dampener 
and  cylinder  applications  on  presses  of  all 
sizes.  Strong  large  press  cylinder  design  a 
plus.  Must  be  willing  to  travel  moderately 
on  world-wide  basis  for  field  evaluations 
and  supervise  installations.  Contact  in 
confidence:  Smith  RPM  Corp,  9040  Cody, 
Overland  Park  KS  66214.  (913)  888-0695, 


E  &  P  CLASSIFIEDS 
Programmed  for  Selling 
(212)  752-7053 


PRODUCTION 


DIRECTOR  OF  MAINTENANCE 
Expanding  Zone  4  newspaper  company  is 
seeking  an  experienced,  people-oriented 
Director  of  Maintenance.  This  position  is 
responsible  for  carrying  out  a  comprehen¬ 
sive  maintenance  program,  including  the 
supervision  of  maintenance  tradespeople, 
safety,  planning,  budgeting  and  schedul¬ 
ing.  Applicants  must  have  a  thorough 
knowledge  of  building  operations  and  ex¬ 
perience  in  the  repair  and  maintenance  of 
production  equipment.  Minimum  of  3-5 
years  supervisory  experience  required. 
Please  send  resume  including  salary  his¬ 
tory  to  Box  33827,  Editor  &  Publisher. 


PRODUCTION  MANAGER  wanted  for 
award-winning  community  newspaper  in 
Wyoming  mountain  area.  The  ideal  candi¬ 
date  must  know  equipment,  production, 
darkroom  and  work  well  with  people.  No 
job  work  involved.  Good  pay,  benefits. 
Send  resume,  references  to  Steve  Woody, 
Editor,  The  Platte  County  Record-Times, 
Box  %9,  Wheatland  WY  82201. 


PRODUCTION  MANAGER 
Growth  oriented  family  owned  newspaper 
seeks  experienced  manager  to  assume  full 
responsibility  for  daily  production.  Work 
history  should  include  5-10  years  offset 
printing  press  experience,  preferably  in 
the  newspaper  industry.  Position  requires 
individual  with  good  communication  and 
interpersonal  skills.  Some  experience  in 
data  processing  systems  also  desirable. 
Position  available  in  pleasant  Midwest 
community  near  four  seasons  recreation 
area.  Excellent  salary  and  fringe  benefits 
offered. 

Please  forward  complete  resume  includir^ 
salary  history  in  confidence  to  Box  337  57/ 
Editor  &  Publisher. 


THE  FOLLOWING  POSITIONS  are  avail¬ 
able  In  our  Production  Department.  We 
operate  8  units  of  Goss  Urbanite  and  elec¬ 
tronic  front  end  system: 

PRESS  ROOM  FOREMAN 
JOURNEYMAN-PRESSPERSON 
ASSISTANT  PRODUCTION  MANAGER 
Only  experienced  need  apply.  Send  de¬ 
tailed  resume  with  salary  history  and  re¬ 
quirements  to:  Publisher's  Office,  The  Ok¬ 
lahoma  Journal,  PO  Box  10839,  (jklahoma 
City  OK  73140. 


COMPOSING  SUPERINTENDENT 
Leading  Zone  4  metropolitan  newspaper  is 
seeking  a  top  notch  manager  to  assume 
total  responsibility  for  composing  depart¬ 
ment  operations.  Individual  must  have 
complete  knowledge  of  cold  type  system 
and  a  minimum  of  3  years  supervisory  ex¬ 
perience.  Strong  people  skills  essential. 
Competitive  salary  and  excellent  fringe 
benefits.  Please  respond  detailing  educa¬ 
tion,  experience  and  salary  history  to  Box 
33831,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER 
Major  Southeast  combination  paper.  Our 
person  is  probably  manager  for  a  medium 
daily  or  assistant  manager  for  large  metro. 
Duties  will  include  ad  agency  liaison, 
radio-tv  promotion,  trade  journal  advertis¬ 
ing,  editorial  and  circulation  promotion, 
public  service,  internal  promotion,  special 
events  projects.  Send  full  resume  includ¬ 
ing  experience  and  salary  level.  We  will  be 
holding  interviews  at  the  INPA  Convention 
in  New  York  May  4-7,  All  replies  held  In 
confidence.  Box  33691,  Editor  & 
Publisher. 


PUBUC  INFORMATION 


DIRECTOR  OF  COMMUNICATIONS 
COLGATE  UNIVERSITY 
Experienced  person  to  direct  University's 
communications  program  including  media 
relations,  public  information,  publications 
and  internal  communications.  The  director 
serves  as  editor  of  the  University  alumni/ 
parent  tabloid  and  supervises  a  staff  of  six 
professionals.  Candidates  must  have  at 
least  a  bachelor's  degree,  experience  in 
management,  demonstrated  ability  as  a 
writer  and  editor,  and  understanding  of 
publication  processes  and  public  rela¬ 
tions,  preferably  in  a  college  setting. 
Salary  competitive,  excellent  fringe  bene¬ 
fits. 

Colgate  University,  located  in  the  central 
New  York  village  of  Hamilton,  enrolls  25(X) 
undergraduates  in  a  wide-ranging  liberal 
arts  curriculum  and  has  a  small  graduate 
program.  Send  resume  before  May  1  to 
Stanley  E.  Hall,  Vice  President  for  Public 
Affairs,  Colgate  University,  Hamilton,  N.Y. 
13346. 

Colgate  University  is  an  affirmative 
action/equal  opportunity  employer. 


PRESSROOM 


PRESSPERSON 

Major  Southern  offset  newspaper  has  sev¬ 
eral  positions  available  for  experienced 
presspersons.  Previous  offset  experience 
preferred.  Excellent  salary  and  benefits. 
Please  respond  detailing  work  history  and 
salary  requirements  to  Box  33829,  Editor 
&  Publisher. 


WORKING  FOREMAN— Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


JOURNEYMAN  for  a  Goss  Urbanite  press. 
Call  (713)  477-0221  ext  202,  no  collect 
calls.  Zone  6. 


PRESS  FOREMAN— Small  non-union 
commercial  web  offset  printer  needs 
foreman/pressperson.  Experienced  on 
Goss  Suburban  press.  Salary  commensu¬ 
rate  with  experience.  Please  write  giving 
details  of  press  and  managerial  experience 
and  salary  history  to  Patent  Trader,  Box 
240,  Mt  Kisco  NY  10549,  Attn:  R.  Wilson. 


PUBUC  RELATIONS 


WRITERS  (2)  with  recent  wire  service  or 
daily  experience  for  PR  offices  in  Washing¬ 
ton  DC  and  Indianapolis  for  national  or¬ 
ganization;  radio,  tv,  cable,  speech  writing 
and  photo  experience  or  PR  accreditation 
a  plus  but  not  required;  male,  female  vet¬ 
erans  of  wartime  service  preferred.  Write 
Fred  Woodress,  PO  Box  1055,  Indianapolis 
IN  46206. 


S>U.£S 


EXPERIENCED  Zone  1  sales  rep  to  the 
newspaper  industry.  Immediate  opening 
for  qualified  individual.  Box  33930,  Editor 
&  Publisher. 


Positions 


Wanted . . . 


ADMINISTRATIVE 


GENERAL  MANAGEMENT— Proven  through 
the  years  to  possess  the  ability  to  bolster 
stagnant  profits,  enhance  quality  and  in¬ 
crease  sales.  You  can  take  advantage  of 
rny  educational  background  (BS,  MBA  and 
JD),  plus  years  of  experience.  Currently 
handling  all  facets  of  operations  in  publi¬ 

cation  of  an  award-winning  daily.  Out¬ 
standing  accomplishments  in  highly  profit¬ 
able  commercial  field.  Responsible  for 
launching  new  publications.  Will  make 

own  opportunity  for  both  your  company 

and  myself.  Salary  requirements  are  ne¬ 

gotiable.  immediate  availability.  Inter¬ 
ested?  Resume  available  by  writing  Box 
33750,  Editor  &  Publisher. 


SUCCESSFUL  daily  publisher  with  equally 
successful  advertising  management  back¬ 
ground  available  now  for  new  challenge 
with  medium/large  daily.  (319)  524-3456. 


ADVERTISING 


30  YEARS  experience  advertising  sales/ 
management.  Top  references.  Seeking  po¬ 
sition  in  Texas.  Box  33782,  Editor  & 
Publisher. 


AD  MANAGER  with  the  know-how  to  get 
the  job  done.  Experienced  all  phases, 
promotion  minded,  staff  training, 
motivator,  top  sales.  Box  33774,  Editor  & 
Publisher. 


HARDWORKING,  dedicated,  34  years  ex¬ 
perience  on  dailies  6000  to  12,000. 
Presently  employed  as  Classified  Manager 
of  daily/shopper  (20  years  same  employer). 
Seeking  classified  or  retail  managership  or 
top  sales  position.  Strong  on  special  edi¬ 
tions.  Top  references.  Box  33781,  Editor  & 
Publisher. 


TM  A  PROFESSIONAL!  30  years  experi¬ 
ence  advertising  sales,  management. 
Weeklies.  Sunbelt  areas  only.  Call  (813) 
371-8131,  or  Box  33879,  Editor  & 
Publisher. 


ARTIST 


EDITORIAL  ARTIST  with  large  city  news¬ 
paper,  solid  background,  cartoons,  illust¬ 
ration,  seeks  relocation.  Zone  9.  Box 
33773,  Editor  &  Publisher. 
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EDITOR  &  PUBLISHER  for  April  12,  1980 


POSITIONS  WANTED 


YOUNG  ARTIST  wants  career  on  daily  as 
illustrator  of  news  and  features.  Any  Zone. 
David  Kordalski,  645  N  Sever  St.  Wooster 
OH  44691. 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 


ART/GRAPHICS  Director,  12  years  experi¬ 
ence  in  advertising  and  editorial  art.  news¬ 
paper  redesign,  photography,  VDT  sys¬ 
tems,  promotion.  Strong  manager/ 
motivator,  results  oriented.  Seeking  new 
creative  challenge.  Box  33859,  Editor  & 
Publisher. 


CARTOONIST 


CARTOONIST— Versatile  and  creative,  for 
samples  write  George  Albitz,  1450  E  Har¬ 
mon  Av  #104B,  Las  Vegas  NV  89109. 


CIRCULATION 


EXPERIENCED  Director  now  employed 
seeking  change.  14  years  in  all  phases  in¬ 
cluding  computer  systems,  departmental 
rebuilding  and  TMC  products.  Box  33760, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
with  10  years  circulation  experience  and 
college  degree  seeks  to  become  circulation 
manager.  Exceptional  qualifications.  Box 
3381b.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER,  25  years  experi¬ 
ence  is  eager  to  help  you.  Very  familiar 
with  the  basics  and  new  technology.  Call 
(214)  758-5241. 


COMPUTER  TECHNOLOGY 


EXPERIENCED  data  processing  person 
with  8  years  in  newspaper  production  and 
business  areas  as  manager,  analyst  and 
programmer.  Box  33686,  Editor  & 
Publisher, 


HARD-WORKING  young  writer-editor  en¬ 
joys  developing  humorous,  off-beat  fea¬ 
tures.  Knows  sports,  politics,  entertain¬ 
ment.  Zone  5  but  willing  to  relocate.  Box 
33576,  Editor  &  Publisher. 


EXPERIENCED  reporter  on  small  San 
Francisco  daily.  Harvard  grad,  seeks  post 
on  25,CXX)-i-  West  Coast  quality  daily.  P. 
Patton,  4957  Coronado  Av,  Oakland  CA 
94618. 


TOP-OF-THE-LINE  warmly  upbeat  colum¬ 
nist.  Choice  standout  in  troubled  times. 
Also,  eye-ball  reporting  with  unusual  situa¬ 
tion  sense.  Home  town  style  oriented 
against  background  as  former  daily  editor, 
trial  lawyer,  cleric  and  well  traveled  over¬ 
seas  press  representative.  Box  33707, 
Editor  &  Publisher. 


TRIPLE  (AP)  Award-winning  feature  writer 
and  general  assignment  reporter  with  13 
years  on  30,000  daily.  Careful,  intelligent 
writer  who  produces  clean  copy.  VDT. 
Seeking  feature/general  assignment  slot 
on  aggressive  paper  where  integrity  comes 
first  and  where  quality  writing  is  recog¬ 
nized.  Zones  7  or  8,  prefer  Idaho,  Wyoming 
or  Montana.  Let’s  talk  it  over!  Box  33646, 
Editor  &  Publisher. 


POSTIONS  WANTED 


SOMEONE  IN  CHICAGO  must  need  a  fast, 
accurate  writer/reporter  who  also  does 
deskwork,  takes  pictures.  Solid  record,  15 
years  dailies  and  weeklies.  Available  June 
1.  Call  (312)  562-1191. 


EDITORIAL  WRITER— Excellent  writer-edi¬ 
tor.  Top  credentials,  experience.  In¬ 
formed,  conscientious,  productive.  Box 
33^9,  Editor  &  Publisher. 


BUSINESS  REPORTER  with  flair  for  fea¬ 
tures  seeks  position  on  Zone  2  or  Florida 
daily.  Box  33642,  Editor  &  Publisher. 


REPORTER,  three  years  experience  cover¬ 
ing  politics,  government,  and  writing  fea¬ 
tures.  Seeks  challenge  on  Zone  2  daily. 
Top  J-school  grad,  scholastic  honors. 
Knows  VDTs,  photography  and  editing. 
Box  33664,  Editor  &  Publisher. 


WOMAN  SPORTS  WRITER  has  covered  all 
types  of  sports;  ice  hockey  to  field  hockey, 
baseball  to  softball,  pro  to  high  school. 
Have  worked  for  2  dailies  plus  wire  service 
experience.  Would  like  more  pro  work, 
especially  baseball.  Box  33776,  Editor  & 
Publisher. 


NEWSMAN,  54,  seeks  editor’s  post.  Two 
dependents.  Box  33772,  Editor  & 
Publisher. 


LOOKING  FOR  a  sports  writer  with  top 
track  record,  skilled  at  features?  You  could 
have  my  skills  and  reputation  working  for 
you.  Box  33770,  Editor  &  Publisher. 


SPORTS  EDITOR,  15-year  pro,  available  to 
make  your  section  exceptional.  Back¬ 
ground:  Little  League  to  Super  Bowl,  daily 
and  wire  service,  news  and  sports.  You 
can’t  miss.  Box  33769,  Editor  &  Publisher. 


NEED  a  shot  of  imagination?  Young  editor 
wants  room  for  growth  on  daily  or  large 
weekly.  An  award-winning  writer  and 
photographer,  he  has  seven  years  of  daily 
and  weekly  experience.  Has  production 
expertise.  Aggressive  but  not  obnoxious. 
Box  33752,  Editor  &  Publisher. 


SPARKLING  COPY  from  a  reporting  pro 
who  has  done  everything  from  police  to 
politics  to  ballet.  Seeking  consumer-busi¬ 
ness  specialty,  preferably  in  Zone  5,  but 
open  to  other  areas  if  Job  is  right.  Box 


VERSATILE  WRITING  TALENTS  offered  to 
Zone  9  daily  by  experienced  journalist  who 
is  doing  it  all— columns,  features,  news 
and  editing  for  respected  county-wide 
weekly  in  northern  California.  Excellent  ref¬ 
erences.  quality  clips.  Box  33663,  Editor 
&  Publisher. 


NEWSROOM  PRO 

with  4  well-rounded  publication  years, 
seeking  editorship  on  7000  to  10,00() 
daily.  Committed  to  community  excel¬ 
lence.  Box  33703,  Editor  &  Publisher. 


COPY  EDITOR- Award-winning  headline 
writer  seeks  job.  Send  replies  to  Box 
33682,  Editor  &  Publisher. 

LAW  REPORTER— JD-degree,  4  years 
journalism  experience.  Sews  position  on 
daily  or  magazine,  any  Zone.  Jon  Duncan, 
918  W  Roscoe,  Chicago  IL  60657. 


COPY  DESK,  summer  ’80  only.  College 
J-teacher,  solid  metro  (150,000-1-)  experi¬ 
ence.  S.  Nash,  1802  Garfield,  Charleston 
IL  61920, 


EXPERIENCED  REPORTER,  28,  seeks  re¬ 
porting  job  with  larger  paper  or  beginning 
editing  job.  Have  covered  beats  and  done 

general  assignment  work  on  20,000  AM 
aily  for  3V2  years.  Would  like  to  work  for 
paper  where  effort  matters.  Box  33738, 
Editor  &  Publisher. 


REPORTER— Recent  grad  with  daily  ex¬ 
perience  and  wire  internship  seeks  entry 
level  position  on  small  town  daily.  Will  work 
hard,  travel  anywhere.  Box  33797,  Editor 
&  Publisher. 


TALENTED  writer/photographer.  Some  ex¬ 
perience,  college  grad,  veteran,  desires  af¬ 
filiation  with  quality  daily.  Box  33794, 
Editor  &  Publisher. 


ACTION  LINE  reporter  seeks  relocation. 
More  than  15  years  experience  in  all  facets 
of  news  reporting,  including  police,  educa¬ 
tion,  city-county  government  beats.  Ready 
to  find  "all  the  facts”  for  newspaper  read¬ 
ers.  Box  33784,  Editor  &  Publisher. 


SPORTSWRITER  seeks  position  on  metro 
after  three  years  on  small  Eastern  daily. 
Layout,  writing,  camera  experience.  Have 
experience  covering  pro  and  college 
teams.  Box  33922,  Editor  &  Publisher. 


SPORTSWRITER  FOR  HIRE.  Veteran 
sports  editor  wants  to  devote  all  his  time  to 
sports  writing.  Salary  request  reasonable. 
Prefer  Pennsylvania  and  Florida.  Box 
33884,  Editor  &  Publisher. 


COPY  EDITOR  with  medium-sized  daily 
seeks  change  of  scenery,  new  challenge. 
Experience  in  news,  sports,  wire  editing. 
Box  33881,  Editor  &  Publisher. 


YOUNG  JOURNALIST  with  potential  and 


ing  job  with  daily.  Have  2  years  experience 
on  5000  daily  in  volatile,  sensitive  com¬ 
munity.  Experienced  with  VDT,  layout, 
copy  and  wire  editing,  and  photography. 
Will  relocate.  Write  Peter  Radowick,  906  E. 
Porter,  Albion  Ml  49224.  (517)  629-5211. 


POSITIONS  WANTED 


SPORTS  EDITOR  of  30,000  AM  wants  to 
move  to  PM  in  pro  or  major  college  town  in 
Zones  1-2.  Also  reporter-columnist.  Clean, 
lively  layout.  Sharp  organization.  Get  most 
out  of  staff.  Box  33883,  Editor  & 
Publisher. 


FORMER  sports  writer,  now  copy  editor, 
seeks  return  to  sports.  Experience  in¬ 
cludes  layout,  familiar  with  VDTs.  Box 
33882,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER 
Major  awards — fresh  ideas — a  producer. 
Box  33876,  Editor  &  Publisher. 


EDITOR 

National,  state  awards  plus  drive  and 
sparkle,  35.  Ready  to  put  your  daily  on  top. 
Box  33875,  Editor  &  Publisher. 


EXPERIENCED  sports  writer  seeks  posi¬ 
tion  with  PM  or  weekly  in  Carolinas.  Like  to 
cover  local  teams.  Box  33870,  Editor  & 
Publisher. 


AWARD-WINNING  writer  with  2Vi  years 
experience  at  top-notch  weeklies  seeks 
spot  on  quality-minded  daily.  VDT,  photog¬ 
raphy  and  production  experience.  Strong 
in  features.  Eager  for  challenge.  Box 
33860,  Editor  &  Publisher. 


GUTSY  BOSS  needed.  No  run-of-mill  gar¬ 
bage.  Top  pro  veteran  reporter.  Done  al¬ 
most  everything.  Zone  1-2  only.  Call  for 
interview  during  my  May-June  fact-finding 
trip.  Ask  for  Crarhe.  (808)  732-0134. 


months  with  U.S.  daily/weekly.  Jim  Wright, 
9  Hannen  Rd,  London  SE  27,  England. 


YOU  WON’T  KNOW  the  sports  coverage 
you’ll  be  missing  unless  you  dial  this 
number.  Extensive  weekly  experience.  Can 
do  daily  job,  just  need  opportunity.  Zone 
1-4  or  8.  Call  Joel  at  (301)  655-7465  or 
(301)  465-1400. 


SPORTS  EDITOR  of  small  paper,  24,  mar¬ 
ried,  BA  Journalism,  wishes  daily  position 
in  Zones  5,  3,  6,  8  or  9  in  sports  or  news. 
Good  photographer,  VDT  experience.  Hard 
worker  not  afraid  of  long  hours.  Box 
33820,  Editor  &  Publisher. 


SEASONED  PRO— Seeking  copy  desk  or 
city  desk  spot  with  medium  to  large  daily 
on  East  Coast,  Zones  1  or  2  preferred.  Ten 
years  major  daily  experience  (7  reporting, 
3-1-  as  copy  editor),  top  rewrite  skills,  good 
at  layout,  capable  photographer,  solid  re¬ 
ferences.  Looking  for  a  position  with  a  fu¬ 
ture,  not  just  another  Job.  PO  Box  1892, 
Albuquerque,  NM  871(53. 


FREELANCE 


PHOTO  ASSOCIATES  NEWS  SERVICE  INC 
14  photojournalists  with  advanced  de¬ 
grees  in  journalism  or  photography,  people 
who  write  as  well  as  they  shoot,  are  avail¬ 
able  for  assignment — any  subject,  location 
or  time.  We  have  the  right  person  and 
equipment  for  any  job,  from  medical  pho¬ 
tography  to  baseball.  All  NPPA  staff,  fully 
insured  and  credentialed  by  us.  Call  any¬ 
time. 

(212)  961-0909 


POSITIONS  WANTED 


PHOTOJOURNAUSM 


PHOTOJOURNALIST,  3  years  freelance 
experience,  including  newspaper  and 
magazine  work.  Looking  for  good  oppor¬ 
tunity  with  publication  interested  in  excit¬ 
ing  images.  Clips  and  portfolio.  Mike  Ed¬ 
wards.  250  E  150  St,  Cleveland  OH  441 10. 
(216)  486-2400. 


TECHNICAL  EDITOR,  33,  ex-weekly  editor, 
3V2  years  solid  daily  news  photography  ex¬ 
perience,  seeks  return  to  daily  phototour- 
nalism.  Magna  cum  BSJ,  Mensan.  Box 
33648,  Editor  &  Publisher. 


MANAGEMENT  ORIENTED  photojour¬ 
nalist,  can  lead  staff  to  new  standards  in 
news  photos.  Experienced.  David  Arndt, 
(313)  769-1402. 


PHOTOGRAPHER,  5  years  experience, 
seeks  position  with  daily.  Portfolio  shows 
variety,  first-rate  sports.  Experience  also 
includes  ENG  and  production  offset.  Look¬ 
ing  at  all  Zones,  but  prefer  Zone  5.  Box 
33746.  Editor  &  Publisher. 


AWARD-WINNING  PHOTOJOURNALIST. 
24.  seeks  position  on  weekly,  daily  in 
Chicago  area.  Daily  experience  and  writing 
background,  strong  portfolio.  Box  33911, 
Editor  &  Publisher. 


DEMANDING — Young  photographer  with 
experience  on  award-winning  weekly  and 
wire  service  fronts  seeks  advancement  to 
daily  or  large  weekly,  prefers  Zone  2.  Have 
seen  it  all,  from  schoolboy  sports  to  five- 
alarm  fires.  Enjoys  bigger  challenges  than 
now  facing.  References  and  clips  available 
upon  request.  Box  33864,  Editor  & 
Publisher. 


WANT  PAPER  that  has  exciting  look.  Ten 
respected  years  in  photographing  and  lay¬ 
out.  Regional  winner.  Box  33861.  Editor  & 
Publisher. 


PRODUCTION 


EXPERIENCED  SUPERVISOR.  Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Newspaper. 
Box  33909,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Top  notch  professional.  Fifteen  years  ex¬ 
perience  in  trade.  Eight  years  experience 
in  management.  Excellent  in  organizing 
and  developing  newspaper  pressrooms 
and  production  departments  to  their  full 
potential.  I  have  designed  several  training 
and  maintenance  programs  for  various 
newspaper  pressrooms,  including  running 
a  Goss  Metro  operation.  Seek  a  challeng¬ 
ing  position.  Box  33832.  Editor  & 
Publisher. 


SYNDICATE  SALES 


RETIRING  PUBLISHER,  strong  in  sales 
wants  syndicate  feature  or  features  to  rep. 
Salary  and/or  commissions  negotiable. 
Zone  5.  Box  33611,  Editor  &  Publisher. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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ASNE 

(Continued  from  page  9) 

much. 

.  .  .  twenty-seven  are  in  bad  shape. 

.  .  .  eight  no  longer  have  any  mem¬ 
ory.' 

.  .  .  thirty-seven  are  seriously  impo¬ 
tent. 

.  .  .  eighteen  have  no  sex  life  at  all. 

.  .  .  sixty  are  having  extra-marital  af¬ 
fairs,  of  whom  30  are  able  to  handle  it. 

After  this,  he  introduced  Edward 
Small,  manager  of  the  employee  assist¬ 
ance  program  of  the  New  York  Times  to 
tell  how  that  newspaper  is  working  to 
forestall  and  even  cure  personal  prob¬ 
lems  of  all  sorts.  Consultant  John 
Tapscott,  of  Des  Moines,  also  described 
a  similar  program  in  that  city. 

From  Tapscott’s  experience,  he  has 
formulated  nine  rules  for  supervisors, 
whether  on  newspapers  or  elsewhere, 
since  the  problems  are  always  the  same, 
whatever  the  business.  Here  are  the 
rules: 

1.  When  you  see  something  consis¬ 
tently  wrong  with  an  employe’s  job  per¬ 
formance,  don’t  try  to  figure  out  what 
the  trouble  is. 

2.  Don’t  attempt  to  solve  the  problem, 
only  professional  help  being  effective. 

3.  Don’t  make  accusations.  Stick  to 
job  performance  as  your  only  concern. 

4.  Don’t  argue  with  a  troubled 
employe. 

5.  Don't  be  taken  in  by  sympathy. 

6.  Don’t  cover  up  for  a  friend.  The 
cruelest  thing  is  to  prevent  a  genuinely 
troubled  person  from  getting  help 
promptly. 

7.  Don’t  moralize.  Again,  job  per¬ 
formance  is  your  only  concern. 

8.  Don’t  discuss  an  employe’s  prob¬ 
lem  with  anyone  but  the  employe  assist¬ 
ance  program  counselor  or  personnel  di¬ 
rector. 

9.  Don’t  ignore  the  problem.  It  won’t 
go  away.  If  you  don’t  take  action,  no¬ 
body  will. 

Tapscott  declared  that  $50  million  a 
year  is  lost  to  industry  by  employe  prob¬ 
lems.  “It’s  time  to  quit  coddling  troubled 
employes,’’  he  said. 

William  Mcliwain,  Washington  Star, 
described  his  personal  experience  as  an 
alcoholic,  even  down  to  the  fact  that,  at 
one  newspaper  where  he  worked,  there 
was  drinking  of  vodka  and  tonic  at  news 
conferences.  He  told  how,  in  1971,  he 
had  been  cured  at  the  alcohol  rehabilita¬ 
tion  center  in  North  Carolina  and  hasn’t 
had  a  drink  since. 

The  speakers  said  that,  if  newspapers 
would  start  employe  assistance  pro¬ 
grams,  they  would  save  $5  for  every  $1 
invested. 

Moderator  Haiman  told  the  editors 
that  his  research  had  brought  out  that,  in 
the  following  order,  these  areas  have  the 
44 


CIG  EXEC  JOINS  AD  BUREAU 

Craig  C.  Standen,  a  38  year-old  mar-  Kauffman,  who  foretold  the  creation 
keting  veteran  of  the  R.J.  Reynolds  To-  of  the  new  position  in  an  October  inter- 
bacco  Company  and  the  General  Foods  view  with  E&P,  said  at  that  time  that 
Corporation,  will  take  the  new  post  of  whoever  was  hired  for  the  post  would 
executive  vicepresident  for  sales  at  the  “not  necessarily’’  be  his  successor  upon 
Newspaper  Advertising  Bureau  on  June  his  planned  retirement  in  1982. 

1,  NAB  president  Jack  Kauffman  an-  While  at  Reynolds,  Standen  has  over- 
nounced.  seen  the  company’s  in-house  media  de- 

Kauffman  disclosed  the  formation  of  a  partment.  After  a  year-long  hiatus  from 
three-man  Office  of  the  President  con-  newspaper  advertising  in  the  fall  of  1978 
sisting  of  himself  as  chief  executive  of-  which  led  to  losses  in  its  market  share, 
ficer,  Leo  Bogart,  executive  vicepresi-  Reynolds  has  become  a  strong  newspa- 
dent  and  general  manager,  and  Standen,  per  advertiser.  The  company  just  signed 
who  will  leave  the  director  of  marketing  a  52-page  Newsplan  contract  with  news¬ 
services  post  at  Reynolds  after  7  years  papers  in  the  company’s  primary  mar- 
with  the  company.  Prior  to  joining  kets. 

Reynolds,  Standen  spent  3Vt  years  with  Standen  is  the  son  of  Charles  R.  Stan- 
General  Foods,  where  he  started  as  a  den,  who  retired  last  month  as  chief 
trainee  and  advanced  to  associate  prod-  executive  of  Tatham-Laird  &  Kudner 
uct  manager. _ Inc. _ 

FP  hqs.  merged  into  Thomson’s 


The  head  office  organizations  of 
Thomson  Newspapers  Ltd.  and  FP  Pub¬ 
lications  Ltd.  will  be  merged,  Kenneth 
Thomson,  chairman  of  both  companies, 
said. 

The  announcement  by  Thomson,  who 
bought  controlling  interest  in  FP  Publica¬ 
tions  in  January,  said  George  Currie  will 
“cease  to  be  president  of  FP  Publica¬ 
tions.” 

Currie  joined  the  company  April  1, 
1978,  after  resigning  as  chairman  of  Cur¬ 


rie,  Coopers  and  Lybrand  Ltd.,  man¬ 
agement  consultants. 

During  his  two  years,  the  newspaper 
group  was  hit  hard  by  labor  disputes  in 
Montreal,  Ottawa  and  Vancouver.  The 
Montreal  strike  eventually  resulted  in  the 
closing  of  the  Star. 

The  announcement  said  Richard  S. 
Malone,  former  president  of  FP,  will 
serve  as  an  interim  consultant  to  assist  in 
integrating  the  two  corporate  offices. 


greatest  number  of  alcoholics:  Nevada. 
California,  Rhode  Island,  Massachusetts 
and  Washington,  D.C.  The  least  number 
were  said  to  be  in  Hawaii. 

One  editor,  in  the  question  period, 
took  exception  to  the  last  statement. 
“Five  of  my  friends  who  went  to 
Hawaii,”  he  said,  “became  alcoholics.” 

One  session  especially  popular  with 
the  editors  was  on  the  subject  of  “read¬ 
ing,  writing  and  arithmetic.”  Moderated 
by  Michael  J.  O’Neill,  New  York  News, 
the  program  had  Roy  Peter  Clark  of  the 
Modern  Media  Institute  tell  of  his  ex¬ 
periences  as  a  reporter  on  the  St. 
Petersburg  Times  after  serving  that 
newspaper  first  as  writing  coach. 

He  told  how  the  experience  had  given 
him  deep  satisfactions.  “To  write  well,” 
he  said,  “it  may  save  a  person’s  life.” 

He  told  how  good  writing  is  becoming 
more  and  more  important  on  newspa¬ 
pers,  with  25  states  holding  writing 
workshops  and  one  city  in  California 
having  a  telephone  number  that  a  jaded 
reporter  might  call  and  get  a  few  words 
of  writing  inspiration.  “It’s  sort  of  a 
dial-a-prayer  for  writers,”  he  said. 

Clark  emphasized  that  the  place  where 
writing’s  learned  best  is  in  the  relation¬ 
ship  between  a  good  city  editor  and  a 
reporter. 

Robert  Marbut,  Harte-Hanks  Com¬ 
munications,  talked  on  the  arithmetic  of 
newspapers  in  the  ’80s,  calling  for 


editors  to  realize  how  important  they  are 
in  the  business  future  of  their  newspa¬ 
pers. 

“Credibility  and  relevance,”  he  said, 
“are  the  most  important  qualities  of  a 
newspaper.  The  editor’s  job  is  not  simply 
to  produce  a  newspaper  but  to  meet  a 
need.” 

He  declared  the  functions  of  a  news¬ 
paper  are  to  inform,  to  improve  the  qual¬ 
ity  of  life  in  its  community,  and  to  serve 
its  readers. 

“To  make  a  newspaper  relevant,”  he 
said,  “is  a  marketing  question,  which 
means  the  editor  must  think  in  terms  he 
has  left  to  other  departments  in  the 
past.” 

Reviewing  all  the  technological  ad¬ 
vances  probable  in  the  future,  he  said 
that  newspaper  editors  have  to  re¬ 
member  that  in  the  days  to  come  the  key 
phrase  of  advertisers,  who  supply  70  to 
80  per  cent  of  a  newspaper’s  revenue, 
will  be  “target  marketing”  and  editors 
must  understand  marketing. 

Reporting  on  the  ASNE’s  readership 
studies.  Max  McCrohon,  Chicago 
Tribune  and  Ruth  Clark,  Yankelovich, 
Skelly  and  White,  brought  out  some  es¬ 
sentials  of  good  newspaper  in  the  opinion 
of  readers.  These  included:  news  sum¬ 
maries,  local  news  pictures,  large  head¬ 
lines,  a  large  type  face,  grouping,  color, 
over-the  masthead  banners,  and  no 
jumps. 
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of,  using  the  trademark  correctly.  We’ll  take 
all  the  entries,  sit  down  one  evening,  and 
^  pick  the  winners.  If  yours  is  one 

of  the  funniest,  brightest,  wittiest 
captions  we  can  think  of,  your 


Xerox  ads  have  always  been  known 
for  their  originality.  This  time,  you  can 
show  off  yours.  And  win  one  of  T 

50  T-shirts  created  for  the  occasion.  I  / 
It’s  our  perfectly  serious  way 
of  reminding  you  that  Xerox  is  a  reg-  I 
istered  trademark  of  Xerox  Corpo-  I 

ration,  and  should  only  be  used  as  a  I 
proper  adjective,  followed  by  a  noun  I 
describing  the  particular  product.  **= 
With  that  in  mind,  write  the  funniest, 
brightest,  wittiest  caption  you  can  think 


Icaift 

be 

copied! 


T-shirt  will  be  on  its  way.  If  it’s  the 
best, you  might  see  it  in  our  next 
trademark  ad. 

After  all,  if  you  keep  our  trade¬ 
mark  on  your  mind,  the  least  we  can 
do  is  give  you  the  shirt  off  VCDOV 


Caption 


Cartoon  Quiz,  Xerox  Corporation,  Stamford,  Connecticut  06904. 


.Size  (circle  one):  S  M  L  XL 


All  entries  must  be  postmarked  by  May  15, 1980:  void  where  prohibited  by  law. 


XEROX®  B 1  iraAnutk  of  XEROX  tXXlPORATION. 


H 

A§  the  face  of  Denver  changes,  there  is 
change,  too,  in  the  traditional  reading 
habits  of  its  citizens.  More  and  more  they 
favor  the  spirited  morning  newspaper. 


Join  the  adventurous  one  in  Denver.  Rocky  Mountain  News 


!, 


i 


I 


